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Abstract

Reservation has always been a major social issue in India for a long time. Usually it is taken
negatively by the people without going through its historical background and ignoring the fundamental
needs and human rights of the reserved sections of society. It is a constitutional system of social
Justice intending to provide a level playing field to the historically socially and educationally backward
communities through the reservation of certain seats in educational institutions and in government
services in order to ensure their proportionate representation in education, government services and
politics as well. Originally it had been envisaged for the backward class society (SCs, STs and
OBCs) i.e. society underrepresented or unrepresented in the government system due to their social
and educational backwardness. Today reservation has become an integral part of the Indian politics
1.¢. Indian politics clusters around reservation issues. The politics of reservation has nothing to do
with social justice rather it attempts to use it optimally to gain political mileage in the state assembly
elections and general elections. There is no defect in the original intent of the reservation system but
its implementation is terribly flawed. The evolutionary history of reservation in India was never
centered on poverty eradication rather it was driven by the establishment of an inclusive society
where every section of the society has proportionate representation in the system. Thus, today it has
become essential to understand the fundamental objective of the reservation system in the country
like India where only a particular section has an exclusive right over education for relatively longer
time period during pre and post-independence. The present research article is a descriptive cum
exploratory study by nature. It intends to comprehend the core objective of reservation system in
India.
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Introduction

The reservation system in India is a kind of affirmative action intending to ensure the
representation of historically underprivileged or unprivileged communities. As per the Indian
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Constitution, central government, state governments and administration of the union territories have
been empowered to set reserved quotas or seats for the socially and educationally backward citizens.
Currently four categories of people are entitled to avail the benefit of reservation in India, namely
Schedule Castes (SCs), Schedule Tribes (STs), Other Backward Classes (OBCs), and Economically
Weaker Section (EWS). Initially only SCs and STs were entitled to reservation. Reservation in India
was extended to OBCs after the implementation of Mandal Commission Report. The reservation
system in India was extended to EWS among the people of general category in 2019. The quota
system was already in existence for certain castes and communities in many fields during the British
rule in India. (“Reservation in India”, 2022). Thus, reservation is not a new phenomenon for India.
However, many new changes are being introduced in the reservation policy ignoring the Constitutional
values and Supreme Court’s verdicts given in the past.

Reservation has always been an issue of prominent contention after the implementation of
Mandal Commission’s recommendations in India. Mandal Commission constituted in 1978 and
submitted its report in 1982 to the government led by Indira Gandhi. The Schedule Castes (SCs) and
Schedule Tribes (STs) were sanctioned reservation in proportion to their population. However,
other backward classes (OBCs) consisting of 52 percent population had been recommended just 27
percent reservation. English as an official language insulated Dalits and backward class people
from employment and educational opportunities. There are many apprehensions related to OBC
reservation like promoting inefficiency, against national unity, etc. However, even after around four
and half decades of the Indian independence, OBC community having more than fifty percent share
in the Indian population has hardly got five percent representation in the government jobs. Caste
based reservation is in no way successful in eradicating poverty, economic exploitation and
backwardness of the poor. The end of caste monopoly of Brahmins in the public sector jobs is the
only way to ensure the representation of Dalits and OBCs in the system. This caste monopoly of
Brahmins is an outcome of caste reservation for thousands of years in India in the past where Dalits
and Shudras were not allowed to access education, and hence, they were deprived of power, wealth
and status by default (“Caste or Economic Status: What Should We Base Reservations On?” 2019).
The reservation system had been evolved with a good intent of social justice to the socially and
educationally backward communities that have been marginalized due to monopolization of education
for a long time in the past. Constitution makers and social architects had tried their level best to
provide reservation as an instrument of social justice to the backward class people in order to enable
them to get their right back. However, reservation policy has not been implemented sincerely till
date, therefore, just a small portion of the section deserving reservation benefits could avail the
benefits of reservation. Had it been implanted properly since its inception then there would not have
been any further demand for the reservation in the contemporary society.

Objective of Study

The main objective of this research article is to examine the core objective of the reservation
system in India i.e. whether it is to ensure the representation of the backward and marginalized
sections of the society in the government system or it is for the economic upliftment of the
economically backward sections of the society.
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Research Methodology

This research article is exploratory cum descriptive by nature. It is purely based secondary
sources of information. Therefore, different research journal articles, newspaper articles, magazine
articles and website articles have been referred.

Reservation System: Concept and Objectives

Reservation in India is the mechanism of reserving certain portion of seats for a particular
class such as SCs, STs, OBCs, etc. in government run educational institutions and government jobs.
It is a policy being practiced in India from the time immemorial. Its history of evolution lies in the
widespread practice of untouchability, dominant caste system and Varna system during ancient
period. The dominant, discriminatory and disgraceful caste system of ancient India became the
backbone of the prevalent reservation policy in India. Its fundamental objective was to provide a
level playing field to the people of a certain class who undergone severe discrimination and had no
right to education for long time, in order to ensure their proportionate presence in the system
(Srivastava, 2016). The demand of reservation in India has its long history manifested in different
discriminatory and divisive social practices of the past. Reservation is just an attempt to compensate
the injustices happened to the backward society for a long time in the past.

Reservation is the process of ensuring representation of a particular section of the society that
has been either unrepresented or underrepresented in the government jobs, educational institutions,
and even union legislature and state legislatures. It is termed as affirmative action, and also observed
as positive discrimination. In India, reservation is a part and parcel of government policy and
inherently supported by the Indian constitution. The social and educational backwardness i.e. caste
was the only criteria of the reservation system until 2019. However, economic backwardness has
also been considered a criteria of reservation after the introduction of 103 Constitutional Amendment
Act, 2019. A reserved vacant seat of SCs, STs or OBCs cannot be filled by a candidate other than the
concerned category of candidate. Roughly sixty percent seats in government jobs and higher
educational institutions are reserved for SCs, STs, OBCs, and EWS in India. The Mandal Commission
Report (1991) paved way for the introduction of reservation for other backward classes (OBCs)
across the country. The other backward classes have been awarded twenty seven percent reservation
in government jobs and higher educational institutions (Paul, n.d.). The newly introduced law
intending to provide reservation benefits to the economically weaker forward class people has raised
question marks against the credibility of the judiciary and constitution. The target of ongoing
reservation for SCs, STs and OBCs has not been met till date, on the other hand, reservation for the
economically weaker forward class people has been introduced. Therefore, now there is no unreserved
class in today’s society as now reservation is not only for SCs, STs and OBCs but for the General/
Unreserved Class people also.

Reservation is a mechanism of affirmative action that ensures the representation of the
historically backward sections in education, employment and politics in India. As per the Indian
Constitution, reservation is for the socially and educationally backward citizens. Prior to 2019,
reservation was available to the Schedule Castes (SCs), Schedule Tribes (STs) and Other Backward
Classes (OBCs) in India. Originally only Schedule Castes (SCs) and Schedule Tribes (STs) were
entitled to avail the benefits of reservation in India. The OBCs had been provided the benefits of
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reservation in India since November 1992. Reservation has been considered as an instrument of
curbing social oppression and injustice against certain sections in India. The growth of country
depends upon the inclusive growth that is feasible only through inclusive society where every section
has equal access to the services being offered by the state and has equal opportunity for the upward
economic and social mobilization. The Constitution of India assures equality of status and of
opportunity (Arun, 2021). Reservation should not only be observed as a special measure of
employment and education for the backward class society but also as an instrument of social
integration whereby an exclusive society is converted into the inclusive society in order to derive
the benefits of inclusive growth. Inclusive growth cannot be envisioned in an exclusive society i.¢.
society driven by a particular class people. Every section of the society must have equal access to
public services and public resources in order to observe inclusive society in real life. Term ‘equity’
is more appropriate and important than ‘equality” for a country like India where uniformity in terms
of social and educational development does not exist across the society.

Article 14 of the Constitution guarantees everyone equality before law and equal protection
of the law within India territories. The reservation is an initiative that intends to encourage equality
among citizens by delivering equal and fair opportunities to every citizen. The most prominent
ground for the reservation system in the contemporary society is the strong discrimination with
larger section of the society for a long time in the past. Thus, right to equality is the inherent
fundamental objective of reservation. Uniform treatment in an uneven society would amount to
injustice. Therefore, reservation is an idea to provide special care and protection to weaker sections
of the society so that they may compete with the strong sections by overcoming their inherent social
and educational backwardness. The underlying intent of reservation is socially worth-appreciating
but the intent of competent authority responsible for the implementation of the reservation system is
undoubtedly under question as the class of the officer responsible (i.e. upper class) for the
implementation of reservation and the class of reservation beneficiaries (i.¢. lower class) are different
(Arun, 2021). The India Constitution does not discriminate between people on the basis of race,
region, religion, caste, community, class, etc. However, discrimination in India has its long growth
story, therefore, there has been a dire need of provision like reservation in Indian society in order to
dilute the adverse effect of long discrimination in India.

The Supreme Court of India has consistently referred to the terms of ‘efficiency” and ‘merit®
examining the validity of many reservation policies. As per the verdicts given by the Court, reservation
policies made following the Article 16(4) of the Constitution would be confined to the Article 335
that provides for the ‘maintenance of efficiency of administration’ taking SCs and STs into the
consideration for the purpose of appointments to public services and posts. However, there has not
been any definition of the term ‘efficiency of administration’ in the Constitution. The term ‘efficiency
of administration” had been used as an exclusionary construct during the colonial and precolonial
times. The Constitution makers did not imagine that the Article 16 would subject to Article 335 or
anything ¢lse. The term ‘efficiency’ cannot be used against the policy of reservation in order to
exclude certain sections from the public services. According to K M Munshi, schedule castes (SCs)
and schedule tribes (STs) would always be included within broader ‘backward class’ category from
the view point of reservation. The Article 10(3) used term ‘backward class’ that was different from
the term ‘minorities” used in Article 296. Representation of schedule castes and backward classes
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was addressed under Article 10(3) whereas Article 296 provided ground for the consideration of the
claims of minorities for reservation. It was the only Article 16(4) that mandated and empowered
state to provide reservation for the backward classes of citizens including SCs and STs. The
Constituent Assembly never made Article 16(4) subject to Article 335 or 320. Thus, Article 16(4)
and 335 are independent of each other. Therefore, reservation provided under article 16(4) is not
subject to the notion of term ‘efficiency’ as enshrined in Article 335 (Bhaskar, 2021). The backward
communities including SCs, STs and OBCs are humiliated and badly treated by forward society on
the issue of ‘merit” and ‘efficiency’ when they get employment availing the provisions of reservation
policy as now they will be equal to their forward counterparts that is hardly acceptable. Forward
society is responsible for the social and educational backwardness of the backward society, and they
are making us feel guilty instead of observing themselves guilty to their long discrimination.

Reservation System in India: Historical Background

Reservation is a system of ensuring the presence of certain sections in government jobs,
educational institutions and in the Parliament. This reservation system is in existence because of
sociological, educational and historical reasons. The prominent reason of caste reservation in India
is the long history of caste based discrimination in India. People living in urban belts may not be
well familiar to this menace still existing in the twenty first century contemporary world. However,
it is still predominant in some areas of Uttar Pradesh, Bihar and Madhya Pradesh. The Varna system
got popularized during the British rule and Brahmins were its cornerstone. Many luminaries and
social workers like Sahuji Maharaj, Jyotirao Phule and BR Ambedkar worked for the elimination of
caste system. However, B R Ambedkar’s contribution is worth mentioning in this context. The
depressed class communities were sanctioned reservation in educational institutions and government
employment after independence in India. There had been provision of reservation for the SCs and
STs but not for the OBCs until 1993 in India. The Articles 15 and 16 of the Indian Constitution grant
special power to the government to reserve seats in educational institutions and in government
employment for socially and educationally backward communities that are not proportionately
represented in the system. (Thakur, 2021). The need and existence of reservation are not new for
India as it has been widely practiced for a long time due to acute disparity across the society because
of exclusive access to education in the past. Social reformers, social activists and Indian Constitution
played a substantial role in ensuring reservation to the backward and marginalized society.

Shahuji Maharaj, the ruler of Kolhapur, introduced reservations for backwards and Dalits for
the first time in modern India in 1902. Fifty percent reservation was given to the backward and dalit
class people. Ambedkar explicitly discussed on reservation during the Poona Pact of 1932,
Reservations in jobs and education are on the verge of extinction due to ongoing privatization of
educational institutions and promotion of contract based jobs in every government department. The
main goal of reservation is to ensure proportionate representation of those sections of the society
that have been historically denied access to education or are socially and educationally backward by
virtue of their caste/class (Kalyani & Ingole). Chhatrapati Sahuji Maharaj deserves to be considered
as the father of reservation in modern India because of his immense contribution towards the
development of reservation system in the current form. The fundamental underlying objective of
reservation was to ensure the representation of unrepresented or underrepresented society in the
governance.
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Many princely states had offered reservation to the lower caste people during the nineteenth
and early twenticth century when India was still under the British rule. The Schedule Castes (SCs)
and Schedule Tribes (STs) were given reservations just after independence. However, the Other
Backward Classes (OBCs) were given reservation after a very long time of the Indian independence.
The First Backward Commission was set up in 1953 in order to look into the matter of other backward
class reservations. This commission submitted its report to the government in 1955 but no initiative
was taken on it. The Second Backward Commission (chaired by Bindeshwari Prasad Mandal,
popularly known as B P Mandal) was set up in 1978 and this commission submitted its report in
1980 to the government. The National Front Government led by Vishwanath Pratap Singh (V P
Singh) accepted the Mandal Commission Report on 7™ August 1990 whereby government decided
to give 27 percent reservations to the socially and educationally backward classes for jobs in central
services and public sector undertaking. However, the recommendation of reservations for OBCs
was implemented on 16 November 1992 whereas reservations in central higher educational
institutions were implemented in 2006. The reservations for the OBCs were strongly opposed by
the upper caste people but judiciary backed the OBC reservations. According to the Supreme Court’s
verdict in Indra Sawnhey vs Union of India 1992 case, economic criteria cannot be sole the factor of
backwardness and reservation cannot go beyond 50 percent limit (Rajan, 2019). Credit for the
reservation to OBCs in the post independent India goes to B P Mandal and V P Singh as their efforts
are worth mentioning in this context.

The Article 16(4) makes it clear that reservation is an instrument to ensure the proportionate
representation of backward classes in the government services. Adequate representation refers to
the ‘sharing of state power” and the same was endorsed under the Indira Sawhney judgement [1992].
Sharing of state power by the backward class was essential as at the time of independence of India,
the administration was under the control of a particular community only. The same issue was raised
by Ambedkar before the Constituent Assembly. Many clarifications were given by the members
present in the Constituent Assembly. It was not the poor economic condition but caste that kept
them out of government jobs. In such a situation, reservation was the only mechanism to ensure
adequate representation of SCs, STs, and OBCs in the government machinery. Therefore, it is clear
that the reservation is not a poverty eradication measure at all. According to Ambedkar and K. M.
Munshi, class of citizens not proportionately represented in the government service refers to the
backward class. Social backwardness leads to educational backwardness and their joint manifestation
results into the poverty that preserves social and educational backwardness (Jeenger, 2020). Social
and educational backwardness was the main ground for the reservation since the inception of
reservation in India. However, today economic backwardness has become the fundamental basis of
reservation ignoring and undermining the social and educational backwardness that demean the
basic concept of reservation.

Economically Weaker Sections under the Umbrella of Reservation and Related
Controversies

Recently enacted law known as the Constitution (One Hundred and Third Amendment) Act
2019 has amended Article 15 and Article 16 of the Constitution and added clauses that enable
government to make special provisions with regard to 10 percent reservation in higher educational
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institutions (including aided and unaided institutions) and in initial appointment in public services
for the citizens from the economically weaker sections (EWS). It is popularly known as ‘upper caste
reservation’ (Rajan, 2019). This law has been enacted by the government to pave the way of
reservation to the economically weaker unreserved class people. It has led to numerous debates and
disputes on the issue of reservation where judiciary and legislature stand opposite each other.

The 124 Constitutional Amendment Bill, 2019 was introduced with the objective of providing
reservation in higher education and government jobs to economically weaker sections of the society.
This Bill came into force as the 103" Amendment Act 2019 with effect from 14™ January 2019 on
being approved by the President of India. 103™ Constitutional Amendment Act 2019 has been
challenged in the Supreme Court on the ground of violation of the basic structure of the Constitution.
This Act has exceeded the maximum limit of reservation (i.e. 50 percent) capped by the Supreme
Court. This amendment provides ten percent reservation on economic basis to general category
candidates over and above existing reservations. Thus, the newly introduced reservation for the
economically weaker sections has exceeded the maximum reservation limit. Moreover, there is no
valid and universally accepted definition of economically weaker section, and hence, this term
gives space to the arbitrariness and partiality. The Supreme Court under the judgement of “Indra
Sawhney versus Union of India™ has disapproved economic backwardness as the basis of reservation,
excluded the concept of creamy layer from the ambit of OBC reservation, and explicitly capped
reservation at 50 percent (Mahishi, 2019). The newly introduced law attempting to provide reservation
benefits to the economically weaker forward section that has invalidated the verdicts given by the
courts in the past on the demand of reservation by various communities across the country.

The Supreme Court struck down the Maharashtra government’s decision on enhancing fifty
percent reservation to pave the way for allowing reservation to Maratha community in government
run educational institutions and in government jobs as Maratha Community was not a socially and
educationally backward community (SEBC) and government’s decision was against the 1992 verdict
that limited reservation at fifty percent. The recently introduced 10% reservation for the Economically
Weaker Section (EWS) applies to the general category candidates who are not covered under the
existing reservation scheme. Many states including Andhra Pradesh, Telangana, Tamil Nadu,
Rajasthan, Haryana, Uttar Pradesh, Madhya Pradesh, and Chhattisgarh have already violated 50%
ceiling of reservation as per the 1992 order. The overall reservation quota in Rajasthan, Madhya
Pradesh and Chhattisgarh is 64%, 73% and 82% including 10% reservation for the EWS from the
upper caste communities (Ranjan, 2021). Thus, the newly introduced reservation for the economically
weaker sections has removed the 50 percent limitation on reservation as it has already indirectly
violated the 50 percent ceiling on reservation. Therefore, it would be difficult for the courts to quash
any reservation law of any state planning to provide reservation to any community by increasing the
reservation beyond 50 percent unless it quashes the EWS reservation law passed the government of
India.

Ten percent reservation has been given to the economically weaker sections (EWS) under the
EWS reservation introduced by the Government of India. This EWS reservation intends to provide
reservation for the economically weaker sections among the general category candidates in
government jobs and in higher educational institutions. Reservation has substantial role in the
upliftment of backward society. Implementation and execution of reservation in India is driven by
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vote bank politics. As per the Indian Constitution, only socially and educationally backward
communities are entitled to reservation. However, the original concept of class based reservation
has been converted into the caste based reservation. As per the Article 16(4), the inherent objective
of reservation is to ensure the adequate representation of all the classes in the government services.
The economic reservation as enshrined in the Article 16(6) is altogether against the original concept
of reservation. The reservation is not at all a measure of poverty elimination. As per the Supreme
Court, economic factor can never be the only basis of reservation for any community. Many states
had tried their level best to implement the economic reservation in the past but they were subsequently
quashed by Courts. As our Constitution does not have any provision for the economic reservation
(Paul, n.d.). The very concept of reservation in India is based on the social and educational
backwardness of the society and there is no explicit consideration for economic backwardness of
the society as the prominent basis of reservation. Basically reservation is for the representation of
the underrepresented/unpresented society but never for the eradication of poverty. Currently,
foundation of reservation that is ‘social and educational backwardness” is being replaced by the
term ‘economic backwardness’ that is an attack on the core concept of reservation.

Conclusion

Reservation is one of the most debated topics in India. However, the question of social justice
is altogether ignored while having discussion on the topic of reservation. The concept of social
Justice must be understood in terms of representation and integration of members of SCs, STs, and
OBCs in the mainstream society. As per the report of a study conducted by the NCAER and University
of Maryland in 2014, every fourth Indian practices untouchability in twenty first century India.
Thus, widespread corruption in the social justice delivery system is the biggest barrier in the flawless
and unbiased implementation of reservation policy in India. Therefore, questioning reservation system
instead of pointing out faults in the social justice delivery system of India seems to be an unfair and
one sided discussion on the reservation issue (Kalyani & Ingole). Reservation is the hottest and
most disputed social issue on which debate and discussion are unending, inconclusive and
directionless. The fact is that a particular section having monopoly on the governance does not want
to lose privilege and supremacy in the society that is certain after perfect implementation of reservation
policy in the country. Therefore, they do not want to implement reservation policy honestly and
fairly rather they are usually interested in producing barriers in the implementation of reservation
policy. Thus, our reservation system is not wrong at all but its implementation is faulty due to vested
interest of a particular section of the society.

The fundamental underlying objective of reservation had never been poverty eradication but
to uproot the prevailing caste monopoly in the public sector employment. The members of the
constituent assembly rejected not only the economic criteria for reservation but resolution to sanction
reservation for a limited time period also. They demanded the continuity of reservation until the
proportionate representation of backward class. The question of revision of reservation lists cannot
be considered valid and appropriate unless it is supported by genuine empirical facts and figures.
Are SCs, STs and OBCs proportionately represented in the civil services, academia, judiciary, policy
making and other public services? Has the upper caste monopoly in the public institutions come to
an end absolutely? The answers to all these questions are significantly negative that implies the
dominance of the upper class people in the government system (Jeenger, 2020). The term reservation
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refers to the arrangement whereby some certain seats or positions are reserved for the socially and
educationally backward community to ensure their proportionate representation in the system. This
concept is originally not concerned with the economic upliftment of any section of the society. It is
only for their representation in educational institutions and in government services. The special
provision of reservation has been made to make the due presence of the marginalized and backward
sections of the society in education and public services legally binding. Thus, the basic objective of
reservation is to ensure representation of the marginalized and backward sections of the society in
the governance. Linking reservation to poverty eradication is a deliberate attempt to undermine the
sanctity of the concept of reservation intending to make the society inclusive and strong.
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Abstract

It takes more than one person to run a modern business and oversee its staff. HR analytic tools
have made it possible to manage workers and monitor their performance digitally as businesses and
technology have developed. Human resource analytics have boosted performance in several areas,
including recruiting, talent management, employee productivity, and retention rates. The purpose of
this article is to investigate human resource analytics, including the methods and software it employs
and the industries it serves. In this article, we explore the advantages of HR Analytics and examine
the many ways in which it is being used by different types of businesses today. Employing the
information already at hand, analytical tools help businesses see patterns in things like employee
behaviour, performance, and turnover. The reason for this study is that few businesses really make
advantage of human resources. Many businesses downplay HR’s importance, yet in today’s high-
tech environment, several organisations utilise analytical techniques that were not available even a
decade ago. This paper will examine the use of HR analytics in five companies, focusing on how
these applications benefited both the companies and their workers monetarily and how they shifted
corporate strategy to be more people-centric.

Keywords: HR Analytics, HR analytics tools, Data Metrics, Employee Attrition, Organizations

Introduction

Human resource management is concerned with making the best use of people to accomplish
organisational and individual objectives. Its primary emphasis is on HR processes such as recruiting,
managing, and terminating employees. Human resources professionals continually assess worker
performance and provide innovative training opportunities to keep morale high and output high.
Instigated by Frederick Winslow Taylor (1856-1915), human resources emerged as a distinct discipline
in the early 20th century. Human resource was coined by American institutional economist John R.
Commons in his 1893 book, “The Distribution of Wealth.” Human resources departments were first
established in the 20th century to handle interactions between businesses and their workers.
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Human Resource professionals recognise the value of Performance Management, a two-way
dialogue between supervisors and subordinates aimed at furthering professional growth and the
attainment of organisational objectives. Setting forth explicit, measurable objectives, soliciting and
responding to ongoing input, and evaluating outcomes are all part of this chain of communication.
Through the course of the year, Performance Management facilitates open lines of communication
between supervisor and subordinate in an effort to realise both short- and long-term objectives.
Managers may better comprehend their staff by reviewing gathered data and using it to address
performance gaps. Such information is collected using a variety of methods, including HR Analytics.

Human resource analytics involves mining information about employees to find and nurture
hidden gems. Its primary function is to aid in decision-making by helping to foresee staff attrition,
single out top performers, and identify areas for skill development. People analytics is another name
for HR analytics. As a result, HR indicators’ effects on overall business performance may be
quantified, allowing for data-driven decisions to be made by the company. The four subsets of HR
Analytics are as follows: The Four Types of Analytics: Descriptive, Diagnostic, Predictive, and
Prescriptive.
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Analytical Description

However, if the data has been processed and organised in a methodical fashion, it may be
valuable. Most analyses will likely be of the descriptive (or “observing and reporting™) kind. It
compiles all the available historical data and presents it in a digestible format. Descriptive analytics
might include a count of personnel throughout the company or in a single division. Descriptive
analytics also includes more complex indicators like turnover rates. They investigate the available
evidence in an effort to shed light on the past.
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Analytical Diagnosis

Diagnostic analytics, as contrast to descriptive analytics, aims to explain the reasoning behind
an event. Beyond only seeing current events, we attempt to understand their underlying causes.
Here, you make a judgement, choose which kind of descriptive analysis applies, and then proceed to
the diagnostic phase. Data mining and data drilling are only two of the tools used in diagnostic
analytics. Understanding why issues arise is essential for businesses looking to examine and address
them.

Analytic Prediction

While descriptive analytics takes a retrospective view, predictive analytics anticipates future
outcomes. These analytics utilise various statistical models and projections to foretell potential
outcomes. The analysis’s purpose is to identify the group’s requirements. Patterns discovered by
descriptive analytics are used to construct models. How long an employee will remain with a company,
or how well they’ll mesh with the company’s culture, might be determined by this factor.

Analytics Prescription

The topic of what can be done next, when the future has been anticipated, is an important one.
After making a forecast and analysing historical data, Prescriptive Analytics then suggests a course
of action based on the findings. This research is best applicable to businesses whose demand varies
with the seasons. For instance, a store could need to determine how many employees to hire for the
upcoming Christmas season. Throughout an employee’s carcer, prescriptive analytics may assist
find the best way to recruit a new team member with the right set of skills and expertise. This is
where you take what you've learned up to this point and provide recommendations on how to
proceed. The information suggests further steps on its own.

Review of Literature

Researchers Dr. P. Raghunadha Reddy and P. Lakshmi Keerthi (2017) concluded in their
study “HR Analytics’ - An Effective Evidence Based HRM Tool” that human resources are an
organization’s most valuable asset and should get more attention. HR Analytics not only facilitates
this evidence- based approach but also drives organisations to retain quality data to support return
on investment (ROI) in HR expenditures.

In their study titled “HR analytics and performance appraisal system: A conceptual framework
for employee performance improvement™ (Sharma, Tanuja, & Sharma, 2017), the authors determine
the role of HR analytics on the PA system and its effect on employees” motivation to increase their
performance. In this case, HR analytics was used to improve the precision of the evaluation procedure
by making use of expert-level statistical analysis software. This article makes a number of assumptions
about the work of scholars in the subject of performance management and proposes a number of
potential avenues for further study to help advance that work.

R. Anita. Dr. N. Sumathi’s (2019) study “A study on the measuring the factors of HR analytics
on performances management in the services sector of selected companies in Chennai” reveals the
impact that performance management systems have on worker output. And how may various phases
of a performance management system affect workers’ productivity? The primary goal is to examine
the existing performance management framework and its connection to employee performance. The
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second goal is to use the WERS 2004 data set to examine the relationship between performance
management systems and employee output. Finding the nature of the connection between the
performance management system and employee performance and making suggestions for
improvement is the final goal.

Udhay Kailash and M. Prathyusha (2020) found in their paper “HR Analytics Methodical
Measurement of HR Processes™ that HR Analytics is becoming increasingly significant because it
evaluates workers’ contributions to the company, forecasts staffing needs, and correlates employee
time with organisational objectives. The HR Analytics methodology used in this scenario has
widespread support in the pharmaceuticals sector and may be used by businesses in related fields.

According to “HR Analytics: A Literature Review and New Conceptual Model” by HH.D.P.J.
Opatha (2020), HR analytics provides a data-driven framework for solving workforce problems by
analysing data with a combination of software and methods that apply statistical models and provide
new insights for smarter decision making that allow manager to optimise human resource
management.

Researchers Muhammad Said, Imran Khan, and Filza Hameed (2021) concluded in their
work “The impact of performance management system on employees” performance” that the
leadership of any given organisation should adopt more continuous performance management system
practises. It’s recommended that management give thought to workers” complaints, single out the
most pressing issues, and work with them to find solutions. In order to boost morale and productivity,
businesses should implement recognition programmes that make workers feel valued and appreciated.
Employees are more motivated to meet targets when their efforts are acknowledged and rewarded.
Organisations would do well to include workers in goal-setting processes and provide incentives for
success.

Objectives of the Study

¢ To learn why HR analytics is useful for performance evaluation
¢ To learn why some workers stay while others go
¢ To get insight into the actions of workers within the company

Methodologies describe the procedures that will be used to carry out the study. Data collection
methods might involve making use of statistical tests and analyses, doing fieldwork, etc. The goal of
research methodology is to provide credence to the data you collected and the conclusions you
drew.

Non-primary Sources

Secondary data, as opposed to primary data, is information gleaned from already-existing
studies. Someone else’s main data that has been saved and exploited for their own ends is called
secondary data. We compiled a number of instances from various online and print sources for this
study.

Using Google for Analysing Secondary Data

Google is a publicly traded limited liability company that employs various forms of cloud
computing and search engine technologies. Like Apple, Google is widely regarded as one of the
world’s top five information technology businesses. The three A’s: Amazon, Microsoft, and Meta.
Larry Page and Sergey Brin established Google in 1998. We’re Alphabet, Inc. is Google’s parent
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business, and Sundar Pichai serves as the corporation’s current chief executive officer. Over 1,40,000
people are employed by the firm. In 2007, 2008, and 2012, Fortune magazine named it the best
company to work for overall.

Google’s Use of HR Analytics

Google’s “Project Oxygen™ is an algorithm that takes in data on workers™ productivity and
comments from those workers to select the best practises for management. Google used this
information to identify 10 characteristics of effective managers.

HR Analytics Outcomes at Google

Future company leaders benefited from the project’s training, and management teams saw
increased productivity as a result. Soft skills and emotional intelligence were prioritised above
technical expertise by the staff.

Experian

Experian, headquartered in Dublin, Ireland, is a provider of information services, including
data and analytical tools. As of the 10th of October 2001, Experian was no longer a part of GUS,
which had owned the firm since 1996. Experian collects and evaluates credit information from a
wide variety of sources. Credit scores are derived from the information in consumers’ credit reports,
which are then used by financial institutions, healthcare providers, vehicle manufacturers, and others.
It is useful in determining whether the customer’s requested loan may be granted. Experian’s annual
revenue for the fiscal year ending in March 2020 was US$5.18 billion. London Stock Exchange is
where you may find this corporation listed. There are around 17,000 employees working at Experian
in 44 different countries. In 2018, Forbes magazine named Experian one of the top 100 most innovative
firms in the world.

Analytics for Human Resources Use at Experian

Predictive workforce analytics is a new analytical tool that was released by Experian in 2019.
Since 2016, the firm has seen tremendous turnover and significant losses. Employee turnover became
a serious issue for Experian despite the fact that it was consistently ranked as one of the finest places
to work. In 2016, it was discovered that turnover rates were 4% higher than average. The company
lost almost $3 million for every percentage point rise in sales. The repercussions for the business
were severe. Olly and Wendy Cunningham of Experian’s Global HR team had begun developing an
analytics system to better inform HR teams worldwide about employee requirements and trends.
They reasoned that by taking this step, the firm might learn which perks employees appreciated
most, and then use that information to develop more effective retention programmes. Visier, an
analytics programme, was utilised by the firm.

Human Resource Analytics Outcome for Experian:

The time spent by staff on regularly scheduled reporting dropped by almost 70% once the
organisation began using Visier. Employees are no longer given reports, and they are instead expected
to rely on their own initiative to provide necessary data. The predictive workforce analytics platform
at Experian was revolutionary, improving the lives of workers while cutting expenses and freeing
up valuable time for business operations.
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Walmart

American retailer Walmart owns and operates hypermarkets, convenience stores, and other
retail outlets across the globe. Sam Walton founded the first Walmart in 1960 in his home state of
Arkansas. In 1967, the Walton family had 24 shops and was bringing in $12,7 million. A piece of
Walmart may be found on the NYSE. In 2022, Walmart will have around 10585 locations in 24
different nations. With yearly sales of over US$570 billion, Walmart tops the Fortune Global 500
list as the world’s biggest corporation. It has 2.2 million workers, making it the biggest private
employer. In certain places, like India, where Walmart has a 77% controlling interest in the ¢-
commerce business Flipkart, the retailer maintains shops under a different brand.

Walmart’s Use of Human Resource Analytics

In 2015, Walmart developed a system that made their data accessible so that customers could
double-check their own reports. Walmart’s “analytics engine” consists of the following four
components:

¢ Modelling and data mining: here is where the analytical team would work on tools to aid
in predicting or making “evidence-based decisions.”

¢ Studies - they mostly included dealing with disorganised data. Each year, the whole Walmart
crew was polled as part of this initiative.

¢ Prototyping and Visualisation - In this stage, several methods are established that make it
possible to apply the gathered data and knowledge to business issues.

Once the best strategy has been devised, it is tested in a shop or other location before being
rolled out to the rest of the organisation. The IT department will roll it out to the rest of the company
after its usefulness has been proven.

HR Analytics’ Outcome at Walmart

Projects are prioritised according to HR before being distributed to departments or individual
teams, freeing up time for team leaders who previously had to perform the reporting themselves.
This global deployment of analytics enables remote management as part of a coordinated team
effort.

Wegmans

The Wegmans network of supermarkets may be found throughout the United States. It has
107 retail outlets. Wegmans was placed third on Fortune’s list of the 100 greatest businesses to work
for for the last three years running (it was ranked first in 2005) and had annual sales of $11.2 billion
in 2021. The firm now employs 52,00 people. John and Walter Wegman, two brothers, established
the firm in 1916. The company has a scholarship programme that awards its workers with $5 million
every year to put towards their higher education expenses.

Walmart’s Use of Human Resource Analytics

The company’s health insurance policies for staff members need review in 2007. A total of
1,310 employees were polled at 17 of the company’s best-performing locations, with 76% responding
to the survey. The study asked employees two different sorts of questions about their experiences in
the old and new markets. The second inquiry targeted employee sentiment on incentive pay. Two
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options were presented to workers as to how they would want to be compensated and how their
healthcare costs would be covered.

HR Data Analysis Outcome for Wegmans

Results from both surveys pointed to the importance of health insurance to workers as a key
factor in their decision to join or remain with a company. The business also saw that base pay was
towards the bottom of both employee value rankings.

Brand: Johnson & Johnson

The American pharmaceutical and medical device firm Johnson & Johnson. On the list of the
500 most lucrative firms in the world in 2021, the firm placed 36th. In 2020, the firm’s global sales
were $82.6 billion. In 1886, Robert Wood Johnson, together with his brothers James Wood Johnson
and Edward Mead Johnson, formed the corporation with the help of 14 people. Johnson & Johnson
now employs around 1,445,000 people.

Johnson & Johnson’s Use of Human Resource Analytics

The company’s leaders were concerned about their inability to boost worker output and
retention. The hiring practises of the period prioritised individuals with relevant work experience
on the assumption that these candidates would be able to make greater contributions to the company.
The result was a 10% drop in hiring of new college grads by the firm. In order to examine the
correlation between seniority and turnover, the HR analytics team collected data on 47,000 workers.
Employees recruited directly from college tended to stay with the company for longer than those
with more work experience, according to the research. The findings also indicated that the
contributions of both new and veteran workers to the business were similar.

Johnson & Johnson’s HR Analytics Outcome

The findings were analysed, and a new two-year leadership development programme was
implemented in the hopes of lowering the company’s turnover rate among recent college grads. In
response to the findings of the people analytics research, the firm hired 20% more recent college
grads, which helped keep turnover low and productivity high.

Findings

In the first scenario, we see how Experian used predictive workforce analytics to figure out
why its employees were leaving, which in turn cut down on reporting time by over 70 percent. Here
Walmart was employing analytical tools, but objectives and goals changed, the tools no longer
made sense for the business. That’s why they opted to switch analytical methods. Employees may
now check in on their own reports, saving managers valuable time, thanks to this convenient feature.

The case focused on the work and personality of the employees. Various instruments were
used for various tasks. Since there was a dearth of information from which to pick new workers, the
company’s technology staff developed a series of online games to get insight into their character
and thought processes. The second problem was regular operations management, and to address it,
the business relied on an instrument called the Organisational Health Index. This tool highlighted
certain management practises that would enhance the health of the organisation. Sensors monitored
employees” movement around the restaurant, the volume of their conversations with customers, and
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the amount of time they spent talking and listening to coworkers and customers to solve the third
issue the company faced: employee interactions with customers.

The grocery store Wegman’s was having trouble affording the rising cost of renewing its
workers” health insurance. They polled workers to find out how they felt about their jobs, their pay,
and other perks. They were given a number of potential employee packages to choose from, and one
of them revealed that workers would accept lower salary in exchange for less legal obligations.

In this example, Johnson & Johnson was losing graduate staff because management mistakenly
believed that more secasoned workers would be better for business. However, studies showed that
graduates were remaining with the firm longer than their experienced counterparts, despite the fact
that their contributions were identical. So, Johnson & Johnson established a leadership programme
to keep its grads from leaving and their productivity high.

Conclusion

Questions such, “Why should employees stay with our company?” deserve answers from the
corporation. To improve productivity and employee retention, HR analytics may be used to determine
where improvements can be made based on the data you collect. HR analytics is used by companies
like Google to compile data on employee performance in order to design the most useful training
programmes for both high and poor performers. Many businesses disregard HR analytics and the
unrecognised organisational practises that are connected to it. The research focuses on how human
resource practises may be leveraged to turn static job descriptions into more dynamic job descriptions.
Analytical functions in the contemporary world are the focus of this research. Rising performance
standards have shifted attention to HR analytics in an effort to foster a more creative and competitive
work environment.
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Abstract

Around the world, there is a growing inclination of new employment strategies in Higher
Educational Institutions and Universities of employing permanent along with temporary or contractual
teachers. It is presumed that the Permanent and Temporary Teachers would have different
Organizational Citizenship behaviour and Organizational Commitment. This research intent to study
the organizational commitment of teachers of Higher Educational Institutions with respect to their
status of employment i.e., Permanent (Regular/ On-roll) and Temporary (Contractual Teachers/
Guest Faculty/Visiting Faculty). It can be observed from previous research that Psychological Contract
highly impact Organizational Commitment. The present study tries to analyse the dimensions of
Psychological Contract namely Transactional and Relational Contract and whether it differs for
Permanent and Temporary employees.

Keywords: Psychological Contract, Transactional Contract, relational Contract,
Organizational Commitment, Permanent & Temporary Employees, Part-Time & Full Time Teachers.

Introduction

The employment relationship among the employer and employee can be conceptualized with
a new terminology, “Psychological Contracts” by many researchers. This study emphasizes the
diversity in the psychological contracts among Permanent and Temporary Teachers of Higher
Educational Institutions. During this present research, the researcher tried to find out differences in
the level of Psychological Contract among the Teachers of Higher Educational Institutions in India
particularly between the Permanent and Temporary Teachers.

Although there is this kind of dramatic explosion of temporary employment of Teachers in
Higher Educational Institutions, very rare few research has conducted to study the effect of these
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that this transition of Teachers appointment on the colleges and universities. This current study tried
finding how Permanent and Temporary Employment relationship influence Organizational
Commitment.

Objectives of the Study

1. To understand the nature of Psychological Contract of Teachers of Higher Educational
Institutes.

2. To determine the effects of psychological contract on Organizational Commitment of Teachers
of Higher Educational Institute towards their employer (Higher Educational Institutes).

3. To check whether Organizational Commitment will differ for Permanent and Temporary
Teachers of Higher Educational Institutes.

Research Methodology

Secondary research Method: The research will be reviewed based on previous literature and
will make use of Secondary Data. The secondary data will be sourced from Google Scholar, Wikipedia,
Emerald, ProQuest, Jstor, Ebsco host, Magazines, Newspapers etc.

Literature Review

By reviewing the literature on concepts like Psychological Contract, Organizational
Commitment and how effects of work status i.e., Temporary & Permanent Teachers of Higher
Educational Institutes is studied through the literature.

The literature reviewed are explained as follows:

I. Psychological Contract

While explaining the term “Psychological Contract”, the researcher emphasized that it is the
vital duty of any management to sustain a bond between the employees and employers. The concept
of psychological contract emerged in 1960’s and caught popular attention in 1990’s as it became a
method of understanding employee behaviour in the changing dynamics of employment, where job
security has become a particular challenge (Freese & Schalk, 2008).

(Homans, 1958) first propounded a foundation theory on social exchange with regard to
people’s group behavior (Coyle-Shapir & Conway, 2005), later (Blau, 1964) developed Social
exchange Theory in context to individual’s expectation from each other and mutual exchange of
obligations (Coyle-Shapiro & Parzefall, 2008); (Deka & Srivastav, 2023). Early pioneers of this
field include (Argyris, 1960); (Levinson, et al., 1962); (Schein, 1965) who defined “Psychological
Contract” as a set of non-documented settlements and perception on mutual “beliefs, expectations
and obligations™. Although the definition formulated by (Rousseau, 1989) emerged as the most
popular definition of psychological contract whose conceptualization of differentiating psychological
contract as an employee perception has taken root in research (Hassan, et al., 2017); (Deka &
Srivastav, 2023).

(Rousseau, 1995) in her book proposed a model of 4 typology of Psychological Contract
namely Relational Contract, Transactional Contract, Transitional contract, and Balanced Contract.
(Rousseau, 2005) further stated two dimensions to the psychological contract. Firstly, she reasoned
the existence of a Relational Contract based on reciprocated dependency, psychological bond that is
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related with long term secured employment or Permanent Employment status. On the other hand,
she also described the existence of short term, temporary which is more concerned about remuneration
carned against their work as Transactional Contract which can be linked to employees with temporary
employment status. This model further got altered by a fusion which termed as Balanced Contract (
(Dabos & Rousseau, 2004).

Performance Terms

Specified Not Specified

Duration
Transactional Transitional/
tSe};;)nrt- No guarantees
Long-term Balance Relational

Figure |
Typology of Psychological Contract Model
Source: (Rousseau, 1995)

(1) Psychological Contract of Teachers of Higher Educational Institutions

(Shen, 2010) studied Psychological Contract of University Teachers which was not explored
in the works of the initial researchers who have studied various aspects of Psychological Contract.
Till recently, very limited literature has been available on psychological contracts that is studied by
teachers of higher education. The popular theories like that of psychological contracts may not be
entirely applicable to university academics. To fill this literature gap, this study sets out to, first,
investigate the contents and the nature of the academic psychological contract. Second, it analyses
the extent to which the academic psychological contract has been fulfilled.

According to (Rousseau & Park, 1993), a part-time and temporary worker’s psychological
contract is more transactional in nature than that of a full-time or permanent worker. Therefore,
continuing academics are more likely to have a relational academic psychological contract. (Conway
& Briner, 2002) reported that part-time employees have higher ratings of job satisfaction but low
commitment and willingness to perform organizational citizenship behaviors. (Johnston, 2017) in
his working paper has mentioned Interestingly identified a view that transactional contracts are
similar regardless of whether they are in academic or the more conventional business arena. From
the study by (Shen, 2010), the least fulfilled contents of the psychological contract of teachers are
fair promotion, consultation, recognition of contributions, providing funding for research, and pay
equity. The four most fulfilled elements were the provision of adequate training, reasonable workload,
the provision of resources to do work, and the provision of adequate time for research. Length of
employment, gender and education did not seem to have obvious impacts on the contents of the
academic psychological contract. The academic psychological contract is more transactional than
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relational in character. Overall, the academic psychological contract has been fulfilled at a low
level. (Tipples & Krivokapic-Skoko , 2007) who have contributed a lot to the research on
Psychological Contracts of University Academicians in Australia and New Zealand have thrown
light upon lack of studies in Educational Institutions although there have been ample number of
research to study psychological contracts and tremendous development can be witnessed in the last
two decades which is evident from the research work by (Coyle-Shapir & Conway, 2005); (Freese
& Schalk, 1996); (Cavanaugh & Noe, 1999); (Turnley & Feldman, 1999).

(2) PSYCHOLOGICAL CONTRACT PROFILES OF DIFFERENT EMPLOYMENT STATUS

In today’s workplaces there is a tremendous growth in the number of temporary and contract
employees. Although there is significant difference in psychological contract of Temporary employees
from their permanent counterparts but there is no significant difference in their organizational
commitment which proves that employing temporary employees will be beneficial for the
organizations (Chambel & Castanheira, 2006). (Guest & Clinton, 2006) have tried to identify various
types of temporary contract, ranging from agency-linked to fixed-term and seasonal contracts, are
associated in different ways with employee well-being. (Rousseau, 1989), (1995), (2005) also finds
that temporary workers with Transactional contracts have lower organizational commitment than
permanent employees with relational and Balanced Contract with more job satisfaction.

(Guest & Clinton, 2006) addresses the research question whether the impact of temporary
contracts on wellbeing, work attitudes and work behavior forming the main dependent variables.
There are arguments about the extent to which temporary workers will be as committed to the
organization as permanent workers. (Rousseau, 2005) finds that temporary workers with Transactional
contracts have lower organizational commitment than permanent employees with relational and
Balanced Contract with more job satisfaction. (Liu , et al., 2020) finds that temporary workers have

Transactional H1
contract
fulfillment
4
7. || H8 &
H7a|["#8a Héa, Héb
. Organizational H5 Task
Lengthof service . 30t s )
identification pertormance
Ay
H7b [\ 18
Relational
contract
fulfillment H2
Figure 2

Mediating effect of Length of service in the relationship between Psychological Contract and
Organizational Identification

Figure 3: Source: (Liu , et al., 2020)
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lower Organizational Identification than their permanent counterparts. They also find that fulfillment
of Relational Psychological contract lead to higher organizational commitment. Their study also
shows that temporary employees with Relational Contract fulfillment have higher productivity.

2. Organization Commitment

(Ran, 2007) mentioned in his research how during the initial time, Organizational Commitment
was described from one-dimensional interpretations but (Meyer & Allen, 1993) disputed on a universal
characterization that can be considered by multidimensional factors. They propounded a new
definition of Organizational Commitment as promises by the employer instead of obligations or
expectations of the employees from the time they are employed in the organization.

(1) Impact of Psychological Contract on Organizational Commitment

The psychological contract between the employer and employee has become quite popular to
have a clear insight of the Organization Behavior. (Guest, 1998) defined the term, Psychological
Contract as the mutual promise, expectation, and obligation of job security from the employer
exchange of employees” hard work, constancy, and career development within the organization in
exchange of high commitment and devotion in a time of rapid organizational changes like downscaling
and laying-off. (Hui, et al., 2014) have tried to establish the relationship between Organizational
Behavior of the employees with Psychological Contract and explained the strong impact of the
three dimensions of Psychological Contract namely transactional, relational contract on Employees
Organizational Commitment.

(2) Organizational Commitment of Permanent and Temporary Teachers of Higher Educational
Institutes

Temporary teachers in Indian Universities are of wide range and can be categorized as ‘Contract
Teachers’, ‘guest faculty’, ‘ad hoc’, ‘volunteers’, ‘Para-teachers’. Most of the Universities, colleges
and other Higher Educational Institutes in India are following a trend of recruiting Teachers in a
temporary basis. Generally, these types of Teachers are employed annually or per semester (six
monthly) at a lower compensation than that of their permanent counterparts (Jafri & Lhamo, 2013).
Organizational Commitment of teachers at Higher Educational Institutes varies with respect to their
employment status whether temporary or permanent and its impact on their Organizational
Commitment towards their Institutes. Payment of compensation acts a crucial factor resulting
Organizational Commitment of Teachers of Higher Education and Universities (Malik , et al., 2010).
(Liu, et al., 2022) studies organizational commitment of worker in Chinese Public organization who
are kept in the edge with little support from their employer resulting low trust and organizational
commitment then that of their permanent counterparts. But it is also observed from the recent research
that there is no significance variation in Organizational commitment regarding Permanent and
Temporary employees. In general, it is perceived that Permanent employees are preferred over their
temporary counterparts in organizations also their Organizational Commitment is perceived to be
different (Jose, 2008).

3. Effect of Psychological Contract on Organiational Commitment of Permanent and
Temporary Teachers of Higher Education

(Phakwrya & Sharma, 2018) has a very new perspective on the effect of Psychological Contract
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on Organizational Commitment of Teachers of higher educational Institutes. The result of their
study shows the Psychological Contract between the Teachers and the Higher Educational Institutions
through fulfillment of obligations by the teachers towards the higher educational Institutions whereas
the expectations perceived by the teachers from the institutions are somewhat fulfilled. The finding
of their study shows that the psychological contract has significant correlation with Organizational
commitment of the teachers of higher educational institutions.

The job tenure and employment status impact the employees” perception of their Psychological
Contract (Schalk & Rousseau, 2001). (Shore & Tetrick, 1994) have found in their research that the
level Psychological Contract can keep on changing between the employees with the employer during
the tenue of their employment relationship. (Afsar, 2014) in his study explained that although the
dynamics of psychological contract of Teachers are quite simple in the initial period of employment
but it gets complex as their tenure of employment is longer. (Schalk & Rousseau, 2001) studied that
Organizational Commitment increases with longer employment relationship with higher Relational
Contract whereas Temporary employees with short term employment relationship have lesser
Organizational Commitment. (Murphy, 2009) in their study found that temporary teachers have
higher Organizational Commitment than the permanent teachers as can be found that where temporary
teachers dedicate in helping students” overall development, permanent teachers focus more on research
than teaching. It can be summarized from the literature that temporary employees will have
Transactional contract with their employer with expectation of monetary compensation received
from their employer (Matusik & Hill, 1998), (Rousseau & Wade-Benzoni, 1994).

Implications of the Study

In the Education sector where there is high demand of skilled employees, it is crucial for the
Higher Educational Institutions to have higher Organizational Commitment with employees regardless
of their employment status. There is a growing trend worldwide to employ temporary or contract
and Ad-hoc teaching and non-teaching employees in Higher Educational Institutions, Colleges and
Universities. This study will help the Employers in Academics and Government bodies and policy
makers to make their HR Policy, to implement Employment Laws and policies, especially in the
Education sector.

Future Scope of Study

There is future scope of empirical study on Teachers working in universities and higher
educational institutions with higher sample size to have better findings and results on how
Psychological Contract will vary with different employments status of Teachers impacting the level
of Organizational Commitment.

Conclusion

This paper tries to understand the effect of Psychological Contract on Organizational
Commitment of Teachers of Higher Education and whether it varies with their employment status.
There is very few researches done on Psychological Contract of Teachers of Higher Education,
specially temporary and permanent Teachers. The present review-based study analyzed literature in
this context and focused on the effect of Psychological Contract on Organizational Commitment of
Teachers of Higher Education and mediating role of their Employment Status i.e., Permanent and
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Temporary Teachers. While studying various literature on we have concluded that Temporary Teachers
will have higher Transactional Contract and less Relational Contract whereas Permanent Teachers
will have higher Relational Contract and lesser Transactional Contract. It is interesting to note that
this study finds that Temporary teachers show higher Organizational Commitment than their
permanent counterparts.
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Abstract

Mutual fund investments are made with the expectation of a positive return with little risk.
The primary purpose of this research was to learn which SBI reciprocal finances investors’ favour.
One hundred and ten people filled out the survey that served as the study’s main data source. Better
returns for investors were deemed to be the primary and most important advantage of investing in
SBI mutual funds, then safety and tax advantages. Most respondents favoured open-ended
programmes where they may enter and leave at any time with no time limit on their investment. As
a result of SBI’s superior infrastructure, customer service, performance, and stratification, the vast
majority of investors are pleased with the company’s mutual funds. We found that an individual’s
college degree has very little bearing on the extent to which they comprehend mutual funds. When
everything is said and done, we think the research will help the SBI mutual fund firm improve their
services and policy options. Moreover, the SBI would be able to use this research to improve investor
education about SBI mutual fund schemes.

Keywords : SBI mutual investment plans, customer choice, and contentment.

Introduction

Mutual investments are pools of money from several investors who have agreed to pool their
resources in order to achieve a common financial aim. A fund manager takes the money contributed
by many people and invests it in securities like stocks, bonds, and shares of companies. Mutual fund
investments are made with the expectation of a positive return with little risk. Therefore, the ideal
asset is a mutual fund that invests. average person since they provide several advantages to their
shareholders, including diversification, expert management, tax advantages, transparency, liquidity,
flexibility, a wide range of investment options, low costs, etc. A major contributor to economic
growth is the mutual funds sector. Capital markets become more active and local ownership of
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financial assets rises as a result of the country’s free-floating economy. Directing consumers
investment via mutual funds will increase wealth generation over the long term. Therefore, the
industry may be one of the reasons why the economy is doing well.

By creating the UTT in 1963, the Indian government and reserve bank took the initial moves to
building an investment fund industry in that country. The UTI was established by a statute enacted
by Legislature in 1963. It was created by the Reserve Bank of India, which also had legislative and
administrative control over it. The SBI Mutual Fund is a joint venture between SBI and AMUNDI,
a business widely recognised as one of the finest in the globe at handling assets. With its corporate
office in Mumbai, SBI money Administration Pvt. Ltd. has been handling cash for over thirty years.
The governing body for the mutual fund managed by SBI is SBI Perpetual Fund Trustees Company
Private Limited. As a result, SBI holds 63% of SBIFMPL at the moment, while AMUNDI Asset
Management, Inc. controls 37% of the company through its fully owned affiliate, Amundi India
Holding. By putting into effect and sticking to the most stringent regulatory requirements and
standards of excellence from across the world, SBI and AMUNDI assets management will expand
the company into a leading portfolio manager on a global scale.

The SBI Investment House has 165 sites around the country of India. According to AMFIL,
there are 57,004 registered agents. The supply of intrinsic value and the regaining of sharcholders’
trust in the firm are the two main objectives of SBI Mutual Fund that is recognised in more than 222
sites around the country. Since its foundation in 1988, the institution has consistently been at the
forefront when it comes with overseeing finances from outside. Both the SBI Contra Fund and the
SBI Resurgent Asian Nation Opportunities Fund were firsts for the company in their respective
fields.

SBIFMPL, SBI Mutual Fund’s asset management company, is anticipated to grow by more
than 35% in FY2021, greatly above the industry average of 18.8%. Over the past three years,
SBIFMPL has risen at a CAGR of 32.3%, which is much higher than the sector average of 11.7%.
For the fiscal year that concluded on June 30, 2021, profit after tax increased to 860.40 crore from
603.45 crore in the previous fiscal year. The 61 alternatives offered by SBI Mutual Fund include
equity, debt, hybrid, solution-oriented, and index funds. This might help a variety of investors realise
their objectives.

Only a few of the many factors influencing investment decisions in mutual funds include the
demographic profile of investors, their level of expertise, educational background, and propensity
towards mutual fund schemes, risk and return, and the type of mutual funds. Since their debut, SBI
Mutual Funds have garnered enormous popularity, giving them a greater impact on the financial
markets. Investors may choose from a number of different SBI Mutual Funds strategies. The SBI
mutual fund performance analyses are in-depth yet divisive. Investors™ preferences for SBI mutual
funds, particularly in the Madurai area, have not been researched in depth.

Review of Literature

The sources included for this literature review include things like academic journals,
newspapers, and SBI’s own yearly reports and studies on its mutual funds. Reviewing the relevant
literature allows us to identify a knowledge gap and get a thorough comprehension of why investors
like SBI mutual funds.
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The preferences of Dindigul District investors for SBI Mutual Funds were analysed by
Jeevanandham and Ananth in 2013. According to the findings of this research, many people choose
investing in mutual funds because of the potential for significant returns with little risk, along with
the funds’ safety and liquidity. Companies offering mutual funds are responsible for promoting
public understanding of such options.

The effectiveness of SBI mutual funds was analysed by Gangaiah (2015). According to this
research, the dispersed investing behaviour of the average Indian small investor is to blame for the
explosion in the number of mutual fund products available, and an individual’s degree of savings,
investment history, and comfort with risk all play significant roles in the mutual fund purchase
choice.

A survey of investors’ attitudes and experiences with mutual funds was conducted by Ranjith
Kumar in 2017. According to the research, the time has come for SBI-Mutual Funds, the biggest
public sector bank, to boost the quality of its services by identifying client needs and guiding them
towards the most suitable mutual fund options. At regular intervals, they should evaluate their success
based on both hard numbers and qualitative metrics provided by the marketing data warchouse.

According to a study by Palla Vasavi et al. (2019), “Andhra Pradesh Capital Region
(Amaravathi) investors’ preference towards mutual fund sectors and schemes-qualitative study,”
the investment preferences of respondents were found to be independent of age and gender.

Using data from Nadiad, India, Kinchit Shah (2020) conducted a study of customer interactions
with SBI Mutual Funds. Mutual funds, as this report illustrates, are a strong source of returns for
most families and are especially helpful for retirees. But most people still only invest in tried and
true methods like gold and fixed deposits. Mutual fund investment has to be promoted by the SBI
Company and the government.

According to “A study on investors” satisfaction towards SBI mutual funds Egmore Chennai”
by Jessey Priscilla and Rathika (2021). Mutual funds also prioritise minimal risk as one of their
primary objectives.

Objectives of the Study
¢ To look at what kinds of investors want to use SBI mutual funds.
e To research what causes SBI mutual fund investors to make the choices they do.

¢ To examine how happy respondents are with SBI mutual funds.

Research Methodology
Approach to Research
This study uses a descriptive research approach.
Analytical Instruments

The current research aimed to examine how much investors favoured SBI mutual funds. The
data was analysed using the Percentage Method, the t-Test, and the Analysis of Variance.

The information for this research came from a mix of primary and secondary sources.
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Primary data gathered via a scheduled interview of SBI investors. The questionnaire was
designed with the help of in-depth discussions with industry professionals, including mutual fund
investment officials from a variety of mutual fund companies and, in particular, SBI mutual fund
officers.

Sample Size: 110
Sampling Methodology: Quick and Easy
Methodological Questionnaire Sampling Structured

Information gathered from secondary sources such as the literature and the internet.
Data Analysis and Interpretation
The Respondents” Demographic Profile, Analysed

The information was compiled and presented in tabular form, broken down by gender, age
range, and level of education, marital status, and family size, number of dependents, number of jobs
held, monthly income, and data source.

Table |
Client Favoritism for SBI Mutual Fund Investments
Changeable Group No. of  Percent
Respondents

1. Type of Mutual Funds Open-ended Close- 78 71
ended 32 29
Total 110 100

2. Type of Schemes Equity Schemes 32 29
Debt Schemes 11 10
Balanced Schemes 10 9
Tax Saving Schemes 36 33
Money Market Schemes 12 11
Exchange Traded Funds 9 8
Total 110 100

3. Period of Investment Less than 1 year 37 34
Between 1 to 2 years 45 41
Between 2 to 3 years 16 15
More than 3 years 12 11
Total 110 100

4. Reasons for Investing in SBI Mutual Funds Rate of return 34 31
Safety 19 17
Tax benefit 25 23
Liquidity 10 9
Flexibility 7 6
Brand name 15 14

Total 110 100
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Table 1 demonstrates that most investors (71) choose open-ended mutual funds, while the
minority (29%), close-ended funds. Open-ended SBI mutual funds were the most popular choice for
investment among respondents.

Type of Schemes: 29% prefer investing in equity schemes, 10% in debt schemes, 9% in
balanced schemes, 33% Exchange- traded funds (ETFs), 11% savings funds, and 8% tax-saving
plans Most people who responded said they would put their money into tax-deferred mutual funds
offered by SBIL

Results show that 34% of respondents favour investments with a duration of less than a year,
41% favour investments with a duration of between one and two years, 15% favour investments
with a duration of between two and three years, and 11% favour investments with a duration of
more than three years. The most common time frame for SBI mutual fund investments is between
one and two years.

It was found that 31% of investors put money into mutual funds so they could earn a higher
rate of return, 17% so they could sleep better at night, 23% so they could take advantage of tax
breaks, 9% so they would have access to their money quickly, 6% so they could have more freedom
to make financial decisions, and 14% so they could help others. When asked why they invest in
mutual funds, most people cited return on investment (ROI), followed by tax advantages and security.

Table 2

T-Test Investigation to Compare SBI Open-ended and Closed-ended Mutual Fund Plans
Considering Customer Choice Degree

Investors Preference of Mutual Fund Schemes No. of Respondents Percentage (%)
Open-ended:

SBI Contra Fund 19 17

SBI Magnum Mid Cap Fund 29 26

SBI Technology Opportunities Fund 14 13

SBI Small Cap Fund 9 8

SBI Magnum COMMA Fund 7

Total 78 71
Close-ended:

SBI Tax Advantage Fund 13 12

SBI Equity Opportunities Fund 7

SBI LT Advantage Fund-III 6 5

SBI LT Advantage Fund-IV 3

SBI DAF Fund 3 3

Total 32 29

Therefore, investors™ preferences for open vs closed-ended mutual fund schemes varied
significantly. Figure 5 shows that 71% of respondents found that investing in open-ended mutual
funds was the best option, while 29% said that investing in closed-end funds was the best option.
Therefore, most respondents favoured investments in open-ended mutual funds because they allow
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investors to freely enter and leave the fund, its units can be bought and sold at any time regardless of
the fund’s NAV.

Conclusion

The SBI mutual funds business is very important to India’s economy. It has become a major
investment vehicle and an essential source of profit for individual investors. Finding out which
mutual funds investors like most and are most satisfied with was the primary motivation for this
research. Better returns for investors were deemed to be the primary and most important advantage
of investing in SBI mutual funds.. Most respondents favoured open-ended programmes because
they provide returns, inspire confidence among investors, and reduce the potential downsides of
putting money into the stock markets. As a result of SBI’s superior infrastructure, customer service,
performance, and stratification, the vast majority of investors are pleased with the company’s mutual
funds.

The SBI Mutual Fund Company may utilise this research to improve their service and policy
programmes. The new economic policy gives private businesses a fresh angle from which to gauge
market demand and appease sane investors in a hurry. SBI Mutual Funds, the biggest public sector
bank, has an opportunity to raise the bar on customer care by tailoring its offerings to each individual
client’s situation. Finally, we find that SBI not only uses quantitative data but also qualitative features
derived from the marketing information system to monitor their success on a regular basis. In addition,
the SBI Company will be able to use this research to better inform investors about SBI mutual fund
plans.
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Abstract

In India’s banking system, non-performing assets are not desirable. It is like cancer that is
destroying the overall banking system in India. NPA or Non-Performing Asset as per the RBI Master
Circular is credit in respect of which interest and principal installments have remained past due for
a specific period. A thorough study of secondary data related to the non-performing assets of some
scheduled commercial banks has been conducted and is available on various websites to conduct an
ABC analysis. It is a method to characterize banks’ performance (poor, satisfactory, or good) based
on their NPAs. The analysis determined that some of the banks appeared in the poor performance
group, showing that a negative impact of NPAs exists on the overall health of the bank. To protect
the Indian banking sector from any financial crisis, it is necessary to completely overhaul the financial
system. This will ensure the sector’s protection against any financial emergency.

Keywords: Scheduled Commercial Banks, Non-Performing Assets (NPA), ABC Analysis.

Introduction

“The failure of a loan usually represents miscalculations on both sides of the transaction or
distortions in the lending process itself.”
—Radelet, Sachs, Cooper, and Bosworth (1998)

The above-mentioned quote aptly conveys one of the prime reasons for the problem of Non-
performing assets in the Indian Banking System as more and more debts are provided by the banks
which ultimately turn into risky credits. A non-performing asset is defined as credit in respect of
which interest and/or installment of principal has remained ‘past-due” for a specific period of time
(90 Days, March 31, 2004, onwards).

Therefore, to evaluate the financial stability of a country, NPA has become an invaluable
parameter. The accumulation of NPA or defaulted loans over a longer period will act as an impediment
to the growth of the economy. This will also have a detrimental impact on the goodwill of the bank.
Thus, banks need to be extra cautious while distributing loans to the public. This is because defaults
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on loans are increasing day by day. Banks should also ensure the security of their customers” deposits
by ensuring that they are not misused by a selected class of people. Hence, a sound banking sector
is the need of the hour.

Rationale of the Study

The present study has been conducted to assess the soundness of the non-performing assets of
select scheduled commercial banks in India. The menace of defaulted loans is increasing day by day
in the Indian banking sector. The impact of NPA on banks can be assessed through the following
chart:

| STANDARDS
OF PEOPLE

_______ ' ADEQUACY
LEVEL

Hence, it is imperative to keep a close eye on the rising NPAs of banks. So, this paper is
designed to provide an insight into the Gross and Net non-performing assets of the selected banks,
as well as provide an explanation for what might be causing these rising NPAs.

Review of Literature

Sanjeev, G. (2007): A study by the author, titled “Bankers’ perception of the causes of bad
loans in banks”, was undertaken to identify the factors that contribute to bad loans in the Indian
banking system. Based on the primary data collected from credit managers of the banks, the results
showed that external factors such as economic slowdowns and willful defaults have a much more
significant influence than internal factors such as managers’™ motivation, managerial skills, and
political intervention.

Fulekar et al., (2016): The authors in their paper titled “Non-Performing Assets: A Growing
Concern for Banks” assessed non-performing assets of public, private and foreign banks from 2010
to 2014 with the help of gross advances, gross NPA and gross NPA to gross advances ratio. It was
identified that rising levels of NPA could adversely affect the economy if it is not managed properly.

Korde et al., (2018): The aim of their paper titled “ABC Analysis of Public Sector Bank's
Gross and Net NPA'S for the period 2007-08 to 2016-17" was to assess the performance of banks
based on their non-performing assets. To arrive at the results the author used ABC Analysis in
which banks were classified into three groups namely poor, satisfactory or good performance. The
author noticed that banks with a high percentage of NPAs lack efficient credit management systems.
Furthermore, it has been observed that financial scams and willful defaults are also contributing
factors to the problem.
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Mukhopadhyay, A. (2018): The author in his study “Finding innovative solutions to India's
NPA Woes™ suggested a few solutions to the NPA problem. Throughout the study, the author has
argued that a recapitalization plan over a prolonged period, the application of the IBC (Insolvency
and Bankruptcy Code), and profit cuts by strong banks during profit-making quarters to write off
nonperforming loans are all factors that will gradually lead to resolving the problem of non-performing
loans.

Objectives of the Study

The study aims to assess the overall health and performance of the select scheduled commercial
banks concerning the NPAs by performing an ABC Analysis.

Research Methodology
¢ It is an analytical type of research.

e The present paper is derived from secondary data which was extracted from the websites
www.moneycontrol.com and www.rbi.org.in.

¢ ABC Analysis has been conducted to assess the performance of the scheduled commercial
banks namely Bank of Baroda, State Bank of India, Punjab National Bank, Canara Bank,
HDFC, ICICI, Axis Bank and Kotak Mahindra Bank based on gross and net NPA, as per
cumulative (descending method) of analysis for the period 2015-16 to 2021-22. For this,
banks have been divided into three groups i.e. poor performance (1%-70%), satisfactory
performance (71%-90%) and good performance (91%-100%).

Data Analysis

TABLE |
GROSS NPA OF BANKS FOR THE PERIOD 2015-16 TO 2021-22

Name of  2015-16 % of Total Cumula- 2016-17 % of Total Cumula- 2017-18 % of Total Cumula- 2018-19 % of Total Cumula-

Bank GNPA tive GNPA tive GNPA tive GNPA tive
BOB 40,521.04 15222635 15222635 42,71870 13.436491 13.436491 5648039 10972672 10972672 4823277  11.205115 11.205115
SBI 98,172.80 36.880810 52.103445 1,12342.99 35335710 48.772201 2,23.427.46 43406150 54378822 1,72,75036 40.132212 51337327
PNB 5581833 20969405 73.07285 5537045 17.415899 661881 86,620.05 16828025 71.206847 7847270 18230254 69.567581
CANARA  31,637.83 11.885459 84.958309 34,202.04 10757710 7694581 47,468.47 9221890 80428737 3922412  9.112286  78.679867
HDFC 439283 1.650264 86.608573 588566 1851241 78797051 8,60697  1.672110 82100847 11,22416 2607522  81.287389
ICICI 26,720.93 10.038315 96.646888 42,551.54 13.383913 92.180964 54,062.51 10502941 92603788  46,291.63  10.754162 92.041551
AXIS 6,087.51 2286909 98933797 21,280.48 6.693438 98.874402 3424864  6.653620 99257408  29,789.44 6920484  98.962035
KOTAK 283811  1.066199 100 357861  1.125595 100 382538 0743171 100 4,467.94 1.03796 100
TOTAL 2,66,189.38 100 - 31793047 100 - 5,14,736.87 100 - 430,453.12 100 -
Name of 2019-20 % of Total Cumula- 2020-21 % of Total Cumula- 2021-22 % of Total Cumula-

Bank GNPA tive GNPA tive GNPA tive
BOB 69,381.43  16.586007 16.586007  66,670.99 14916176 14916176  54,059.39  14.573981  14.573981
SBI 1,49,091.85 35641215 52227222 1,26,389.02 28276780  43.192956 1,12,023.37 30.200609  44.77459
PNB 73,478.76  17.565496  69.792718 1,04,423.42 23.362457  66.555413  92,448.04  24.923256  69.697846
CANARA 37,041.15 8.854887  78.647605  60,287.84  13.488086  80.043499  55,651.58 15.003223  84.701069
HDFC 12,649.97 3.024043 81.671648  15,086.00 3375162 83.418661 16,140.96 4351474  89.052543
ICICI 41,409.16 9.899084  91.570732  41,373.42 9.256398 92.675059  33,919.52 9.144432  98.196975
AXIS 30,233.82 7.227558 98.79829 25,314.84 5.663642  98.338701 218.22 0.058830  98.255805
KOTAK 5,026.89 1.201705 100 7,425.51 1.661295 100 6,469.74 1.744190 100

TOTAL 4,18,313.03 100 - 4,46,971.04 100 - 3,70,930.82 100 -
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Table 2
Ranking of Banks Based on GNPA
(Rank | having highest GNPA)
Name of the Bank  2015-16 2016-17 2017-18 2018-19 2019-20 2020-21 2021-22
BOB 3 3 3 3 3 3 4
SBI 1 1 1 1 1 1 1
PNB 2 2 2 2 2 2 2
CANARA 4 5 5 5 5 4 3
HDFC 7 7 7 7 7 7 6
ICICI 5 4 4 4 4 5 5
AXIS 6 6 6 6 6 6 8
KOTAK 8 8 8 8 8 8 7
Table 3
Group Rankings of Banks
(% of Total GNPA)
Year & Group 2015-16 2016-17 2017-18 2018-19  2019-20 2020-21 2021-22
Poor Performance BOB, BOB, BOB, BOB, BOB, BOB, BOB,
(1%-70%) SBI SBI, PNB SBI SBI, PNB SBI, PNB SBI, PNB SBI,PNB
Satisfactory PNB, CANARA, PNB, CANARA, CANARA, CANARA, CANARA,
Performance CANARA, HDFC CANARA HDFC HDFC HDFC HDFC
(71%-90%) HDFC
Good Performance ICICI, ICICI, ICICI, ICICI, ICICI, ICICI, ICICI,
(91%-100%) AXIS, AXIS, AXIS, AXIS, AXIS, AXIS, AXIS,
KOTAK KOTAK KOTAK KOTAK KOTAK KOTAK KOTAK
Table 4
Net NPA of Banks for the Period 2015-16 to 2021-22
Name of  2015-16 % of Total Cumula- 2016-17 % of Total Cumula- 2017-18 9% of Total =~ Cumula- 2018-19 % of Total Cumula-
Bank NNPA tive NNPA tive NNPA tive NNPA tive
BOB 1040646 12948846 12048846 18.080.18 10739746 10739746 2348265 0021008 9021098 1560950 9511670 9511670
SBI 5580702 37236907 50185753 5827738 34617149 45414609 11085470 42585960 51670058 6580474 40153049 49.664719
PNB 3542257 23635502 73821255 3270211 19425270 64839879 4868429 18702565 70309623  30037.66 18303489 67968208
CANARA 2083291 13900637 87.721892 21,64898 12859637 77.699516 2854240 10964853 81274476 2295511 13987727 81.955935
HDFC 132037 0881009 88602901 184399 1095342 78704858 260102 0999208 82273684 321452 1958772 83914707
ICICI 1329675 8872178 97475079 2545103 15118080 93912938 2788627 10712794 92986478 1357743 8273425 92188132
AXIS 252214 1682883 99157962 862655 5124227 99037165 1659171 6373874 99360352 1127560 6870802  99.058934
KOTAK 126196 0842035 100 171807 1020549 100 166505 0639645 100 15437 0941063 100
TOTAL 14987018 100 16834829 100 26030809 100 16410893 100
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Name of 2019-20 % of Total Cumula- 2020-21 % of Total Cumula- 2021-22 % of Total Cumula-

Bank NNPA tive NNPA tive NNPA tive
BOB 21,576.59  15.036763  15.036763  21,799.88  15.028069  15.028069  13,364.65 12366945  12.366945
SBI 51,871.30 36.149199  51.185962  36,809.72 25375324  40.403393  27,965.71 25.877999  38.244944
PNB 27,218.89  18.968892  70.154854  38,575.70  26.592729  66.996122  34,908.73  32.302705  70.547649
CANARA 18,250.95 12.719118  82.873972  24,442.07 16.849502  83.845624  18,668.02  17.274405  87.822054
HDFC 3,542.36 2.468676 85.342648 4,554.82 3.139932 89.985556 4,407.68 4.078635 91.900689
ICICI 10,113.86 7.048366 92.391014 9,180.20 6.328506  93.314062 6,960.89 6.441242  98.341931
AXIS 9,360.41 6.532286 98.9143 6,993.52 4.821086  98.135148 55.12 0.051005 98.392936
KOTAK 1,557.89 1.085696 100 2,705.17 1.864848 100 1,736.71 1.607060 100
TOTAL 1,43,492.25 100 - 1,45,061.08 100 - 1,08,067.51 100

Table 5

Ranking of Banks Based on NNPA
(Rank | having highest NNPA)

Name of the Bank ~ 2015-16  2016-17 2017-18 2018-19 2019-20 2020-21 202{-22

BOB 4 5 5 4 3 4 4
SBI 1 1 1 1 1 2 2
PNB 2 2 2 2 2 1 1
CANARA 3 4 3 3 4 3 3
HDFC 7 7 7 7 7 7 6
ICICT 5 3 4 5 5 5 5
AXIS 6 6 6 6 6 6 8
KOTAK 8 8 8 8 8 8 7
Table 6
Group Rankings of Banks
(% of Total NNPA)
Year & Group 2015-16  2016-17  2017-18 2018-19  2019-20 2020-21 2021-22
Poor Performance BOB, BOB, BOB, BOB, BOB, BOB, BOB,
(1%-70%) SBI  SBL PNB SBIL PNB SBIL PNB SBI PNB SBL PNB SBIPNB
Satisfactory PNB, CANARA, PNB, CANARA, CANARA, CANARA, CANARA

Performance CANARA, HDFC HDFC HDFC HDFC HDFC
(71%-90%) HDFC

Good Performance ICICI, ICICI, ICICI, ICICI, ICICI, ICICI, HDFC,

(91%-100%) AXIS,  AXIS, AXIS, AXIS, AXIS, AXIS, ICICL
KOTAK KOTAK KOTAK KOTAK KOTAK KOTAK AXIS,
KOTAK

Interpretation of Data

To assess the health and performance of the scheduled commercial banks based on their NPA
(both gross and net), banks have been divided into three groups based on cumulative (decreasing
method).



A Study of Select Scheduled Commercial Banks' NPA in India Using ABC Analysis 39

— GROUP I:1-70% (POOR PERFORMANCE)

GROUP I1:71-90% (SATISFACTORY
PERFORMANCE)

— GROUP II1:91-100% (GOOD PERFORMANCE)

According to the above table of gross and net NPAs, it can be seen that in most of the years,
Bank of Baroda, State Bank of India and Punjab National Bank have been in Group I, i.e. 1-70%
(Poor Performance) for the last 7 years. All the above-mentioned banks occupy top positions on the
list of public sector banks in India. After combining their assets, they hold 69.44 lakh crore worth of
assets. It shows that if any of these banks fail, the whole Indian banking sector will feel the heat as
well as the risk of economic collapse.

The only public sector bank which was seen in Group Il 1.e. 71-90% (Satisfactory Performance)
was Canara Bank. It is the fourth largest public sector bank in India by assets worth 11.53 lakh
crore. With a market capitalization of 8 trillion rupees, HDFC Bank (India’s largest private bank)
also ranks in the medium NPA category with satisfactory performance for its customers.

Group I i.e. 91-100% (Good Performance) is the lowest NPA category which includes all
private sector banks namely ICICI Bank, Axis Bank and Kotak Mahindra Bank. The above-mentioned
banks are among the 22 private sector banks that provide exceptional service to their customers.

Thus, it can be said that private banks are performing better than public sector banks when
NPA is considered. The possible reasons behind the rising NPA in public sector banks are as follows:

CRISIS

WHEN BANKING SECTOR
WITNESS A LOWER THAN
AVERAGE RATE OF REVENUES
INCREMENTAL
COMPETITION AND PROFITS
COMPONENTS
AN ECONOMIC SLOWDOWN

WHEN INTERNAL BANK

BAD LENDING PRACTICES

WHEN BANKS NEGLECT
BASIC FACTORS LIKE

REPAYING CAPACITY WHEN BANKS COMPETE

CASES OF WILLFUL
HIGH CONCENTRATION OF B

LOANS IN FEW SECTORS
LIKE TELECOM,
INFRASTRUCTURE

DEFAULTERS AND SCAMS
AND PROVIDE MANAGEMENT LIKE

UNSECURED LOANS CREDIT POLICY IS

AFFECTED.

Conclusion

According to the study, for the period 2015-16 to 2021-22, the Gross and Net Non-Performing
Assets of banks such as BOB, SBI, and PNB were in the poor performance group, owing to the high
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level of non-performing assets, compared to other banks such as Canara Bank, HDFC Bank, ICICI
Bank, Axis Bank, and Kotak Mahindra Bank which were in the satisfactory and good performance
groups, respectively, with a medium or low level of non-performing assets. Specifically, 3 public
sector banks were rated as low performers out of 8 banks taken for the study. This is concerning as
the failure of any of these banks will result in economic collapse.

The RBI is taking various steps to tackle the rising NPA problem. These include the creation
of bad banks, recapitalization of affected banks, the merger of weak banks with strong banks,
implementation of the Insolvency and Bankruptcy Code, etc. All of these will gradually contribute
to NPA resolution. A radically different approach is required for affected banks to clean up the
financial mess.
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Abstract

Professional education in the 21st century must include strategies for teaching and learning
that are up to par with international benchmarks. The skillset gap between graduates and the demands
of the global economy seems to be widening. A random selection of 1058 students and 174 instructors.
To evaluate the effectiveness of the responders in terms of employability, We examined Commercial
and Public Institutions and Colleges of Higher Education to determine the importance and suitability
of the educational program concerning the needs of the international marketplace. The findings
point to a possible connection gap between industry and internships as a cause of students’ poor
employability. A mismatch occurs when job seekers and companies have different expectations of
necessary qualifications. In the case of government institutions, the data shows a reduction in
placements over the course of the previous three terms. There were oscillations in the placement
rate for private universities, as shown by the trend.

Keywords Job readiness skills, demands of the industry, worldwide marketplace requirements,
and effectiveness.

Introduction

As a sector with a demonstrated dedication to international trade, higher education is an
effective tool for stimulating economic growth. The demand for technical and professional education
in India has increased dramatically over the last two decades, reflecting a dramatic shift in the labor
market. Yorke and Knight’s (2004) definition of employability skills as “the set of achievements-
understandings, skills, and personal details™ is relevant in the modern job market because it emphasizes
the importance of having the right set of knowledge, attributes, and abilities to succeed in one’s
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chosen profession. When hiring recent grads, companies place a premium on transferable,
productivity-boosting abilities.

The course load should be structured such that students may get practical experience in their
chosen fields. Students should be evaluated in a method that reveals whether or not they have
mastered the material, as suggested by Resnick and Klopfer (1989). A curriculum’s ability to link
information to practical application and coherence with the knowledge structure are both essential.
In light of its deep linkages to business and local communities and its dedication to addressing
socictal problems, Barnett refers to the University as an “Ecological University.”

Review of Literature

Nearly sixty percent of applicants believe that faculty concentration on practical applications
is much less, according to the National Employability Report (2019). Skills in the areas of science
and problem-solving, as well as those of teamwork and independent study, were deemed particularly
important (Ellis, Klumpner, Leka, Philips, Sharp, & Wooldridge, 2004).

Many prior research among others, have shown that mismatch occurs whenever learners fail
to apply their learned soft talents in the workplace. According to the survey conducted by Little
(2003), companies are often complaining about a lack of skilled workers. Tulsi and Poonia (2015)
discovered that despite widespread reports of limited job openings in some industries, others had
differing skill needs.

There is a hierarchy of job searchers, and each applicant must satisfy that hierarchy before
they can be considered employable (Brown & Hesketh, 2004). The success of today’s rapidly
globalizing economy is directly related to the level of formal education and hands-on experience its
workers have (Schwab, 2010). According to recent studies (Ellis, Klumpner, Leka, Philips, Sharp,
& Wooldridge, 2004), employers are seeking college graduates who are adaptable and have strong
soft skills to fill open positions in their companies. A survey of young people’s aspirations found
that the employment market does not meet their expectations. However, research indicates that ties
to business are tenuous at best (Reddy, 2014). Staffing shortages have been shown to negatively
impact productivity and morale in the workplace.

Investigate the issue of talent scarcity and discover that it is difficult for Indian businesses to
fill open positions. Recruiters are settling for candidates with lower skill sets due to increased
competition for talent. The system has failed Indian college graduates who are secking employment
in the labor market since 80% of engineers are deemed unemployable (National Employability
Report, 2019). According to the India Skills Report 2020, the percentage of qualified graduates
dropped to 46.21 percent from 47.38 percent in 2018.

Objectives of the Study
1. To evaluate the effectiveness of courses in meeting the requirements of international markets.
2. To evaluate the effectiveness of the responders in terms of their employability.

Tools and Techniques

The methodology used here was both accidental and intentional.
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Domain of Research
The sample comes from a wide range of public and private colleges and institutions.
Representative Student Data

The fields of Management, Pharmacy, Architecture, Information, Communication Technology,

and Engineering were well represented among the 320 graduating seniors from both private and
public universities.

Brief Description of Data Collection Methods and Tools

Students in their last year of study were surveyed using questionnaires designed to capture
their unique perspectives across academic fields. Data collection from educators relied heavily on
one-on-one discussions and interviews.

Description of Results

1. To evaluate how well current curricula get together the strain of the international labour
marketplace; given the present state of affairs, a question was formulated to ascertain whether
or not professional and technical schools are effectively preparing their students for the

workforce.
Table |
Summarises the Replies Received
Answer Private Government Total
N % N % N %
Yes 108 18.18 56 12.07 164 15.50
No 486 81.81 408 87.93 894 84.49
Total 594 100.0 464 99.99 1058 100.0

Professional and technical courses barely meet the needs of the global market at a
disconcertingly low 15.50%, despite the high demand for such programs. Further justification for

technical and professional school graduates’ inability to find work. Table showing students” identified
gaps in course content.

Table 2

Drawbacks in the Curriculum

Drawbacks Private Government Total
N % N % N %
Less application and more theory, and no research 41 17.90 76 4199 117 28.54

outdated labs and curricula 19 8.30 17 939 36 8.78
few alternatives for courses 6 2.62 4 2.21 10 2.44
Lack of instruction, limited exposure, and 7 3.06 7 3.87 14 341

industrial visits
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madequate teacher training and outdated 3 1.31 3 1.66 6 1.46
technologies

Overcrowding, poor quality, and lack of flexibility 4 1.75 1 0.55 5 1.22
Several replies 149 65.06 73 4033 222 5415
Total 229 100.0 181 100.0 410 100.0

2. To evaluate the respondent’s efficiency in light of their marketability in the working world:
The question was posed to see whether the students can effectively communicate with the
professionals. Table 3 summarises the answers.

Table 3
Ability to Communicate Effectively with Specialists

Reply Private Government Total
N % N % N %
Yes 381 64.14 227 48.92 608 57.47
No 119 20.03 114 24.57 233 22.02
No response 94 15.82 123 26.50 217 20.51
Total 594 99.99 464 99.99 1058 100.0

Placement in technical and professional courses has been greater at government universities
than at private universities and institutes during the last three academic years. The absence of a
connection between industry and internship may be to blame for the poor employability of technical
and professional graduates. There are a lot of people looking for internships, but not many available
positions (84% demand, 37% availability).

Results Discussion

Professional and technical courses barely meet the needs of the global market at a
disconcertingly low 15.50%, despite the high demand for such programs. Further justification for
technical and professional school graduates’ inability to find work. About four in ten students at
government universities were worried that the outmoded curriculum and increased reliance on theory
over practice and research would prevent them from reaching their academic goals. Tulsi discovered
that possibilities for learners to get appropriate work experience and competitive skills in addition
to boosting the job prospects of skilled professionals. According to the research, around 56.47% of
students have the skills necessary to effectively communicate with professionals in their field.

A deeper dive into the literature confirms that sectors are demanding more specialized skill
sets, but universities are failing to provide their students with such skills. To increase opportunities
for students to gain appropriate professional experience and marketable skills and to improve the
employment prospects of skilled professionals, instruction, learning, and assessment must be changed
Outdated teaching methods and students’ lack of industry-relevant skills were also identified as
major contributing factors.

There is a disconnect between what employers want and what schools teach, as long as there
is a disconnect between what employers want and what students learn in training programmes, and
between what students learn and what gets certified, the employment gap will persist.



Vocational and Professional Skills Enrichment and Employability Growth:... 45

Conclusion

There is a gap between what businesses need and what applicants can provide in terms of

experience and education. More emphasis should be placed on practical skills, internships, and
other work-based learning opportunities while developing curricula. There is less emphasis on
practical training and more on theoretical considerations and restricted possibilities. As a result,
there is a push to revamp educational programmes so that students may obtain the knowledge and
skills necessary to successfully compete in today’s labour market. To increase graduates’ employability
in a competitive global market, it is necessary to better align graduates’ talents and interests with the
needs of the business world. Institutions should prioritize improving ties between business and
education and use cutting-edge teaching strategies to provide students with real-world experience.
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Abstract

The spread of coronavirus across the globe has influenced the lives of people in all sets of
society, and businesses, in particular the education sector, had to modify its operations drastically
because it imparts education to large numbers in batches primarily through face-to-face contact.
Since the epidemic has left us with no option of a face-to-face education system in a classroom
setting, educational institutions have embraced new technologies like virtual classrooms for mass
communication. The new technologies, though, have made it possible to continue imparting education
through large numbers within their home settings, but at the same time, it has posed new challenges
for the teacher and the student. Introducing new pedagogies necessitated by these technologies has
made major changes in the performance and efficiency of the teachers and the institutions thereof.

Keywords: work from home, productivity, flexibility, performance, virtual classroom.

Introduction

In the normal setting, education is delivered through a face-to-face conversation with a teacher
and a student but the recent times of lockdown due to covid-19 have emerged the new ways of
delivering education to the student community. This new setting has led to new normal ways of
delivering the course contents through a virtual classroom setting via various technological
advancements that have taken place in the current scenario. This new normal has forced institutions
to shift from work from office to work-from-home settings. The teachers now must deliver the
classes from the comfort of their homes but with more rigorous ways of teaching than ever before.
Work from home is a setting where employees can work from their respective places as per decided
working hours between the employer & the employee. Productivity is a measure of the efficiency of
a person. The teacher’s productivity is defined by the number of hours the classes take, the quality
of content, the engagement of students, the quality of assignments given to students & provides
opportunity for students to learn. The work from home during lockdown has impacted the teacher’s
productivity in a big way.
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Review of Literature

Working from home (WFH) has been a popular research area since the early 2000s and it has
been adopted by many large technology organizations because of the benefits it offers to the employees
(Ford et al., 2020, p. 3). However it started to gain its prominence with the outbreak of COVID-19
in 2019 as WFH became compulsory for many professionals in the world in order to prevent the
spread of the pandemic.

As Kniffin et al. (2020, p. 3) state, there was already a trend towards migration of work to
online or virtual environments prior to the pandemic and the pandemic accelerated the trend. On the
other hand, there is a key difference between previous WFH practice and WFH during the pandemic:
being voluntary vs compulsory, respectively.

Kniffin et al. (2020, p. 3) address the concept as “Mandatory Work From Home (MWFH)” In
other words, WFH during the pandemic is a new concept; it is different from WFH during “normal
times” (Ford et al., 2020, p. 2). Prior to the pandemic, many studies were conducted on “remote
work”, and “telecommuting” as these terms are broader than WFH and they imply the ability to
work from any location, not necessarily from home, however these two terms have often been used
synonymous with WFH 16 (Ford et al., 2020, p. 3). As there have been restrictions and prohibitions
due to the pandemic, such as partial or full lockdowns and limitations or stops in flights, researchers
focused more on working from home, as the professionals cannot “work from anywhere” any more.
GitLab (2020) conducted a survey with the title “The Future of Work is Remote™: in the beginning
of 2020 and collected data from 3000 professionals working remotely in IT sector as managers,
associates, assistants and directors. According to the survey, more than half of the employees travel
less and find themselves to be more productive and efficient. Moreover, most of them believe that
remote work is the future (GitLab, 2020, pp. 3-3).

Several meta-analyses have shown positive relationships between homeworking and increased
job satisfaction (and performance, autonomy, and reduced work-family conflict, amongst other
outcomes) (Gajendran & Harrison, 2007).

I. The Face-to-face Education System

This format of education is most adversely affected by the spread of coronavirus. In the
informal education system, the student and the teacher come together at an educational institution to
exchange knowledge and information. In a typical setting, the classes comprise a group of students
assembled in a classroom where the teacher shares information using conventional tools like
blackboards, whiteboards, books, presentations, notes etc. The student’s performance is reviewed
through assignments that they need to submit to the teacher for appraisal. A continuous performance
assessment of the student is conducted by their class teachers. The conventional classroom must be
established by the institution in a physical setting where the teachers & the students have to travel
from their respective places to the institution arriving at a specified time.

2. Transition to the Virtual Education System

In the lockdown scenario, all the physical institutions have been closed, forbidding the
employees & students to come together. However, education needs to be continuous, irrespective of
social restrictions imposed by the lockdown measures. Since the teachers and students are confined
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to their places, the only rescue comes through virtual education technologies like e-learning, virtual
classroom, teleconferencing & audio counselling.

3. Work from Home

Employees spend all or part of their week working from home or somewhere else away from
the employer’s premises.

Advantages of Employees Working from Home

With increasing numbers of employees working from home - or using the home as a working
base for at least part of the week - it’s clear there are several benefits for business, such as:

Improved employee retention: homeworking can help retain parents who work with
childcare responsibilities.

Access to a broader group of students

Possible productivity increases due to fewer interruptions and shorter travel times.
Reduced levels of stress and illness.

Financial advantages: saving on office space and other facilities.

Better work-life balance: employees working from home can improve their health and
well-being.

Disadvantages of Employees working from Home

Difficulties in performance monitoring: managing home workers and monitoring their
performance may be difficult.

Communication problems: there could be increased isolation among workers at home.

Cost of work from home: initial training costs and provision of appropriate equipment,
including adaptations to meet health and safety standards and the needs of disabled
employees.

Decreased staff morale: maintaining team spirit can be more difficult when employees
work in different places.

Increased telecommunications costs include increased telephone bills or broadband or an
obligation to provide e-commerce employees with a mobile phone for work purposes.

Information security risk: information security problems are more likely to occur.
Performance problems: possible deterioration of employees” skills and quality of work.

Problems with staff development: difficulty maintaining staff development and improving
skills.

Family distractions

4. Tools for Measuring Productivity in the New Environment

Productivity is a measure or a calculation between information and yield. Productivity positively
benefits an organization. When employees are productive, organizations get more in each period.
Thus, efficiency saves the employer’s business money and time. On the other hand, unproductive
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employees are bound to take longer to complete projects, costing employers more money due to
wasting time. The organizations have to develop better tools to assess the productivity from working
from home and its impact on organizational performance as well.

5. Employee Productivity

Employee productivity is an assessment of the efficiency of a worker or a gathering of workers.
Productivity can be assessed regarding an employee’s creativity over a given period. In general, the
productivity of a specific worker will be evaluated in relation to the average number of employees
who perform a comparable occupation. Since a significant part of any organization’s success depends
upon its workforce’s productivity, employee productivity is a significant consideration for companies.

Factors Affecting the Teacher’s Productivity

There are many factors that directly or indirectly influence teacher’s productivity, but here we
select the most effective factors that affect the productivity in teachers, such as motivation, work-
life balance, productivity, job satisfaction, and stress.

I. Motivation

Employee motivation is a basic parameter of the workplace, determining the performance of
the department and even the organization. Employees ought to be motivated on a regular basis.
There are several reasons why employee motivation is significant; predominantly, it enables the
management to achieve organizational objectives with efficiency. A workplace without motivation
could be in a perilous position. Motivated employees can escalate the productivity and creativity
level of organization to new heights. Employees drained of motivation to work can waste an
organization’s time and resources.

2. Work-Life Balance

It has been indicated repeatedly that cheerful people work hard. Indeed, happiness and
productivity are complementary to each other. Therefore, for an organization to thrive, it is essential
that employees remain in good spirits and maintains a positive work life balance. Recently, companies
have understood this way of thinking and are investing more in supporting employees with work
life balance opportunities through such working arrangements. Companies are aware that money
can’t always purchase happiness. Thus, they insist on offering personalized benefits to their employees
regarding paid occasions, work choices at home, etc.

3. Job Satisfaction

Job satisfaction is directly linked to productivity. Job satisfaction is the total satisfaction that
any employee gets while working for a particular role with an organization. Job satisfaction refers
to how much people enjoy their jobs. It refers to an individual’s sense of fulfilment on the job,
which serves as a motivator to do better each day. It is not only about self-satisfaction and happiness,
but also about job fulfilment. Job satisfaction is a critical aspect in determining Employee effectiveness
in any firm, and it is one of the most significant parameters for both the employers and employees.

4. Stress

Stress is proving to be one of the challenging factors in standing up to numerous e-commerce
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organizations. It often occurs when employees fail to cope with the pressure of the assigned activity.
It tends to be considered one of the components that influence the working behaviour of employees,
both in a positive and negative sense. The negative effect of employee behaviour on work due to
stress could reduce employees’ productivity and ultimately compromise their performance for the
organization.

5. Benefits to the Institutions

The newly forced setting of work from home has provided various benefits and shortcomings.
Some major benefits are reduced infrastructural costs, reduced electricity costs, more working hours,
24*7 availability of staff, reduced operational cost, employee work-life balance, increased job
satisfaction, reduced stress, increased motivation, and satisfied employees. Some of the shortcomings
are work delays, adaptation to new technologies, difficulty tracking performance & technological
issues.

Conclusion

The paradigm shift in the teaching-learning process has brought several advantages and
disadvantages in the changed environment. Though there are initial glitches in measuring the
employee’s performance and learning new tools of delivery, there is an overall enhancement in the
morale, motivation & efficiency of the teachers, which yields benefits to the educational institutions
which otherwise would have become operational during the lockdown period. While new work
practices like working from home have radically changed the teaching-learning environment, it has
also brought social advantages such as reduced logistics, lower pollution levels, and better work-
life balance for the teachers.
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Abstract

The bulk of Indian customers preferred to eat at home, and the country’s economy reflected it.
This made it difficult for McDonald’s and KFC and other international fast food chains to get into
the Indian market. The fast food sector in India has been evolving rapidly in recent years, reflecting
a variety of macro trends. The most important factor that has contributed to the hasty expansion of
fast food in India is the improvement in the quality and range of the services they provide. Global
merchants face stiff competition from Indian fast food chains that cater to local palates and keep
pricing low. The fast food sector in India is booming right now because it has adapted to local tastes
and needs. It is becoming a normal aspect of life, especially among the younger generations of
India. In order to choose which fast food outlets to frequent and to better understand the variables
influencing Indian youth’s opinion of consumerism and perception, this study looked at factors such
as evolving tastes and Indian eating habits. The study included Indian youth.

Keywords—Fast food restaurants, perceptions of customers, satisfaction among consumers,
and brand health.

Introduction

There is a correlation between a country’s rising standard of living and an increase in both the
quantity and quality of its food supply, as well as a progressive decline in the prevalence of
malnutrition. As a result, there will be changes in how food is grown, processed, transported, and
sold. Income, pricing, personal tastes and views, cultural traditions, and environmental, social, and
economic variables all have a role in shaping how people eat through time.

Households in both rural areas and metropolitan centres are seeing the shift. Increasing
urbanisation is also a role in the shift in consumer habits.

Over the last decade, globalisation has had a significant effect in altering the eating habits of
Indian families. Fast food multinational franchises are finding enthusiastic welcome among India’s
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youthful, urban middle class. The country has a long-standing reputation for being inhospitable to
foreign firms. Indians’ growing familiarity with food from other cultures, thanks to media and tourism,
has made the country an attractive market for foreign fast food franchises. Since it takes a whole
generation to make a change in one’s taste preferences, modern Indians are more likely to acquire
new tastes than to alter their existing ones. People are becoming more willing to try new things as
they increase their disposable income. The proliferation of shopping malls throughout India’s main
cities has also played a role, since these centres have become the primary distribution hubs for
foreign fast food chains entering the Indian market.

Indians have always been fans of fast food, particularly the dhabas that serve meals with
authentic Indian spices and use the same cooking methods. These foods are inexpensive, readily
available, and beneficial to one’s health. The sudden explosion of international fast food chains
setting up shop in India, however, pointed to a sea change in local preferences. Young people in the
economy who have a lot of discretionary cash frequent these establishments to socialise and feel
important.

The fast food industry is a good example of a worldwide business model that has thrived in
India. Fast food is consumed in India differently than in other countries. Fast food establishments,
for instance, are seen by many Indians as a symbol of Western society. In addition, they are well-
known as a trendy hangout spot for socialising and having fun with friends and family alike.
Customers’ attention grows beyond the QSR’s cuisine to include the whole experience, as they are
exposed to additional cultural influences. They are open to trying new things and would want the
option to personalise their meals. They are now in the indulgence phase, during which they gravitate
towards more novel items. They have a preference for a wide range of dining options and eating
establishments.

One industry that has thrived despite the recession is quick service restaurants (QSRs). The
fast food industry has become so ingrained in modern culture that the very act of ordering or purchasing
fast food from a fast food establishment has come to represent a certain social status. The Indian
market for quick service restaurants has fierce competition amongst several major companies.
Restaurants like Pizza Hut, McDonald’s, and Domino’s are examples. These quick-service restaurants
(QSRs) draw an increasing number of customers thanks to a variety of services, such as seasonal
specials, combination deals, free shipping, free gifts with purchase, and more.

Buying Behaviour towards Fast Foods

The increasing splintering of today’s customer base is a trend worth keeping in mind as
companies seek to pinpoint and enhance the product quality factors that matter most to their various
target demographics. Most young individuals would rather eat out than cook for themselves since
they have little interest in cooking. When they are studying away from home and have no one to
prepare for them, as well as when they just feel like getting out of the house and socialising, they
often visit fast food places. They know what they should be doing to take care of their bodies by
cating healthy, but they don’t. Famous for their speedy service, low prices, and ability to stand in for
home-cooked meals, fast food joints have gained widespread popularity. Fast food is convenient for
individuals who are on the go, but diners should be aware that these dishes tend to be higher in
calories, fat, sugar, and salt. Young individuals recognise the difficulty of altering their eating routines,
citing a lack of time and self-control as the primary obstacles.
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Another reason why young people love fast food establishments is their convenient placement.
Fast food joints, in contrast to restaurants, are conveniently positioned along the routes used by
young people on their way to and from school, work, and other important destinations. Finding
quick food close by may indicate that you are in a rush or short on time. When choosing a fast food
restaurant, it’s important to look for one that can change and grow with the tastes of today’s youth.
They want to be able to find a restaurant at any time, see what they’re getting before they order,
place their order quickly, get their food quickly, eat in a social setting, and take their food home if
they don’t want to or don’t have time to eat at a fast food restaurant.

According to Oliver (1980), customers are happy when their impressions of a service or
product match their expectations. It is also often defined as how well the selected product fulfils the
needs of the target audience. It is one of the most researched concepts in marketing since it describes
how a customer feels about a product or service. Businesses have been searching for methods to
incorporate consumer preferences and requirements into product development and distribution in
response to rising product specialisation demands. These shifts may be attributed to the modern
customer, who expects greater access to a wider range of healthy, readily prepared food options.
Therefore, the key to a successful fast food business is catering to clients’ often conflicting tastes
and needs.

Literature Review

The research models the connections between customer happiness, repeat business, wait times,
and other aspects of fast food service quality. According to the findings, the wait time is a major
element in determining consumers’ propensity to return, along with other service criteria including
staff mood, atmosphere, seat availability, and meal quality. Customer satisfaction is highly impacted
by wait time, staff mood, meal quality, and menu variety. It’s also discovered that the frequency of
visits has an effect on the importance of the bond. Managers in the fast food business may use these
models to better understand the aspects that contribute to consumer loyalty and happiness.

In this study, the relevance of several effects on young Indian consumers” choices for fast
food chains is quantified using multivariate statistical approaches. The writers also rated McDonald’s
and Nirula’s on a number of characteristics, including their cleanliness, the quality of their ingredients,
and the satisfaction of their customers. Findings show that young Indian consumers like eating at
fast food restaurants for variety, but prefer cooking at home. Fast food restaurants, in their opinion,
can’t compare to home-cooked meals. Flavour and quality (nutritional value) are most important to
them, followed by cleanliness. There were also found to be three aspects that characterise quick
food restaurants.

Ruth Cynthia Klerk’s (2008) research focuses on the fast food habits of children. The study’s
primary goals are to (1) determine which fast food chain is most popular among youngsters and (2)
to identify the drivers, motivations, and explanations behind this popularity. The study’s secondary
objective is to identify the most popular meal and to what extent a child’s demographics, budget,
product knowledge, and service experience influence his or her choice of fast food restaurant and
menu item. Children’s exposure to ads for fast food chains was also studied.

They then used survey data from China to build and empirically test the new SERVPERF
instruments. Finding elements that could be responsible for the elevated level of satisfaction among
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customers in China’s fast food industry is the aim of this study. As antecedents, service quality, meal
quality, and value perception all have a part to play. Reliability, material things, adaptability, and
recovery were key components of the quality of service. The results indicated that satisfaction had
a clear and favourable relationship with the calibre of the meal, its perceived worth, and the calibre
of the service, all of which had an impact on subsequent behaviour.

Henry Ermest; Ashley Kelloff (2013)., Researchers found that people who live in a fast food
culture are less likely to prioritise health and environmental considerations when making purchasing
decisions. This mindset is not limited to the way top executives eat; it also affects how their companies
are managed. Given the increasing levels of intricacy and volatility in global organisations, it is
troublesome that the fast food industry has developed individuals who are reactive instead of
thoughtful and systematic leadership. This research gives a foundation for comprehending frequent
management blunders and solutions to stop professionals from spreading the fast food mentality.

The fast food sector in India was the focus of Chakraborty S.’s (2015) research, which examined
customer behaviour and purchase habits. It uncovered the elements that may affect their purchasing
habits, which the shops could then utilise to inform their strategy. In order to improve the ties
between fast food companies and their customers, much emphasis has been paid to the growth of
loyalty programmes for customers and the creation of successful advertising channels. Utilising
information via conventional and media channels of communication, including word-of-mouth
marketing, entertainment media like films, music, and watching television, the web, promoting
knowledge via education, moving, and travel, and other corporate communication channels, including
direct marketing and advertising, etc. was found to have a profound effect on the attitude, personality,
and perception of the general public.

Method of Study

Research is an inherently analytical and empirical endeavour. 350 students in total were chosen
at arbitrarily to take advantage of the survey on teenage buying patterns. The city of Chennai is the
site of the survey. Sampling at random is avoided.

Using the SPSS 20th edition, we analyze the main data gathered using the questionnaire
instrument. Primary data is analysed using statistical methods like frequency and descriptive statistics
based on the mean. The information was summarised and interpreted using Chart types include pie,
bar, and numerous bar. The study’s hypotheses were formulated in light of its aims, and then statistical
methods like the chi-square test and the correlation coefficient were used to examine their viability.
The proposed hypotheses were put through a significance test at the 5% level.

Objectives of the Study
The following is a list of the study’s aims:

e to analyse how people eat fast food, namely how often they eat out and where they choose
to eat.

e to figure out why so many young Indians like fast food.
e to gauge young people’s level of contentment with various fast-food chains as a whole.

¢ to look at what’s driving the expansion of these fast food places.
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Evaluation and Interpretation of Data

Visitation regularity at the chosen quick-service restaurants

The average amount of visits by those surveyed to the chosen retail establishments is shown
in the next graph.
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Figure |
Journeys to the Biggest Fast Food Restaurants

The table above shows the total number of respondents as well as how often they dined at
cach of the featured ecateries. The data in the table above suggest that only a small percentage of
young people have a weekly or biweekly restaurant habit. The bulk of diners only frequent the
establishment once or twice a year. A little over half of respondents said they never dine at Pizza
Hut. Domino’s Pizza is the most popular eatery.

Consumers’ top choices for fast food establishments are shown in the table below.
Table 4.1

Employing descriptive statistical methods for determining customers’ preferences
for various fast-food outlets

N Mean
For spending time 350 6.58
For social status 350 5.05
For get-togethers or parties 350 7.23
For enjoying the taste of the foods 350 7.09
To avail exciting offers 350 5.11
Influenced by advertisements 350 4.67

Influenced by peers 350 593
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Chart shows that these fast food joints are most often frequented for gatherings and parties
(7.23), then for the enjoyment of the meals’ flavours (7.09). With a median of 4.67, advertising’s
effect on fast food intake is less than previously thought.

Satisfaction with these fast food establishments as reported by their customers is shown in the
accompanying table.

Table 4.2

Utilising statistical methods, how satisfied customers were with these eating establishments was
determined

N Mean
Price 350 5.83
Ambience 350 6.75
Product variety 350 6.77
Taste 350 7.39
Product quality 350 6.26
Cleanliness and hygiene 350 6.52
Offers 350 6.13
Quick services 350 6.19
Home deliveries 350 6.77

The average score for Taste at fast food restaurants is 7.39, which indicates good customer
satisfaction with the businesses’ overall offerings. The customers are only somewhat happy with the
prices of fast food, as shown by the lowest mean value of 5.83.

Factors that are promoting the expansion of fast food franchises

The following table details the expansion factors for various quick-service restaurants.
Table 4.3

Using descriptive statistics to identify the fast food businesses’ growth drivers

N Mean
Attractive promotions 150 7.60
Branding 150 7.46
Loyalty programs /customer relationship 150 6.27
Increase in disposable income 150 6.69
Fascination of western Culture 150 8.25

According to the data in the table above, the most popular opinion regarding growth drivers is
that Indians’ fascination with western culture is responsible for the success of fast food retailers,
with a mean value of 8.25, while the least popular opinion is that fast food restaurants’ loyalty
programmes and CRM practises are responsible, with a mean value of 6.27.

The degree of dictary shift is correlated with customers” propensity to purchase fast food.

The strong association between the pace of dietary change and customer propensity to visit
fast food outlets can be seen in the table that follows.



Role of Brand Image With Specific Reference to Packaged Fast Food Products... 57

Table 4.4

Using correlation, determine the relationship between the degree of change in diet and the
preference of consumers for fast food outlets

Factors Extent of Change infood Habits

R Value P Value
For spending time 233 .004
For social status 309 .000
For get-togethers or parties 057 488
For enjoying the taste of the foods 272 .001
To avail exciting offers 311 .000
Influenced by advertisements 195 017
Influences by peers 295 .000

In light of the data shown above, it can be concluded that parties and gatherings have a P value
of >.05 at the 0.05 level of significance. So, we accept the null hypothesis that “There is no significant
relationship between the extent to which customers” dietary preferences change and their preference
for fast food restaurants.” Therefore, customers’ propensity for gathering at fast food restaurants for
gatherings is not correlated with the degree to which their eating habits have shifted.

All other considerations have a P value below the 0.05 threshold. Thus, it is concluded that
“There is no significant relationship between extent of change in food habits and customer’s
preference for fast food restaurants™ is false. The amount to which eating habits have shifted is
strongly correlated with a predilection for fast food. The degree to which one’s eating habits shift is
correlated with variables including the time spent doing so, one’s social standing, one’s taste, deals,
advertising, and the influence of one’s peers.

There seems to be no connection between the degree to which one’s eating habits have shifted
and a desire for fast food, since all of the factor correlation values are below 0.4.

Conclusion

According to the results, fast food restaurants are the top choice for parties, get-togethers, and
Just enjoying the dish’s flavour. Respondents were most pleased with the fast food’s taste and were
only somewhat pleased with the restaurants’ service overall. The majority of those who participated
in the survey said that the infatuation with Western culture is the most important factor in the
expansion of fast food chains. Since the research found a positive correlation between higher spending
and more frequent restaurant visits, it stands to reason that merchants would do well to make their
wares more affordable. According to the results, consumers are not casily swayed by marketing
campaigns. This is evidence that commercials are less successful than other forms of communication.
Therefore, stores need to step up their game in terms of marketing and advertising. Clients are
mostly pleased with the service they get. This suggests that businesses should increase loyalty
rewards and work to better manage their relationships with customers. Customers might be rewarded
based on how often they shop there or how much money they spend. Discounts or special offers
may be included with the increased reward points. Restaurant owners and managers should strive
for constant service improvement in order to maximise patron happiness.
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Abstract

One of the most practical ways to manage food insufficiency and adjust to the needs of a
growing population is through the Al. Al use in agronomic fields and its development in research
labs is given in this paper. The analysis begins by highlighting two industries soil management and
weed management where Al may have a significant impact. Next, a technology with enormous task
for the future is discussed. Uneven mechanized distribution, algorithms’ capacity to swiftly and
accurately handle huge amounts of data, and data security and privacy are the three issues that must
be resolved for “Al-based technology to become widely accepted in the market. The review
emphasizes an already successful development.

Keywords: Al, Robots, Startups, Agriculture development etc.

Introduction

John McCarthy first proposed a Dartmouth Conference, where the term Al was first started.
Today, Al, one of the core disciplines of CS, has made inroads into a number of industries, including
manufacturing, healthcare, finance, and education. This is due to Al’s inherent ability to address
issues that humans are unable to solve effectively. Humans are still astounded by what Al is capable
of. Agriculture, a crucial aspect of any nation, continues to be one of the biggest issues at the
moment. Today, there are reportedly more than 820 million hungry people. Furthermore, 70 % more
food must be produced., without it, by 2050, 370 million people would be hungry. Additionally, it is
expected that there will be an increasing disparity between the supply and demand of water, and by
2025, it is likely that over three billion people will experience water stress.

Al Application in Agriculture

I. Soil Management

Soil management play a important role in fruitful farming since it provides the necessary for
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the growth and development of plants. Soil conditions can be improved by applying compost or
manure, which enhances soil. Physical soil damage can also be avoided with the help of an alternative
tillage method. By properly managing soil, for instance, harmful factors like soil-borne diseases and
toxins can be mitigated. Soil maps, made with the aid of Al, “help to illustrate the links between the
various soil layers and soil compositions™ below.

2. Weed Management

Weeds are a major contributor to the decrease in expected farm income. Weed competition
can reduce wheat production by 48%, while dry bean and maize harvests can drop by 50% if weed
invasions are not contained. Therefore, lab tests of weed identification system conducted to identify
the optimal spray volume and spray location. Through this method, costs are minimized and damage
to crops is prevented.

Development of Agriculture Robots

In the 1980s, researchers started looking into using robots in agriculture, and Japan was the
first country to create a robot that could spray pesticide. Understanding the challenges of navigation
in real-world agricultural environments, a group of researchers developed Aurora, an autonomous
mobile robot, in 1996. It could carry out tasks that would have required a lot of human effort either
autonomously in greenhouses or under the control of a remote controller. The warm, poorly ventilated
greenhouse climate makes humans extremely vulnerable to the pesticides, fungicides, and other
chemical agents used there, increasing the risk of skin disorders, chronic diseases, and even death..
This was the original driving force behind the development of robots specifically for this environment.

Objectives
¢ To find out the use of Al agriculture sector.
¢ To evaluate the impact of Ai in agriculture production.

¢ To check the working experience of small sector companies in Al sector.

Hypothesis

H,: Artificial intelligence companies India have been providing adequate service in agriculture
sector.

H,: Artificial intelligence companies India have not been providing adequate service in
agriculture sector.

Methodology

The study technique, project structure, and study policy are all aspects of research design. It
is the blueprint that serves as a guide for the course of study. This is true for the overall strategy in
which we want to strategically integrate the many components of the study, which is what we’re
going for. It enables us to verify that the problem with our research, which we are attempting to
address, is effectively resolved.
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Table |
Agriculture artificial intelligence startup companies CAGR of last 5 years in India
Years CAGR Growth %
2018 20.63% 18.52%
2019 21.52% 19.69%
2020 21.93% 20.51%
2021 22.16% 21.23%
2022 22.55% 22.05%

Source: mordorintelligence.com/industry-reports/ai-in-agriculture-market

Conclusion

This article reviews the application of Al in agriculture. Scientists throughout the world have
been working on improving artificial intelligence (Al) for vears in response to societal factors such
as the decline in “manual labor,” the scarcity of fertile land, and the widening. Definitions of Al are
presented, with special emphasis on the Turing Test. Next up on the list of agricultural subfields
where Al has been proven to play a big role are soil and weed management, agriculture. Apple
harvesting machines with flexible grippers; tractors with management robots that are innovative in
a number of ways, including weeds”, etc. The article continues with a discussion of the challenges
associated with the use of agricultural robots, with a focus on the issue of unpredictability in actual
surroundings, while also highlighting the considerable accomplishments and bright future of this
field.
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Introduction

India’s economy is diversified, with healthy representation from both rural and urban sectors.
The market in rural areas is substantial, and it’s expanding. Because of the country’s complex social
and behavioral dynamics, the rural market in India cannot be treated as an independent entity. Due
to their size, population, and potential for further development, rural markets provide a tremendous
growth opportunity. However, there are obstacles to thriving in this market, and the urban market is
nearing saturation; as a result, rural growth must be prioritized immediately. Furthermore, a large
portion of India’s market is made up of the country’s rural population (more than 70%). The fast-
moving consumer goods market in India is now valued around Rs. 1,300 billion. Consequently, the
fast-moving consumer goods (FMCGQ) industry and the retail sector, which is closely related to it,
are expected to generate the majority of new jobs in India over the next few years. It’s particularly
true for assistant positions like sales, marketing, advertising, transportation, management of supply
chains, personnel, creation of products, wrapping, finance, operations, leadership, and monitoring. .

The FMCG Scenario

Fast-moving consumer goods (FMCG) have seen increased acceptance and sales in the rustic
regions of the erode district of Tamil Nadu due to improving infrastructure in the form of
connectedness on the roadways, online, and the rails. While more and more individuals rural regions
have moved to the city in pursuit of better work opportunities, a growing number of city dwellers
are making the reverse move to the countryside in search of a more natural environment and a more
tranquil way of life. At the moment, 66% of India’s FMCG consumption takes place in urban areas,
while 34% takes place in rural areas. FMCG in India are made in rural areas. Because of its reliance
on surrounding states, the erode district of Tamilnadu’s urban and rural regions are predicted to
have sustained expansion in the processed food, bakery, and dairy subsector of the packaged food
industry. Except for tooth care products, personal care goods are no longer considered a luxury
purchase. The FMCG industry positions both its luxury and popular product lines to appeal to a
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wide range of customers, including those living in rural areas with lower incomes. Penetration
levels have risen dramatically as a result of rising rural wealth and better roads, bridges, and other
forms of infrastructure.

In India’s FMCG Industry

Packaged items that are eaten or sold often and in small quantities are known as fast moving
consumer goods FMCG have lower pricing and higher volume-based profit margins. Although
relatively new to India, organized FMCG retailing is quickly gaining popularity in both the country’s
rural and urban areas. There have been several changes in the FMCG industry in India in recent
years. Major changes in the fast-moving consumer goods industry include tax breaks on a variety of
products, increased market penetration, and higher per capita consumption.

How FMCG Consumers Act and Think

Consumer choice is influenced by their beforchand behaviour, and is anticipated by their
need to buy or eat something as well as a number of different antecedent’s factors. Other extrinsic
factors include social variables, personal standards, and the client’s view of and use of power over
their own behaviour. Some of these factors are internal to the customers, like the buyer’s views and
assessments regarding what they are doing, while some are external.

Literature Review

FMCQG to people in rural areas cannot use the same techniques they do in urban areas. Instead,
they should focus on developing policies tailored to rural areas. For this, they require knowledge of
regional differences in consumer behavior and of the unique challenges faced in rural areas. This
research looks at the influences on FMCG sales in rural areas of South India.

In his research, Mohammad Ali Daud (2013) finds that even if consumers in rural areas earn
enough each month to afford branded goods, they often lack the cash on hand to make a single large
buy. Since they are within the marketable price range, branded items may and do appear in bulk
wherever they are sold.

Sharma found that there is a rising pattern of brand recognition in rural regions, notably in the
domain of beauty care, thanks to the consistent and gradual enhancement of consumer and healthcare
goods. The product’s pricing is not a concern for consumers. The more disposable income individuals
have, the more inclined they are to pay a greater price. Using well-known brand names’ items will
boost their social standing in that community. The research measures brand impression using a
battery of criteria including brand quality, price, ease of availability, family preference, response to
advertising, product diversity, and availability of financing.

Consumers are more likely to trust advertisements as a source of information than the
recommendations of friends, neighbors, or others in similar social situations, according to research
by Dr. Mohammad Naquibur Rahman (2012). No income bracket is immune to the power of
advertising, but neither did we find that repeated exposure to pricey items or messages changed our
purchase habits.

FMCQG industry is critically important to India’s GDP, according to research by Srivastava
and Kumar (2013). The demand from India’s middle class and working poor has been met in part by
this. The middle class makes up over 52% of the Indian population and purchases over 73% of
FMCQG items. Most fast-moving consumer goods (FMCGQG) corporations now prioritize marketing in
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rural areas. The potential in India’s rural areas is enormous. After finding the urban market saturated
and highly competitive, many fast-moving consumer goods (FMCG) businesses are now focusing
on the rural sector. As a result, we analyze the opportunities and threats faced by FMCG businesses
operating in the rural market. The increased disposable income of rural residents, especially those
in the middle and lower classes who are willing to spend money to better their quality of life, is one
of the most enticing reasons for businesses to target this demographic. This study analyzes the role
of the FMCG sector in the expansion of India’s rural market, and it secks to have a conversation
about how consumers’ changing attitudes toward FMCG products in the face of rising brand awareness
and a more diverse consumer base in India’s rural areas can lead to more informed and more profitable
purchases.

The research sheds light on how consumers in the Thoothukudi District see FMCG brands
generally. Research that highlights the importance of an accessible number of outlets relies heavily
on first-hand accounts from actual consumers. The higher price tag is not anything that high-quality
products should be wary of. Shops and outlets must provide buyers all the information they need
about the items they sell. According to this interpretation, the investigation is complete, and the
researcher has made their recommendations. The fierce rivalry in today’s retail industry necessitates
this effort. Fast-moving consumer goods (FMCGQG) are essential in today’s business world since they
are purchased often by consumers of all socioeconomic backgrounds. As a result, the study has been
implemented to detail the contribution of all FMCG producers to market health. In today’s market,
food and hygiene products come in at the top of the sales charts, with everything else trailing
behind.

Purposes of the Research

The research aimed to compare and contrast customer attitudes about FMCG products in both
urban and rural settings. The following are some of the goals of this study:

¢ To scrutinize the possessions that consumer awareness of brands and FMCG item
preferences have on the purchasing habits of chosen rural-urban participants.

¢ To provide useful advice and findings for FMCG Products

Collecting Information for Research

The study’s approach makes use of both primary and secondary sources of information. The
core data for this study comes from in-depth interviews conducted according to an established
protocol, while the secondary data comes from a wide variety of sources, including scholarly
publications, government documents, popular media outlets, websites, and internal corporate
documents.

Methods and sizes of samples

The research justifies its sample strategy by dividing the study region into four sub-districts
within the erosion district. The opinions of FMCG shoppers in the district’s rural and urban regions
have been gathered using proportional random sampling techniques. From the 14 blocks that make
up Erode District, 10 villages were randomly chosen. A total of 600 participants were randomly
selected to represent 10 out of 60 communities.

Location of Respondents: This survey polled people in twenty randomly chosen cities and
towns in the erode district, including ten randomly chosen rural villages.
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Research Hypothesis
Null Hypothesis (H,) : There is no statistically significant correlation between respondents”
ages and their amount of sway in the purchase of FMCG products.

Table |
What Drives Rural Consumers to Buy Particular FMCG Brands (Chi-Square Test)

Factor CalculatedValue  Table value DF Remarks
Respondent Age 13.301 12.592 6 Significant at 5% level

Source: Primary Data Interpretation

Table 1 demonstrates that the chi-square statistic calculated is greater than the one shown in
the given table. indicating statistical significance at the 5% level. Therefore, HO cannot be correct.
Consumers in rural areas are more likely to buy FMCG brands if they are younger, supporting the
premise that “age of the respondents and the factors influencing the purchase of FMCG brands by
the rural consumers™ are related. The investigation drew the conclusion that the older the respondents
were, the more influence their age had on the decision to buy a certain FMCG brand.

Table 2: ANOVA : The Priorities of Rural and Urban Consumers for Various Forms of
Brand Awareness

H,: Consumers in urban and rural areas do not significantly vary in their priority over various
aspects of Brand awareness.

Source of Variation SS df MS F Ferit*
Between Groups 4.099648 1 2.049824 8.17 3.84"
Within Groups 8.273221 99 0.250704
Total 12.37287 100

Source: Primary Data *Significance at 5 per cent level Interpretation

Table 2 displays the calculated F value, which is 8.17. The F tables value is 3.84 when dfl1=1,
df2=99, and a threshold of importance of =5% are used. F was calculated at a value greater than
critical. Since there are differences between rural and urban areas, we are unable to endorse the null
assumption that there are no differences. customers” values with respect to the various forms of
Brand awareness. Brand marketers that want to improve their brand marketing strategy are
increasingly putting greater emphasis on the customer experience.

Table 3 : Comparison of Rural and Urban Consumers’ Attraction to Products Offering
Differential Benefits Using an Analysis of Variance Model.

Hy: Consumers in both rural and urban areas have the same priorities when deciding which
benefits goods to purchase.

Source of Variation SS df MS F Ferit*
Between Groups 1.65291 1 0.826455 0.45 3.84%
Within Groups 60.33708 99 1.828396
Total 61.98999 100

Source: Primary Data *Significance at 5 per cent level Interpretation
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Table 3 reveals that the estimated value of F is 0.45. The computed value of F is smaller than
the critical value of F given the following parameters: df1=1, df2=99, and =5% level of significance.
Better advantages are marketing the product in both rural and urban locations, therefore the null
hypothesis is accepted. Thus, they are giving equal weight to the appealing advantages.

Conclusion

The study’s focus is on how rural consumers’ product consciousness and product favorite
towards FMCG brands compare to urban customers’. There is a lot of competition and little movement
in the urban economy. Companies in the city that want to continue to develop and thrive should
expand into rural areas. FMCG companies would benefit greatly from adapting components of their
marketing mix to better appeal to and serve the needs of the rural market. Rural consumer attitudes
and preferences regarding Dabur India, Cadbury India, Nestl¢ India, ITC, and Hindustan Unilever
Ltd. were the primary research foci. Brands in the fast-moving consumer goods industry may use
this research to their advantage by learning more about consumer preferences in both urban and
rural areas. By developing and evaluating hypotheses on the relationship between customers’
awareness preferences in buying FMCG companies using a sample of buyers from rural areas, this
study significantly contributes to the field.
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Abstract

People and businesses work together via human resource management to achieve mutual
objectives. The nature of work evolves over time, necessitating strategic HRM activities like future
skill mapping. Companies in India are seeing a similar shift, necessitating training in a variety of
new skills. Competency mapping becomes necessary. Individuals may get insight into themselves
and their place in the company’s hierarchy by having their strengths and areas for improvement
mapped out via competency mapping. The study used a descriptive research strategy with a sample
size of 102. Chi-square tests are employed in this investigation. The results of this research show
that professional experience does not correlate with a robust emotional resilience. Use of periodic
skill assessments within the department might assist staff maintain track of precisely where they
are, allowing them to better target where their development efforts should be made. The current
research involves the accurate grading mapping of competencies.

Keywords: Competency mapping, career development, emotional strength, occasional skill
tests.

Introduction

Competency mapping is the practise of determining which skills are essential to the success
of a company or a certain position within it, and then working those skills into every aspect of that
company’s operations. A competence, as opposed to a talent or an ability, is a behaviour (such as
communication or leadership). It has become every businessperson’s primary goal to maximise
efficiency in the utilisation of limited resources in today’s complicated and resource-constrained
environment. Resources may be broken down into four categories: human capital (workers and
employees), raw materials and fuel, physical infrastructure (factories and other manufacturing
facilities), and financial resources (investment capital). Proper synchronisation of all these resources
is essential for maximising profits and minimising waste. Human capital, including both technical
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and administrative talent, is an organization’s most valuable asset. Manpower is essential to any
other resource being used effectively.

As a result, inefficiency will result from its misalignment with any of the aforementioned
factors. Therefore, making good use of this asset is crucial. The most crucial asset, however, is also
the trickiest to control. The fact that no two people are alike is the root of the problem. It’s true that
everyone has their own unique set of strengths, weaknesses, abilities, interests, motivations, and so
on. More importantly, these elements are crucial to their performance. As a result, it is clear that
choosing and hiring staff is one of the most important things an organisation does. Recruitment,
selection, training, development, and compensation are all tasks carried out by human resource
management. Moreover, since it involves the choice and appointment of workers, recruiting and
selection seems to be the most challenging of these activitics. HRM’s effectiveness in these two
areas is what drives organisational effectiveness as a whole. As a result, finding and hiring the right
person is crucial for the company’s success. In other words, choose the person who is most deserving
of the position.

If a candidate who is not qualified for the position is chosen, it will be a waste of time and
money. 8§ Some may wonder, “How is it possible to find which person is suitable to do a particular
job?” Currently, most organisations use a variety of evaluation procedures to decide which candidates
are the best fits for available functional roles. Popular methods include individual interviews (one-
on-on¢ communication serves as a basis for identifying skills and evaluating knowledge), group
discussions (which aim to unearth qualities of leadership, communication, and peer interaction),
and written tests (which were used to evaluate knowledge).

However, these techniques have been shown to have significant shortcomings. Many forms
of evaluation, such as those based on personality, themes, psychometrics, etc., have been created
and used. While the accuracy of candidate evaluation has increased thanks to these tests, the results
still cannot be relied upon to accurately predict an applicant’s performance on the job. Industrial
and organisational psychologists have discovered that “the effectiveness of a person to carry out a
job depends not on a single or isolated factor, but on a set of many different factors.” Competency
refers to the collection of skills and experiences that enable an individual to perform well in a
certain role.

Review of Literature

Competency is the ability, trait, or motivation shown by a range of actions that leads to
exceptional performance at work. Professional excellence stems from possessing the information,
abilities, and attitudes necessary to carry out one’s duties competently.

According to MILLER et al. (2020), “competence may be characterised in two ways.
Competence may be thought of in two ways: first, as the capacity to carry out nursing activities;
second, as a ‘psychological construct.’

YUVARAJ (2021) provides an overview of the Job Competencies needed by manufacturing
sector specialists in terms of their knowledge, skills, and disposition. To some degree, gaps were
also investigated.

Due to the importance of Competency Mapping for both personal and professional
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development, MD ISHTIAK UDDIN, et al. (2022) argue that it should also be utilised for coaching
and succession planning. In order to better understand the relationship between management
competence and the different skills, efforts have been made to detail the various competencies with
fine criteria.

An Organization’s Strengths and Skills

If a company wants its managers and workers to be effective in their roles, it must determine
what skills they need to have, train them to acquire, and put them to use on the job.

Competency assertions are not directives

To be competent, one must have the knowledge and skills necessary to effectively use one’s
underlying aptitude, trait, or talent. If one’s skills are honed to perfection, one might expect even
better results. assertions of knowledge and skill, as opposed to task assertions, are what make up
competencies. Meeting facilitation is an example of a task. To do this, you must possess the necessary
skills. Therefore, in this context, the necessary competence is a set of abilities including the ability
to create an agenda, foster a productive group process, mediate disagreements, manage time
effectively, etc.

Methods for Competency Mapping and Inventory

First, a company has to make a list of all the skills its employees will require in order to carry
out the company’s purpose and achieve its goals. Once the necessary skills have been uncovered,
they must be organised and categorised. The following groups may be identified: competences in
behaviour or soft skills, competences in management, competencies in technical skills or hard skills,
Competencies could also be categorised in the following other ways:

e Abilities for personal success or self-management.
Skills in interacting well with others.

¢ Management skills that may be broken down into the following categories: One, structural.
Relationships between Roles and People Capabilities that serve a certain purpose or are
technically sound. Abilities concerning the realm of information.

Third, there will be tiers of expertise for each competence. They need to be named and shamed.

Fourth, detailed descriptions of each skill level should be documented. Depending on their
purposes, various groups give these tiers a variety of names. The following are some illustrations:
Each competency’s mastery is rated as “oh-oh,” “so-so,” “good,” or “great” at one company. Baseline,
Collaborative Productivity, Ownership, Managing Complexity, and Expert are the names given to
these roles in various organisations. In another group, they are simply categorised as 1, 2, 3, and 4.

Fifth, it’s important to figure out which capabilities, and at what degree of expertise, are
needed for each role. Creating a “competency matrix” is the term for this process.

The study’s goals are to
Identify the factors that contribute to strong emotional strength at work and

Establish a connection between one’s capacity to make efficient use of time and their success
at monitoring the development of an activity.
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To ascertain the nature of the connection between effective leadership and effective follow-
up
Methodology for Research

Descriptive research methods were used for this study.

Sampling Method — Easily Accessible Sampling

From a pool of over 200 workers, a representative sample of 102 was drawn.
Analysis and Interpretation of Data

H,, - There is no correlation between years of employment and psychological resilience.

CHI SQUARE

Cases

Valid Missing Total

N  Percentt N  Percent N  Percent
Work Experience * High Emotional Strength 102 100.0% 0 0.0% 102 100.0%
Chi-Square Tests

Value Df Asymp. Sig. (2-sided)
Pearson Chi-Square 244 4722 12 .000
Likelihood Ratio 234477 12 .000
Linear-by-Linear 91.302 1 .000
Association
N of Valid Cases 102
Interference

Based on this information, we may conclude that the chi-square value is greater than 0.05,
rejecting the alternative hypothesis. Therefore, there is no connection between years of employment
and robust emotional health.

Conclusion

All firm teams were able to design and analyse their own unique competence maps. With this
information, the company can better prepare its training and development initiatives for the next
year. The supplied sheets are also helpful in understanding where people are in terms of their abilities
and competencies and how to put those strengths to work for the company. It would vastly enhance
the performance of the drill. The project was completed successfully and has delivered as promised
to both the organisation and the institution; nonetheless, there is room for further development and
enhancement.
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Abstract

Intelligence is the capacity to feel, identify, and manage emotions, which form the basis of
interpersonal competence in almost every profession. Emotional intelligence helps workers at an
organisation succeed. It helps individuals become more adaptable, more able to deal with challenges
and new opportunities, more capable of working together as a team, and more likely to stay with the
company long-term. A person’s attitude towards their employment may be defined as the sum of
their feelings, beliefs, and commitments towards their profession. Emotional quotient, work-related
contentment or dissatisfaction, and general dynamism all represent responses to the activity’s
emotional demands. If we think of work satisfaction as our emotional or affective response to the
facts, we can see that it has a good correlation with developing our EQ. Descriptive research was
used for the study’s main data collection (a well-structured questionnaire) and secondary data (various
reviews, books, and articles). The connection between emotional intelligence and professional
behaviour in the software business was the subject of a systematic literature study. Important and
recent research used to evaluate the suggested model’s study variables. This study’s data was analysed
using a multiple regression technique.

Keywords: Emotional Intelligence, Employee Engagement, Job Satisfaction, Retention, Work
Attitude.

Introduction

Intelligence is the capacity to feel, identify, and manage emotions, which form the basis of
interpersonal competence in almost every profession. Cognitive emotions’ dominance over emotional
intelligence, and the degree to which cognitive talents shape emotional experience. ’Self-referential
sentiments’ are a complete way to convey employees” indescribable, unique emotions about their
own achievements. According to the definition given above, emotional intelligence is a subset of
sociability that includes the ability to understand and manage one’s own feelings as well as those of
other people.
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Empathy, sensitivity to one’s own feelings and insight into them, accurate awareness of one’s
own and other people’s moods, regulation or emotional control, responsiveness to emotions and
behaviours, and a balance of honest emotions against courtesy, thought, and respect are all components
of emotional intelligence (EI). Attitudes about work are how people feel about their jobs. Employee
satisfaction and commitment are two of the most important mental states for productive work.

One’s attitude determines their purpose to do some kind of action. By adopting a constructive
outlook on the job, employees may avoid negative behaviours such as deviance, absentecism, and
tardiness. A worker that takes pride in his or her work is loyal to the company and works hard to
further the company’s goals. A company’s ability to compete in the market may be hampered if its
employees have low levels of emotional intelligence. Components of Emotional Intelligence include
Awareness, Self-Control, Motivation, Empathy, and Social Ability.

Importance of Feeling at Work

Making ensuring individuals are productive, creative, and have positive relationships with
others, particularly in the workplace and in the wider society, is of the utmost importance. It also
improves emplovees” intelligence and logic. Before making a choice, they should give it some
serious thought, take in all of the relevant information, and rein in their emotions using strong
coping mechanisms. For their work to evoke positive responses from audiences—happiness,
motivation, shock, and frustration—they need to have an emotional investment in it. Emotional
intelligence helps workers at an organisation succeed. It helps individuals become more adaptable,
more able to deal with challenges and new opportunities, more capable of working together as a
team, and more likely to stay with the company long-term.

Mentality Work

A person’s attitude towards their employment may be defined as the sum of their feelings,
beliefs, and commitments towards their profession. The overall function may be understood in two
distinct ways. A high level of job satisfaction may be either a subjective generalisation about the job
as a whole or an objective synthesis of cognitive assessments of many components of the workplace,
such as pay, job security, and career advancement opportunities. The term “work spirit” is used to
describe an individual’s mindset, attitude, and actions while on the job. A person’s level of job
satisfaction fluctuates based on whether or not their work meets their emotional and practical demands.
Employee happiness is generally measured by how fulfilled they are in their work. When governments
are at odds with one another, it may be difficult to balance the demands of job and family life. Work-
related family responsibilities and vice versa complicate matters.

Intellectual and Emotional Capacities in the Workplace

Emotional quotient, work-related contentment or dissatisfaction, and general dynamism all
represent responses to the activity’s emotional demands. If we think of work satisfaction as our
emotional or affective response to the facts, we can see that it has a good correlation with developing
our EQ.

Sentimental Grasp and Dedication the Job

Job engagement is like a complex construction with many different kinds of bricks. The concept
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of organisational engagement is used in three different contexts: emotional participation, sustained
involvement, and normative involvement. “a belief that defines the current job, and that appears to
depend upon how well the job will fulfil the current needs,” are two words that sum up emotional
intelligence and workplace enthusiasm.

Method of Study

The method of descriptive research was used for this investigation. Primary information
obtained by a thorough and organised questionnaire. The information gathered through many reviews,
books, and articles, known as secondary sources. The connection between emotional intelligence
and professional behaviour in the software business was the subject of a systematic literature study.
Important and recent research used to evaluate the suggested model’s study variables. The data for
this study was analysed using a multiple regression model.

Analysis of the Literature

There have been many theoretical discussions of the interplay between the human brain’s
cognitive and noncognitive neurological systems and empirical data, as well as the impact of emotional
states on decision making [Fischer, K. W., Martin, M., Hohlen, M., & Hohlenbach, A. (2010), A. W.
E. [C.], [Izard, C. [1994]]. E. (1993)]. The role of EI and its impact on productivity in the workplace
are not addressed in any existing theory. To learn how EI affects business outcomes, we investigate
the emotion control model proposed by Gross (Gross, J.). Gross, J. [Gross, J. (1998)], J. and the
thoughts and theories that may be developed further.

Emotions, according to Gross [Gross, J. J. (2010)], are adaptive and physiological response
tendencies prompted by situations with evolutionary importance. Feelings may be altered, controlled,
and tracked as receptive patterns. How one regulates and expresses their feelings is what is meant
by “emotional control” [Gross, J. J., 2010].

The idea of emotional regulation proposed by Gross aligns with our own conception of
emotional quotient. Self-Emotional Appraisal (SEA) requires that persons have a firm grasp of the
nuances of these feelings. Since we experience a wide range of emotions in response to the sentiments
of others, our own emotional state influences our capacity to accurately assess the feelings of others
around us (what psychologists call “the Other’s Emotion Appraisal,” or “OAA”). According to
Gross’™ model of emotional regulation, we may improve our ability to manage our emotions by
changing the way we experience them (Regulation of Emotion [ROE]) or express them (Regulation
of Emotion [UOE]). EI ideas and emotional regulation should, therefore, be applied to high-EI
individuals.

Capable of fine-tuning their responses and using their emotions more effectively. Research
exploring the effects of emotional intelligence in the workplace might benefit from using Gross’
emotional regulation model as a theoretical framework. According to Gross, J. J. (1998), emotional
response patterns may be managed by focusing on either the input or the output of the system.

There are four components to the historical method of controlling one’s emotions: situation
selection, in which one chooses whether to interact with a particular person or set of circumstances
based on the potential emotional impact; situation adjustment, in which one alters the surrounding
environment to change the emotional impact; emphasis, in which one emphasises or downplays
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something to change the emotional impact. Similarly, reaction-based emotional regulation likewise
calls for a multipronged approach. Ongoing feelings may be heightened, dampened, prolonged, or
shortened depending on the goal [Kenneth S. Law (2002)].

According to Chi-Sum Wong and Kenneth S. Law’s (2002) model of emotional intelligence
in the workplace, employees can choose a historical, emotional regulation by adjusting their perception
of the workplace and placing more value on the people with whom they interact. The impact of
emotional stimulation in the workplace may be amplified, diminished, prolonged, or suppressed by
these individuals. IS levels help people regulate their emotions, which they may utilise to cultivate
pleasant emotions and foster intellectual and emotional development. Enhancement of one’s mind.
People with low IE levels have poorer emotional development and are unable to regulate their
emotions via precedent and reaction.

Discussion

Articles on emotional intelligence consistently point to the importance of feedback in alleviating
the pressures and anxieties experienced by workers on a daily basis. People have a hard time dealing
with the stress and pressure of the workplace because it disrupts their emotional equilibrium.
Analysis of Data

Analysis of Multiple Regressions

The goal of multiple regression analysis is to estimate an unknown value by using the known
values of two or more other variables as predictors. It is used to estimate the worth of a metric using
a large number of other factors as predictors. The process of evaluating the relative importance of
numerous elements simultaneously.

H,, : Employees” work attitudes are not affected by emotional intelligence.
H, : Employees” attitudes towards work are changing as a result of emotional intelligence.

Table |
Model Summary

R R Square Adjusted R Square Std. Error of the Estimate
0.1742 0.030 -0.002 1.29315

The coefficient of determination, as shown in Table 1, is 0.030. Therefore, Emotion Control,
Emotions to use, Emotions Comprehension, and Emotions perceived explain around 3% of the
difference in the employee’s work attitude in Software Industry data. Since 12 is 0.030, it seems that
the regression equation is a good tool for forecasting.

Table 2
ANOVA?
Sum of Squares Df Mean Square F Sig.
Regression 6.295 4 1.574 0.941 0.443b
Residual 202.340 121 1.672

Total 208.635 125
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The F value is 0.941, and the p value is 0.443, as shown in Table 2. There is sufficient evidence
at the 5% level of significance to conclude that employees” work attitudes in the Software Industry
are not influenced by Emotional Intelligence (Emotion Control, Emotions to utilise, Emotions
Comprehension, Emotions seen). The alternative hypothesis is rejected and the null hypothesis is
accepted since the p-value is greater than 0.05.

Table 3

Coefficients?

Unstandardized Coefficients Standardized Coefficients t

B Std. Error Beta
(Constant) 2.609 0.748 3.485
Emotions perceived 0.064 0.100 0.059 0.642
Emotions to use 0.158 0.102 0.141 1.549
Emotions Comprehension -0.081 0.121 -0.061 -0.671
Emotion Control 0.028 0.104 0.024 0.264

Cocfficients of emotional intelligence’s contribution to the component employees”™ work
attitudes are identified using B values, as shown in Table 3. Attitude at work in the software business
is favourably affected by employees” ability to identify emotions (0.064), utilise emotions (0.158),
and control emotions (0.028). The software business is seeing a decline in morale due to low levels
of Emotions Comprehension (-0.081).

Conclusion

The study’s author concludes that emotional intelligence has little bearing on how someone
performs on the job. Managers and supervisors that are emotionally savvy foster an environment
where workers feel respected and appreciated. The sad truth is that employee engagement hovers
around the 30% mark. Imagine the impact if all healthcare organisations tackled the problem of the
disengaged 2/3 of their workforce. The findings would help the company from a performance and
social justice standpoint, improving the lives of millions of workers. There would be less pressure
and a greater sense of justice, equality, respect, and empowerment among frontline workers. Leaders’
emotional intelligence may prove to be the defining factor in maintaining mission-focused success
in today’s competitive and ever-changing corporate environment, including the health care sector.
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Abstract

Foreign Direct Investment (FDI) has emerged as a critical driver of economic development in
developing countries. This research paper aims to investigate the impact of FDI on economic
development, focusing on the challenges and opportunities it presents, as well as exploring potential
future prospects for developing nations. The study employs a comprehensive “literature”, review
approach to analyze existing research and empirical evidence on the subject. Additionally, this
paper suggests policy recommendations to enhance the positive effects of FDI on economic growth
while addressing the associated challenges. By understanding the complexities surrounding FDI in
developing countries, governments and policymakers can harness potential to foster sustainable
economic development and improved living standards.

Keywords: Foreign Direct Investment, Economic Development, Empirical Evidence, Policy
Recommendations, Institutional Constraints, Responsible Investment.

Introduction

Foreign Direct Investment (FDI) has become a vital catalyst for economic development in
developing countries. FDI involves the investment of foreign capital directly into domestic businesses,
which can significantly impact a country’s economic growth and overall development. Over the
past few decades, developing countries have witnessed a surge in FDI inflows due to globalization,
liberalization of economies, and technological advancements that have made cross-border investments
more accessible.

The pursuit of foreign direct investment has been driven by the promise of various potential
benefits, such as increased jobs, technological advancement, infrastructure development, and access
to global markets. However, alongside these opportunities, developing countries also face various
challenges in attracting and effectively utilizing FDI to maximize its positive impact on their
economies.

Objectives of Study

1. To examine the theoretical and conceptual frameworks that underpin the relationship between
FDI and economic development in developing countries.
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2. To review existing literature and empirical evidence to understand the trends and patterns of
FDI inflows in developing nations and their impact on economic growth indicators.

3. Toidentify the challenges faced by developing countries in attracting, managing, and benefiting
from FDI inflows.

4. To explore the opportunities and potential benefits that FDI can offer, including technological
transfer, infrastructure development, and enhanced export opportunities.

5. To provide policy recommendations and strategies that can enhance the positive impact of
FDI on economic development while addressing the associated challenges.

Literature Review

I. Conceptual Framework of Foreigh Direct Investment

Foreign Direct Investment (FDI) is influenced by ownership advantages, host country location-
specific advantages, and firm internalization across borders. John Dunning’s OLI framework, based
on ownership, location, and internalization, provides a framework for understanding FDI drivers
and determinants.

2. Theoretical Perspectives on FDI and Economic Development

FDI and economic development are explored through various theoretical perspectives.
Dependency theory suggests FDI perpetuates disparities, modernization theory suggests FDI
facilitates growth through advanced technologies, and endogenous growth theory suggests FDI
enhances human capital and technological progress. Understanding these perspectives is crucial for
assessing FDI's impact on developing countries.

3. FDI Trends and Patterns in Developing Countries

FDI trends in developing countries reveal changing global investment dynamics, with factors
like market size, resource availability, investment climate, and policy frameworks influencing inflows.
South-South FDI also impacts the global investment landscape.

4. The Impact of FDI on Economic Growth and Development Indicators

Empirical studies evaluate FDI’s impact on economic growth and development indicators in
developing countries, with mixed results. Understanding these impacts is crucial for effective policies
to maximize FDI’s positive contributions.

5. Challenges of Attracting and Managing FDI in Developing Countries

Developing countries face challenges in attracting and managing FDI inflows, including
regulatory complexities, political instability, weak institutions, inadequate infrastructure, and
competition. Balancing foreign investor interests and national development objectives is crucial.

Opportunities and Benefits of Foreign Direct Investment in Developing Countries

I. Employment Generation and Skill Enhancement

One of the key opportunities offered by Foreign Direct Investment (FDI) in developing countries
is the potential for employment generation. When multinational corporations invest in new ventures



The Impact of Foreign Direct Investment on Economic Development in Developing... 81

or expand their existing operations in these nations, they create job opportunities for the local
workforce. FDI-driven industries often require skilled and unskilled labor, leading to the development
of human capital and the enhancement of local skill sets. This not only reduces unemployment
“rates”, but also contributes to poverty reduction and improved living standards for the workforce.

Foreign Direct Investment
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Pros & Cons of Foreign Direct Investment

2. Technological Transfer and Innovation

FDI facilitates technological transfer and innovation in developing countries, as multinational
companies bring advanced technologies, research, and management practices. This leads to increased
efficiency, competitiveness, and the development of indigenous technologies, promoting sustainable
economic growth.

3. Infrastructure Development

Foreign direct investment (FDI) significantly improves infrastructure development in host
countries, benefiting local industries, communities, and economies by enhancing connectivity,
logistics, and economic efficiency.

4. Enhanced Export Opportunities

FDI significantly increases a country’s export potential by integrating local industries into
global value chains. This diversifies export portfolios, reduces dependence on commodities, and
enhances foreign exchange earnings. Export-oriented FDI also improves competitiveness.

5. Stimulating Domestic Investment

The presence of foreign investors can stimulate domestic investment in developing countries.
FDI inflows can attract attention from local entreprencurs and businesses, encouraging them to
invest in complementary industries or sectors. The presence of multinational corporations can create
business linkages, foster supplier relationships, and promote technology spillovers to domestic firms,
further stimulating domestic investment and industrial growth.

Challenges of Foreign Direct Investment in Developing Countries

|. Economic and Political Instability

Developing countries face challenges attracting and retaining foreign direct investment due
to economic and political instability. Political uncertainties, government policy changes, and volatile
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economic conditions create an unpredictable investment climate. Investors are cautious about
committing capital to countries with political risks and policy changes, leading to reduced FDI
inflows and missed economic development opportunities.

Factors
affecting FDI

Diagram 2

Challenges and Factor Affecting of Foreign Direct Investment
2. Infrastructure Deficiencies

Inadequate infrastructure in developing countries hinders FDI, causing increased production
costs, reduced efficiency, and market access limitations. Addressing these deficiencies requires
substantial investments in infrastructure development, challenging resource-constrained nations.

3. Institutional and Regulatory Constraints

Developing countries face institutional and regulatory constraints that hinder business
operations and discourage foreign investment. These constraints include bureaucratic procedures,
complex tax regulations, and a lack of transparency. Streamlining regulations, improving governance,
and enhancing the business environment are crucial for attracting and retaining foreign investors.

4. Environmental and Social Concerns

FDI in developing countries raises environmental and social concerns, especially in industries
like mining and manufacturing. Addressing these issues requires responsible business practices,
strict environmental and social standards, and corporate social responsibility adoption by governments
and investors.

5.Currency Fluctuations and Financial Vulnerabilities

Currency fluctuations and financial vulnerabilities expose foreign investors in developing
countries, impacting macroeconomic stability. Addressing instabilities, improving infrastructure,
enhancing regulatory frameworks, promoting responsible business practices, and managing risks
can maximize FDI inflows.

Future Prospects and Strategies for Enhancing FDI Impact
l. Policy Framework and Reforms

Developing countries must adopt a conducive policy framework and reforms to attract and
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retain foreign direct investment. This includes streamlining bureaucratic processes, simplifying
regulations, ensuring transparency, offering incentives, and conducting regular policy reviews to
stay relevant.

2. Investment Promotion and Facilitation

Investment promotion and facilitation strategies are crucial for showcasing developing
countries” investment opportunities to foreign investors. Governments should engage in marketing
campaigns, participate in international forums, and establish agencies. Offering a single-window
clearance system and customized support can improve business efficiency and attract investors.

3. Sectoral Focus and Diversification

Developing countries should prioritize key sectors for attracting FDI, aligning with natural
resources, human capital, and technological capabilities. Diversifying FDI inflows across sectors
mitigates risks, and governments can offer incentives, R&D grants, and infrastructure support.

4. Enhancing Human Capital and Education

Investing in human capital and education is crucial for improving local workforce employability
and productivity. Strengthening education systems, collaborating with industries, and fostering
collaboration promote industry-relevant curricula, research, and innovation.

5. Sustainability and Responsible Investment

Governments should enforce regulations, conduct environmental impact assessments,
encourage sustainable business practices, and respect local communities to address environmental
and social concerns in FDI. This promotes inclusive economic growth and positions developing
countries as competitive destinations in the global economic landscape

Table |

Contribution Ranking of Foreign Direct Investment to Economic Development
in Developing Countries

Ranking Name of Sector Contribution to
GDP (%)
10 Finance Sector 3.6%
09 Manufacturing Sector 4.9%
08 Insurance Sector 8.2%
07 Wholesale Trade Sector 13.8%
06 Banking Sector 21.3%
05 Other Industry Sector 26.1%
04 Professional, Scientific and Technical Service Sector 28.2%
03 Real Estate, Rental and Leasing Sector 34.9%
02 Retail Trade Sector 36.4%
01 Information Sector 41.6%

Source: self-organized computation, 2023
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Contribution Ranking of Foreign Direct Investment to Economic Development
in Developing Countries

The table ranks sectors based on their GDP contributions, providing insights into key drivers
of economic growth. The Information Sector, with 41.6%, is a significant contributor, indicating a
strong emphasis on digitalization and technological advancements. The Retail Trade Sector, with
36.4%, is a vital component of the economy, with consumer spending and demand for goods and
services driving growth. The Real Estate, Rental, and Leasing Sector, with 34.9%, is a vital component
of the economy. The Professional, Scientific, and Technical Service Sector, with 28.2%, is a
knowledge-based sector that supports growth. The “Other Industry” Sector, with 26.1%, is crucial
for economic development. The Banking Sector, with 21.3%, is essential for providing essential
services. The Wholesale Trade Sector, with 13.8%, is crucial for facilitating goods distribution and
supporting economic performance. The Insurance Sector, with 8.2%, plays a critical role in managing
risk and providing financial security, but its impact on overall economic growth is smaller. The
Manufacturing Sector, with 4.9%, may not be as dominant in driving GDP growth. The Finance
Sector, with 3.6%, has the smallest contribution to GDP growth.

Case Studies
I. FDI Impact on Economic Development: Case Study of Country - A

Country A has experienced significant FDI in recent vyears, transforming key sectors and
stimulating economic growth. Multinational corporations invested in manufacturing, technology,
and infrastructure, creating jobs, transferring technology, and enhancing skill development.

Aspect Findings
FDI Influx Significant influx of Foreign Direct Investment (FDI) in recent
years.
Economic Growth FDI played a crucial role in stimulating economic growth.
Industrial Transformation Multinational corporations invested in manufacturing and

technology-intensive sectors.
Job Creation FDI contributed to the job creation in various industries.

Technological Transfer FDI facilitated technological transfer and skill enhancement.
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Infrastructure Development FDI supported infrastructure projects.

Export Expansion FDI-led industrialization led to increased exports and
mmproved competitiveness.

Environmental Concerns Rapid industrialization raised concerns about sustainability
and environmental degradation.

Social Disparities Challenges in ensuring equitable distribution of FDI benefits
among different regions and social groups.

Policy Recommendations Implementing sustainable practices and addressing social
disparities to maximize FDI impact.

However, the case study also highlights challenges faced by Country A. Rapid industrialization
has put immense pressure on natural resources and the environment, leading to concerns about
sustainability and environmental degradation. Additionally, the country faces the challenge of ensuring
that FDI benefits are distributed equitably among different regions and social groups. The study
underscores the importance of implementing sustainable practices and addressing social disparities
to harness the full potential of FDI for inclusive economic development.

2. Challenges and Opportunities in Attracting FDI: A Case Study of Country - B

Country B is a developing nation that has struggled to attract significant FDI despite its potential
for economic growth. The case study delves into the challenges and opportunities faced by the
country in attracting foreign investors. The analysis identifies institutional constraints, bureaucratic
hurdles, and political uncertainties as major deterrents to FDI inflows. Complex regulatory processes
and lack of transparency have deterred potential investors, who seek stable and investor-friendly
environments.

Aspect Findings

Challenges in FDI Attraction Country B has struggled to attract significant FDI

Institutional Constraints Institutional constraints and bureaucratic hurdles deter
potential investors

Regulatory Complexity Complex regulatory processes and lack of transparency create
barriers to FDI

Political Uncertainties Political uncertainties contribute to the unstable investment
climate

Opportunities for FDI Country B has untapped opportunities, including abundant

natural resources and skilled labor

Geographical Advantage Strategic geographical location offers potential for creating
strong linkages with global value chains

Niche Industries Potential for developing niche industries that align with the
country’s resources and capabilities

Policy Recommendations Proposed policy recommendations include institutional
reforms, investment promotion campaigns, and investor
facilitation measures
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3. Lessons Learned and Policy Implications: Case Study of Country - C

Country C is a developing nation that has experienced both successes and setbacks in leveraging
FDI for economic development. The case study examines the country’s experiences with FDI,
highlighting lessons learned and their policy implications. The analysis indicates that a proactive
and consistent policy framework is essential for attracting sustained FDI inflows. Country C’s success
in attracting FDI was driven by its stable political environment, clear investment policies, and investor-
friendly regulations.

Aspect Findings
Importance of Proactive Policy Framework A proactive and consistent policy framework is
essential for attracting sustained FDI inflows
Success Factors for Attracting FDI Country C’s success in attracting FDI was driven by
stable political environment and clear investment
policies
Risks of Overreliance on Specific Sectors Overreliance on a specific sector or a few large

investors can create vulnerabilities

Diversification of FDI Sources and Sectors Diversification of FDI sources and sectors can mitigate
risks associated with concentration

Continuous Investment in Human Capital Continuous investment in human capital, research, and
development is crucial for competitiveness

Harnessing Technological Advancements Continuous investment in R&D enables the country to
benefit from technological advancements brought in
by foreign investors

However, the case study also points out that overreliance on a specific sector or a few large
investors can create vulnerabilities. Country C faced challenges when a major investor withdrew,
leading to economic setbacks. The study emphasizes the importance of diversifying FDI sources
and sectors to mitigate risks associated with concentration. Additionally, it underscores the need for
continuous investment in human capital, research, and development to ensure that the country remains
competitive and can benefit from technological advancements brought in by foreign investors.

Policy Recommendations

Based on the findings, the following policy recommendations are proposed to enhance the
impact of FDI on economic development in developing countries:

Establish a stable policy framework, offer incentives, and protect investments to attract foreign
ivestors. Strengthen investment promotion, prioritize key sectors, invest in education, and promote
responsible business practices. Address environmental and social concerns with strict regulations.
Future Research Directions

Future research in this field should focus on addressing the following areas:

1. Conducting longitudinal studies to analyze the long-term impact of FDI on economic
development indicators in developing countries.
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2. Investigating the role of FDI in promoting sustainable development and social inclusion and
identifying best practices in responsible investment.

3. Assessing the implications of technological transfer through FDI on indigenous innovation
and the development of local industries.

4. Analyzing the effectiveness of different policy interventions in attracting FDI and fostering
its positive impact on economic development.

Conclusion
Summary of Findings

The research paper delved into the impact of Foreign Direct Investment (FDI) on economic
development in developing countries, exploring its challenges, opportunities, and future prospects.

Through a comprehensive literature review and examination of case studies, the following key
findings emerged:

FDI offers significant opportunities for developing countries, including employment generation,
technological transfer, infrastructure development, enhanced export opportunities, and stimulating
domestic investment.

However, attracting and managing FDI in developing countries is not without challenges.
Economic and political instability, infrastructure deficiencies, institutional and regulatory constraints,
environmental and social concerns, and currency fluctuations pose obstacles to realizing the full
potential of FDI.

To enhance FDI impact, developing countries must adopt effective policy frameworks and
undertake necessary reforms to create an investor-friendly environment.

Investment promotion and facilitation, sectoral focus and diversification, enhancing human
capital and education, and promoting sustainability and responsible investment are vital strategies
to attract and leverage FDI for sustainable economic development.

Case studies of different countries highlighted valuable lessons, including the need for a

stable policy framework, diversification of FDI sources and sectors, and continuous investment in
human capital and research.
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Abstract

Stock prices and key macroeconomic indicators have been subject to empirical scrutiny in
recent years due to India’s remarkable economic expansion over the last two decades. With a focus
on India, this study secks to analyze the connections between several macroeconomic indices and
stock market returns, both in the long and short term. Significant changes to the stock market, such
as the elimination of the Badla system, the implementation of the adoption of equity futures, and
continuous settlements occurred in the month of July 2001. This analysis uses monthly data from
July 2016 through July 2022. The research uses a co-integration and error correction model (ECM)
to show that the BSE Sensex is related to several macroeconomic variables over the long term.

Keywords: Macroeconomic Indicators, Stock Returns, Co-integration

Introduction

Although the hypothesis that the fundamentals of the macroeconomic system and returns on
stocks are causally related may have some psychological appeal, it lacks the necessary empirical
support. Macroeconomic factors include things like price metrics, rate of interest and inflation
metrics, indications of a wider economy, and signals of global activity. Indices of industrial output
and the unemployment rate are examples of indicators of the state of the economy at large. Instances
of factors affecting interest rates and inflation include the interest rate, term propagates, defaults
propagation, liquidity, etc. Pricing-level-focused indicators include the overall cost of goods indices
and the rise in price rates. Transnational determinants include things like the exchange rate and FDI.
The economic simulation also took the manufacturing productivity measure, price increases, hazard
premiums, failure propagation, and term framework into consideration. There’s plenty of stuff written
on what factors into stock returns.

In the field of economics, an investigation into the factors that affect the return on investment
is a popular issue. The two main components of the fundamental conventional valuation model are
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the “anticipated cash streams™ from the firm and the “needed rate of interest” depending on the
danger of the stock. Macroeconomic statistics have an impact on both the cash flows of a business
and risk-adjusted discounted rates. The rate that is risk-free and an assessment of the asset’s inherent
risk is included in the necessary rate of return. Real interest rates and inflation projections serve as
the basis for calculating this nominal risk-free rate. (1991; DeTina) The stock market is negatively
impacted by inflation.

Expectations, whether adaptive or rational, play assumptions play a big part in deciding the
return on investments and these targets are impacted by economic fundamentals. An inflation shock,
for example, might cause a shift in the anticipated return of an asset, which would have repercussions
for both present and future investment choices.

In finance textbooks, CAPM and APT are the most common models used to predict stock
returns. Since it proposes that just the market component should be used in calculating stock returns.
The time value of money and risk are two factors that must be considered when compensating
investors. After diversifying their holdings, investors need to worry about the market risk known as
systematic risk or market risk (beta). Changes in interest rates, inflation, or a downturn in the economy
might all contribute to the market as a whole, making them potential sources of systemic risk.
According to the APT (Roll and Ross, 1976, 1980) version of the multi-factor model, stock returns
may be explained by shocks or surprises of several components. The correlation between an asset
and a wide variety of market risks allows for return forecasting. Using a linear combination of
several independent macroeconomic factors, APT makes predictions about the relationship between
a portfolio’s returns and the earnings of a certain item. Macroeconomic factors are used to clarify
the return of stocks is another way in which the multi-factor model may be understood.

Since the rise of information technology (IT), it has been simpler to get data or read the latest
headlines. Information is widely available and simple to get. The efficiency of financial markets has
increased thanks to these shifting environmental factors. Positive or negative civil unrest, military
conditions, business regulation shifts, or worldwide financial fluctuations with an immediate response
in the stock market.

Since prices already contain and represent all essential information, it is impossible to beat
the market, as stated. Expert stock picking and market timing aren’t enough to beat the market; the
only way to beat it and earn better returns is to invest in riskier assets. All information is completely
reflected in asset pricing. There are “weak,” “semi-strong,” and “strong” versions of the theory. All
available information is reflected in current The market value for exchanged resources, as determined
by the weakest version of the EMH. To add to this, the robust EMH states that markets rapidly
reflect all information, even previously unknown “insider” knowledge. According to EMH, there
are no profitable arbitrage possibilities since we cannot predict stock returns if the market is efficient.
If the market is efficient, it indicates that prices accurately represent the state of the economy. The
marketplace is competitive if the returns on stocks are irrelevant in describing these economic
components and stock returns are unimportant in explaining macroeconomic factors.

Depending on how one views efficiency, integration concerning market effectiveness will be
understood differently. Mukherjee and Naka in 1995. The occurrence of integration across parameters
would be a sign of market inefficiency, which is defined as the availability of arbitrage opportunities.
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Literature Review

Capital markets and macroeconomic factors in India were studied by Pal and Mittal (2011).
They focused on inflation, interest rates, the Indian rupee, and gross domestic savings (GDS).
Information is presented quarterly starting with the first quarter of 1995 and ending with the fourth
quarter of 2008. Long-term relationships may be analyzed using the co-integration test, while short-
term patterns can be examined using the ECM. They began with the assumption that macroeconomic
factors do not significantly affect stock prices (the “null hypothesis™). To measure stock returns, we
have used the S&P CNX Nifty and the BSE Sensex as dependent variables. The logarithms of
models are analyzed using a partial elasticity technique. The BSE Sensex is greatly impacted by the
exchange rate. There is no correlation between GDS. Their research led them to the conclusion that
macroeconomic factors do affect stock performance in India.

Due to their shared characteristics, the BSE Sensex and NSE Nifty exhibit strong associations.
There is some doubt about findings that show various indexes have divergent responses to the same
macroeconomic variable. We investigate a long-term equilibrium link using VECM and Johansen’s
co-integration. Inflation harms the value of stocks, whereas money quantity and IIP have a favorable
impact. Changes in the short-term rate of interest or the currency rate do not significantly explain
stock returns. Granger causality postulates that macro variables may be responsible for long-term
fluctuations in stock values. IIP and the price of stocks are causally related in both directions.

The effects of the 1991 economic changes on the Indian capital markets were investigated by
Naka et al. (1998). The stock market uses BSE information. To test if the elements are co-integrated
(in a state of long-term equilibrium with one another), VECM is used. Employing impulse reaction
research and variable breakdown, they were able to demonstrate how macroeconomic variables
affected the Indian stock market. The industrial output Index, which measures production, the index
for consumer prices, M1, and the Mumbai Interbank Rate are only a few of the macroeconomic
variables taken into account by the study. Dates from the first three months of 1960 to the last three
months of 1995 are included in the study. According to their research, the main factors affecting
BSE are price hikes and economic growth, and since 1991, BSE has been doing better.

Objectives of the Study

e To evaluate the influence of the interest rate as a basic macroeconomic variable on stock
returns.

Research Methodology

We applied the WPI to roughly estimate inflation. Our interest rates are based on the 365-day
T-bill rates that the Indian government has announced. Our baseline is M3 or the entire money
supply. The currency rate is set using the USD/INR FX Spot Rate.

Stock returns are very sensitive to the level of economic activity. Gross domestic product is
the most all-encompassing indicator of a country’s actual economic health. Only quarterly GDP
figures are made public in India. We utilize monthly data to circumvent the degrees of freedom issue
in the VAR model that might arise from a paucity of observation points. The Industrial Production
Index (IIP) is a monthly indicator of the strength of an economy’s manufacturing sector, although its
importance has been diminishing over time as the share of GDP accounted for by services has
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grown. The analysis from NITI AYOG estimates that the industry will contribute 24.2% in 2021,
while the service sector will contribute as much as 57.9%. Therefore, IIP has been disregarded in
this research.

Analysis and Interpretation of Data

The statistical results for each of the five variables are shown in Table 1. These include, but
are not limited to, the BSE Sensex, M3, the WPI, the foreign exchange percentage, and T-bill rates.
It is generally accepted that a normal distribution has a skewness of zero and a kurtosis of three. The
aforementioned variables have non-normal frequency distributions. The data from JarqueBera show
the same thing. Stock returns, as measured by standard deviation, are more volatile than
macroeconomic indices. All sequences aren’t at static positions, as seen in Table 1. Below the 1%
level, all of the series are stationary once we perform a first-order difference, though. This indicates
that I(1) is the order for integration for all variables.

Descriptive data for the study’s variables, from July 2001 to July 2015. The wide money
supply at the end of each month is denoted by its natural logarithm, or log (M3). The average
monthly WPI is represented by its natural logarithm, or Log (WPI). In this context, “log” refers to
the natural logarithm of the average monthly exchange rate between U.S. dollars and Indian rupees.
T-bill rate refers to the average monthly yield on Indian government treasury notes over a year. The
final column shows the percentage change in the Sensex values for each day.

Table 1: Descriptive statistics

Statistic Log (M3) Log (WPI) Log (exchange rate) T-hill rate Change in Sensex %
Mean 12.09 495 3.88 6.77 149
Median 14.09 5.02 3.85 7.04 1.27
Maximum 1521 523 410 002 2826
Mininmm 10.61 458 367 359 —2389
Standard deviation 175 0.20 0.13 1.51 6.92
Skewness —0.17 —0.37 0.79 —0.24 —0.18
Enrtosis 115 1.65 276 193 4.66
Jarque-Bera 24 86 16.52 17.79 Q.67 2040
Probability 0.00 0.00 0.00 0.01 0.00
ADF test-levels -224 -1.83 -1.34 —-2.79 —242
ADF test-first differences —-13.22 —12.72 —4.86 -1548 —11.77

ADF fest table values at 1%, 5% and 10% level are 4.01, 3.43 and 3.14 respactvaly

The positive correlation between money supply and stock prices suggests that an increase in
money supply stimulates the economy, boosting corporate profits and, in turn, stock prices The
inverse link between interest rates and stock returns is consistent with this hypothesis. When the
interest rate is lowered, it encourages businesses to borrow money and boosts the value of their
shares. Stock prices are also correlated adversely with interest rates. If the demand for exports is
elastic, currency depreciation will cause more of them to be made, which will enhance the country’s
cash flow. Whether or not an organization is an export- or import-dominant determines the degree to
which a change in the exchange rate will affect it. When the value of a country’s currency drops,
investors often sell their stocks and buy those denominated in foreign currency, which drives down
the price of local stocks. Stock market results are shown to be favorably correlated with exchange
rates. Inflation, on the other hand, has a positive correlation with stock returns. Inflation and stock
market performance are positively correlated. The Indian economy and stock market are both
developing quickly, making stocks a good inflation hedge.
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Conclusion

The study confirms that there is a single interconnected vector that links the Dow and the four

macroeconomic gauges. Additionally, the study discovers that when compared to each of the other
two components, the long-run relevance of WPIL, money supply, and T-bill is significantly larger.
The study discovers two-way relationships between the Sensex and the currency exchange rate in
the short term concerning causality. The money supply and inflation have a positive and strong
correlation with stock performance. Interest rate changes and the stock market’s performances have
a weak and negative link. The co-integration of returns on stocks with macroeconomic variables
implies that the Indian equity markets are not functioning efficiently.
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Abstract

No doubt, Moral Values are very important part of Human Life. Moral values taught us how
to behave with others in socially acceptable manner. As moral values guides us how to behave with
others without violating the rights of others. Corporate Governance guides corporate entities how to
run their venture without violating legal laws regarding Human Resource Management, Environment
etc. In foreign countries like U.S, present time every organisation is expected to follow a strict code
of conduct for running their enterprise. There are strict provision have been made by their Government
as well as by many other committees. But still in many countries we see many unethical practices
done by corporate entities on day to day basis. There are numerous examples available where we
see soil scam, land scam etc. Many corporate organisations are not able to face competition because
there organisation found engaged in Unethical activities like Insider trading, discriminatory
remuneration policies, illegal retrenchment and many more. But in 215 century because faith of
general public lost on unethical corporate organisations, many corporate organisations started realising
need of ethical practices in their organisation. After independence, in India large numbers of corporate
organisations indulge in unethical practices. Time to time Government of India took many initiatives
to make ethical environment in corporations. Securitics Board of India established in 1992. SEBI
provides a broad framework of rules, regulations and policies to corporate organisations regarding
corporate governance. But still Indian Corporate Houses found to be engaged in unethical activities.
Through this review paper researcher will try to study the role, significance and Institutional
framework of Corporate Governance in India. Except SEBI in India, many other committees like
Birla Committee, J. J. Irani Committee, Companies act 2013 and World Bank suggested many
guidelines for ethical corporate Governance.

Keywords: Corporate Entities, Moral Values, SEBI, Corporate Governance, Environment,
Insider Trading.

Introduction

(Ghosh, 2012, pp. 379-382) Various efforts have been made from time to time to implement
Corporate Governance in India. Securities and Exchange Board of India plays critical role for
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establishment of good corporate governance system in India. SEBI was formed in 1988. And it
started working as a fully autonomous body in 1992 SEBI plays an important role to develop and
regulate the financial market. SEBI is the institution that monitors the financial and security markets.
For the proper functioning of publicly listed companies several rules and regulations are provided
by SEBI from time to time.

The Indian closed economy was liberalized in 1991 with the main objective of attracting FIls
to make large investments in Indian Stock Markets. Therefore, it became imperative for the regulatory
body of India’s stock market to make some reforms. There are two main objectives of setting up
SEBI. One is to protect the interest of small investors and at the same time regulation of Indian
Stock Market. In 1992, the Harshad Mehta scam took place in the Mumbai Stock Exchange exposed
the Indian Stock Market as a laggard in India. It was also realized at this point that this type of scam
would not have happened had SEBI given the power to protect the investors. SEBI Act was enacted
in 1992 by the Government of India at that time and special provisions were made through this act
which acted to regulate the Indian Financial Market.

In Clause 49 of the SEBI provides many regulations regarding corporate governance. Some
of them are discussed below:

¢ In order to increase the power of Independent directors, Clause 49 of SEBI was made.

¢ Emphasis was laid on making the board members more accountable by increasing their
powers and responsibilities.

¢ According to foreign companies, the companies of our country also prepare their accounts
in a fair manner, these things were emphasized.

e The board members were asked to prepare a code of conduct which would guide the
company to perform its functions properly.

¢ Independent directors will be one third or half and it will depend on it. Whether the
chairman is in a non-executive position or in executive positive.

¢ The total tenure of non executive director will be for a term of 3 years and a maximum of
3 terms.

e Preparation of audit report and analysis of financial condition and preparation of draft of
various operations carried out by the company will be done by the Audit Committee.

¢ Subsidy companies will have fifty percent non-executive directors.

¢ Contingent liabilities, related party transactions, risk management matters, issues related
with IPOs will all be disclosed.

¢ Accounting principles adopted by company in the financial year will be disclosed. Any
important issue should be disclosed to the audit committee.

e There should be policy for whistle blowers. Policy should protect whistle blower from
unethical practices and acts.

Report of Birla Committee

Birla committees argued that for the smooth development of capital market in an economy,
there is need of good corporate governance practices. If we analyse emerging markets in last few
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decades, there were many crisis took place in many developing as well as in developed countries.
Yet many leading organisations proposed many provisions for corporate governance in their own
organisations, many types of unethical practices have also been seen in developed economies.

As everyone knows, for the development of any country, it is very important to develop the
financial markets of that country. And we also know that for the development of disciplined financial
markets Corporate Governance is must. Many times all type of investors were manipulated by
management of various organisations. Issues like hindrance in transferring shares, delay in issuing
the share certificates etc. Although many steps have been taken by institutions as well as by the
government but still now unfair, unethical practices are happing in many organisations.

Still there is no proper dispute settlement mechanism established by regulating authorities.
This is one of the main reasons behind slow development of Indian financial markets. On routine
basis many investors file their complaints with SEBI. All educated investors believe in good governed
practices and respond in the same way to their offers. In an cthical organisation all activities are
done systematically. Board and Management staff can take decisions independently. There is focus
on innovative and creative work, with an emphasis on creating an environment in which everyone is
accountable and responsible for the act performed by them.

There are varieties of models by which organisations implement corporate governance in
their business. But there is no one model that is suitable for all type of businesses.

To solve this problem and to protect the interest of the investors, a committee on Corporate
Governance was constituted by SEBI on 7 May, 1999. Whose chairman was Mr. Kumara Mangalam
Birla and the task of this committee was to formulate principles, guidelines, and standards for
implementing corporate Governance. This committee also have to suggest that how the standard of
Corporate Governance can be raised. These are few main objectives of constitution of this committee.

¢ Improving standards of Corporate Governance in listed companies, bringing transparency
in the duties and responsibilities of all type of directors

¢ Creating a blueprint of good corporate practices
¢ To suggest measures to prevent insider trading

The recommendations given by the Birla Committee were made keeping in mind Indian
organisations. The main objective of which was to ensure the commitment of the members of the
board to manage the activities of an organisation transparently, by which the wealth of shareholders
could be increased in the long run.

Review of Literature

Significance of Corporate Governance

(Aggarwal, 2017) suggested in his study that Financial Performance and Corporate Governance
are related. Governance rating has a positive impact on the financial position of Company. Companies
must try to improve their performance along with good governance indicators like Accountability,
Fairness, Ethical leadership, appropriate composition of Board Members. Every MNC should
understand that good financial performance and good governance both are highly significant. (Rani
et al. 2014) concluded in his study that there is positive correlation between outcomes of a company
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and corporate governing standards. Companies benefited in both short and long run. (Chauhan et
al. 2016) stated in his study that performance of a company and corporate governance are positively
associated. (Ghosh, 2012, pp. 328-329) Few highly significant points with respect to corporate
governance are as follows:

Responsibility, answerability, transparent operations and honest financial reporting fostered
the spirit of corporate governance which the investors depicted in the share markets
especially in the less developed nations. This boosted the investment sentiment and as
divulged by the Harrod Domar type model, there is a positive correlation between economic
growth and such investments. Developing Countries can reap huge benefits in its
quantitative growth by implementing a good system of Corporate Governance.

Transparent and honest corporate governance not only fillips productivity and boosts
efficiency, it further promotes economic growth, social justice and socictal development,
as a whole.

Financial health and well-being of the corporate sector paving way for the economic
growth and subsequent national development. We have witnessed several instances where
despite the government providing a favourable business atmosphere, the businesses
collapsed due to insufficient corporate governance measures taken by them.

As such it restricts the scope for business fraud and corrupt practices as there exists a
check and balance system. This leads to the development of the corporate goodwill or
brand besides the national image portrayed in favourable aspects.

A good corporate governance model being placed in the core of a firms policy structure
becomes a strong competitive advantage too (Meisel, 2004). Besides, gaining market
shares and good corporate relations, this also reflects the societal aspect of the business.

Such initiatives stand necessary while planning for overseas business operations, as it
infuses self-reliance, belief in company and its offerings, pricing, social responsiveness
and addressable to the environmental concerns.

A well crafted social responsibility policy not only fosters better corporate governance
rather it further supports societal goodwill creation, a positive outlook emerging from
social contributions along with the spirit of ‘giving it back to the society’. This creates
trust and faith of the society to the company, as well.

Besides society, the businesses remain concerned towards the environmental aspects.
Rather many companies have sustainable development in this mission statements and
hold centre-stage while making policy decisions about the social costs associated,
environmental degradation, public hygiene and social health.

The above builds a favourable climate of faith from the stakeholders™ perspective also.
They see the company as a law abiding one, cares for the environment and society, initiates
welfare schemes and is disciplined for a transparent corporate governance mechanism as
a whole.
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e Soit is like a national pride and wealth. Stakeholders, employees and nation as whole all
get benefited by good corporate governance practices. This is high degree of positive
correlation between good corporate organisations and development of an economy.

Structure and Processes of Corporate Governance

(Jacoby et al. 2019) Organisations with strict governance mechanisms often use outer control
policies to eliminate the disputes between various stakeholders. (Ghosh, 2012, pp. 334-337)
Corporate governance may have different structures and processes depending on the political,
economic, social, institutional and the stage of development of a country. Corporate governance
needs many participants including the shareholders, investors, suppliers, banks, and many committees
to function. But the role of Board of Directors is pivotal. It manages the whole show and it is
appointed by the shareholders of the company. Since the role of the board is central, it is necessary
to give it a closer look.

Board of Directors and its Committees

Several issues are involved in the case of Board of Directors. However, it is necessary to
understand a few common provisions:

¢ The board will appoint a managing director or CEQ.

e The board will consist of executive and non-executive directors. Executive directors will
hold management positions.

e Some directors are independent, some are outsiders and some are insiders.

¢ In any system of all-executive board, there is no separation between ownership and
management. But this is being replaced gradually by the majority executive board where
there is such a separation.

Role of the Board of Directors

As policy formulators and controllers of business they (BoDs) carry various crucial duties
and responsibilities like the following:

¢ BODs play guiding role to the whole firm across its businesses. While keeping the essence
of the corporate philosophy in all their decisions, they not only direct the resources to
ensure the correct execution of business strategy and future goals ensuring its timely
success.

¢ While keeping sharcholders and other stakeholder’s interest in the mind BoDs brings
independent directors to ensure the implementation of CG in its various functions.

e They plan, execute, monitor and regulate various plans and projects for the benefit of the
organisation.

¢ They carry the responsibility for ensuring brand building through a disciplined and timely
reporting which further calls for business accountability and transparency across the firms
verticals.
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¢ Board of Directors require owning business and ensuring the culture of transparency,
sincerity, discipline, empathy, trust and faith prevails.

e There has been modifications in the corporate governance modules wherein it has been
proposed that the Chairman and CEQO functions are important roles and may not be
performed by the same person. They fear that this may lead to centrifuge of powers at one
place encouraging the probability of corruption or similar bad practices. In essence, both
roles are important but different people are proposed to hone these posts while working in
close association, complimenting the efforts.

¢ The above should fasten up the decision making process while ensuring optimum utilization
of resources, funds and manpower for yielding desired outcomes. This facilitates
information flow in interdepartmental silos working for enhanced coherency and robust
outcomes.

¢ Since, the role of Board of Directors are visionary in nature, they are involved in, long
term planning with strategies and resource plan activation. This involves meeting the
CSR obligations too. Such planning involves prioritizing financial resources to yield desired
outcomes reflecting in their annual account statements.

¢ May be reiterated that the CG & CSR remain focal in such decision making towards the
long term survival of the businesses. So the leadership ensures the same been executed
through the Board of Directors to the bottom levels, as well.

¢ Besides, the above functions, another important role with the Board of Directors is the
formation of several important committees with a defined set of role they require to play
with the desired level of outcomes or expectations from them. Such committees be formed
in the critical business areas like Audits, salary and compensations, staff welfare, legal
compliances besides others. They may be deliberated henceforth.

Governance Committees

As generally seen, the various CG initiates seek the formation of the following three committees
for faster execution and enhanced coordination by the Board of Directors.

Audit Committee

Normally one of the main committees of the board of directors consisting of three independent
and non-executive members is the Audit Committee. At least two meetings of the Audit Committee
are held in a year. It is selected by board and is liable to it. Audit Committee performs many tasks
like settlement of conflicts related with financial matters of a company, reappointment of members,
complete re-examine of the financial transactions, interim and final accounts and many more. “It is
an independent committee and has considerable leverage in maintaining checks and balances. The
committee is supposed to settle disputes that arise between the team of external auditors and the
management. The committee takes a neutral stand. It is supposed make important financial disclosures
which are helpful for the company to understand its financial strength and for the investors to know
about the real worth of the company.” In few cases, it is often seen that internal and external auditors
are engaged to judge the real financial position of the company.
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Remuneration Committee

Remuneration Committee has to make a policy for all the persons working in the company
regarding their remuneration. Remuneration committee should work independently so that adequate
remuneration could be given to each class of worker. Like other committees, it is also an important
committee which can create profit or loss situation for the company. That is why the remuneration
committee is also an important committee for sharcholders, because main objective of a company is
to increase the wealth of sharcholders. Remuneration should be given according to the work done
by employee. But still, all types of work done cannot be measured. For activities for which
remuneration can-not be fixed, there is a problem in determining remuneration. A well-designed
remuneration system with a separate provision for bonuses can take the quality of employees to a
different level. From a long time, non-executive directors in many companies were given a fixed
amount every month in the form of salary.

In most companies, remuneration is determined by combining dearness allowance and the
amount to be paid as per the existing rules. Except this, it requires to be appreciated that there exists
a need for a transparent and coherent policy mechanism for such remuneration based tasks involving
incentives, perks and monetary/ non monetary rewards to ensure least talent attrition rates for the
company. Gary Becker, Nobel laureate in Economics, justifies the need of such incentives for
continued motivation and better work outputs.

Nomination Committee

The nomination committee selects non-executive directors. It works temporarily basis.
Normally, it is chaired by the CEQ. Selection is normally done on the basis of merit through interview
process. However, they may avail the services of private head hunters or manpower consultancies to
find the qualified person for the tasks. This may be attributed as an outsourced function done through
outside professionals, thereby adding value to the organisation.

Conclusion

In a country like India, several steps were taken by the Government of India as well as various
organisations to implement corporate governance in a good manner. But still it is seen that many
organisations have indulge in many unethical activities. These organisations need to understand
that they have to adopt corporate governance if they want to stay in the market for long time. They
cannot survive in the market for long run without implementing corporate governance in their business.
The investor of 215t century has become very conscious about his investment decision. Investors are
very well aware about role of corporate governance in development of an organisation.
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Abstract

Every student has a unique connection to their almamater. The support and contributions of
alumni become more important for institutions for advancement and improvement. This study gives
a broad overview of the crucial part that MBA alumni towards the advancement and expansion of
their alma mater. The study explores the various role played by the MBA alumni which supports
towards the expansion and improvement of the institution. They offer advice and assistance to
current students through networking events, guest lectures, and career counseling, assisting them in
navigating the challenging job market and cultivating a strong alumni network. MBA graduates
greatly improve the institution’s reputation, financial stability, student support, and community
engagement by utilizing their knowledge, networks, and resources. Building a sustainable and
successful educational institution depends on comprehending and utilizing this symbiotic link between
MBA alumni and their alma mater.

Keywords: Alumni network, Almamater, Contribution, Growth, MBA alumni.

Introduction

The first management education correspondence course was launched in the early 1840s by
Sir Isaac Pitman. There are many changes in today’s management education since its introduction to
the society. The emerging changes in the industry requirement are proving to be a challenge for the
management schools to strive in the market. Other factors like the effects of global development,
hike in tuition costs, changing student requirement, and the economic variability are placing increasing
pressure on business schools to make significant adjustments. These factors are affecting the
promotion and delivery of management education programs.

The best way fo predict the future is to create it! Peter Drucker (quoting Abraham Lincoln). A
significant change is taking place higher education especially the management education to student
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centric process from trainer-centered setting emphasizing personalized learning. The requirement
to prepare learned & trained managers to compete on a global scale is driving this revolution in
management education. Intense competition and picky students are two challenges that the majority
of business schools currently face. The expense of acquiring and keeping students tends to increase
as a result of these dynamics. While the administrators and professors of the institution bear the
bulk of the responsibilities, alumni particularly those who have pursued an MBA play a critical role
in determining the course that their alma mater will take.

Alumni Outreach

The alumni of any institutes are the assets of the institution. They perform an important part
in the expansion and growth of the institute. Alumni can help in a variety of additional ways, such as
student recruitment, mentorship, internships, and job placement if they are sufficiently motivated.
Alumni and instructors will be able to create answers to the existing and next difficulties facing
management education with the construction of a strong, sustainable, and accessible alliance-based
exchange platform. This program will result in more opportunities to link graduates with the world’s
business community. Another significant paradigm shift is the application of practical work ethics,
such as how ethics can be created, how they can be managed at the workplace, how an individual
creates his or her values, and what the ethical principles can be used to inspire human resources at
the workplace because “organizations are not having ethics, only people have.” This can be very
well imparted to the students by the alumni of the institution.

Literature Review

In the study conducted by Tulankar S& Grampurohit B (2017) titled Role of alumni as
stakeholders in enhancing quality education observed that alumni will be beneficial in giving their
alma mater essential financial, intellectual, and personal resources to their institute. They can offer
students greater facilities, more recent technology, and a more attractive campus. The university
receives a lot of support from the alumni. The alumni association engagement can support students,
help with academic issues, and mobilize resources.

In the study titled “The role of the alumni association in student life” the researcher observed
that the Alumni association has unique occasions to share their experience and knowledge with
students pursuing their professional education. The alumni association gives a vast exposure to the
presently registered aspirants to understand the market and the skills required for placing themselves
for suitable jobs. Alumni programs render a helping hand to the institutions through funding,
scholarship arrangements through CSR, engaging the current students with current changes in the
market other the original curriculum and many more.

In the study conducted by the researcher Singer T.S observed that the alumni association is a
forum where the experienced and learned industry professionals come forward to share their journey
and the learning’s from the industry. Higher education’s main goal is to serve society and human
beings through its work in collaboration and partnership with diverse organizations, as well as
through teaching, training, research, and inquiry. The fame of every institute rests on the ability to
provide aspirants with quality instruction, attractive extracurricular activities, a welcoming
environment, a variety of student support services, and investments. Therefore, effective alumni
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engagement could act as a brand ambassador to create a sense of purpose in socicty at large in order
to support and reinforce the University’s growth and development.

Smith, E. A., Gearhart, G. D., & Miller, M. T. (2019) conducted the survey to examine and
describe how alumni socicties and associations are used in community colleges, concentrating on
the desired result of their use. The aim for conducting this survey was to establish the area where
alumni contribution is required for the institutions development. The results showed the significant
relationship of institutional development by involvement of their alumni as catalyst for improving
the existing program and introduce new methods of learning for the current students. The results
also imply that alumni societies are regarded as effective entryways for fostering philanthropic
support for institutions.

Research Methodology
Research Objectives
1. To explore the role of MBA alumni in almamater growth.
2. To identify the area of contribution the alumni are more willing to do.

3. To analyze the role of alumni’s in financial contribution towards almamater development.

Hypothesis
Based on the above objective following hypothesis is framed.

H,: There is no significant impact of alumni contribution on growth and development of
institutions

Data Collection & Interpretation

To explore the role of MBA alumni on the development and growth of alma mater, an overview
approach is employed in this study. The research methodology consists of a combination of qualitative
and quantitative methods to gather comprehensive and insightful data. Purposive sampling technique
was used to collect the data from six colleges running MBA courses in Nagpur were selected on the
basis of purposive sampling. The sample size of 300 was determined for conducting the survey i.e.
50 students from each MBA college & 15 respondents from the management side to understand the
impact of alumni engagement in the growth of the institution. A standardized questionnaire was
circulated for collecting the data from 300 respondents and in return 280 respondents responded to
the questionnaire.

Table |
Sample Characteristics (MBA Alumni)
Characteristic Choices No. of Respondents %
Gender Male 90 32%
Female 190 38%
Age Under 25 20 7%
25-34 210 75%

35-44 50 18%
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Occupation Employed 210 75%
Self employed 52 19%
Unemployed 18 6%
Number of years since 1-3 years 130 46%
completing your MBA 4-6 years 90 32%
7-9 years 20 7%
10 or more years 40 15%
Table 2
Sample Characteristics (Management)
Characteristic Choices No. of Respondents %
Gender Male 11 73%
Female 4 27%
Age 20-30 1 7%
31-40 4 27%
41-50 7 47%
50 & above 3 20%
Number of years since 1-5 years 2 13%
completing your MBA 6-10 years 3 20%
11-20 years 4 27%
20 years & above 6 40%

Alumni Engagement after Completing MBA
Interpretation

The data presented shows the responses of respondents to the question, “Have you been
actively engaged with your almamater since completing your MBA? The responses were given in
the form of Yes or No.

Association with Almamatar

No =Yes

Figure |

Alumni Active Engagement with Almamater
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The majority of respondents 68% expressed a strong connection and involvement with their
almamater. This might indicate that the institutions might have a strong connection with their alumni
by inviting them to various occasions or events organised by the institutes and encouraging the
MBA alumni to participate and stay connected with them. On the other hand, 32% of MBA alumni
are not connected with their institutes because to many reasons. This information is useful for the
institute for better engagement of the alumni towards the institutes expansion and development.

Alumni Contribution
Interpretation

The data presented shows the responses of respondents to the question, Are you interested to
contribute towards your almamater. If yes, please select the types of alumni activities in which you
have participated.

Alumni Contribution
40 36%
35 32%
30

25 21%
20

15 11%
10

Alumni networking External for Exit ~ Guest lecturesor Placementassistant
events interviews panel discussions

Figure 2

Alumni Activities

36 % respondents have taken part in panel discussions or guest lectures whenever invited by
their institutes. This high participation rate implies that many MBA graduates are eager to share
their knowledge and experience with current students. The current students can get benefitted from
insightful advice from graduates who have successfully navigated their professions after receiving
an MBA. 32 % respondents said they had taken part in alumni networking activities. This shows
that a sizable proportion of MBA graduates actively participate in occasions created especially to
promote networking opportunitics among alumni.

Willingness towards Contribution of Service

Interpretation

The data presented shows the responses of respondents to the question, Are you willing to
continue to contribute your services for the development of the institute?

It was observed that 89 % of respondents are willing to contribute their services in the possible
manner as a gesture of gratitude toward the almamater. Whereas a very less 11 % respondents are
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Contribution of service towards institute development

No mYes

Figure
Willingness to Contribute

not willing to contribute their services. The institute should check with those alumni and try to
understand the reason behind their decision.

Hypothesis: There is no significant impact of alumni contribution on growth and development
of institutions.

Model Summary

Model R R Square Adjusted R Square  Std. Error of the Estimate
1 4032 162 .098 38313

a. Predictors: (Constant), Contribution

The above model summary gives the r-value of 0.403 which shows there is weak relationship
between contribution of alumni and its impact on growth and development of the institutions. The r-
square value obtained is 0.162 which states that only alumni contribute only 16.2% towards growth
and development of the institutes.

ANOVA?
Modke! Sum of Squares df Mean Square F Sig.
1 Regression 369 1 369 2.515 1370
Residual 1.908 13 147
Total 2.277 14

a. Dependent Variable: impact
b. Predictors: (Constant), Contribution

In order to study the impact of contribution made by alumni towards growth and development
of the institution, one way ANOVA test has been applied where F-value obtained is 2.515 and sig.
value i.e. p-value obtained is 0.137 which is more than the alpha value of 0.05 (p>0.05) this states
that there is no significant impact of alumni contribution. Hence, the hypothesis i.e. “There is no
significant impact of alumni contribution on growth and development of institutions™ is accepted.
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Conclusion

The results of this analysis indicate that while there is a connection between alumni
contributions and the expansion and improvement of the institutions, the connection is very weak.
Additionally, only a small portion (16.2%) of the overall variation in institutional growth is attributable
to alumni contributions. The study concludes that there is no statistically significant impact of
alumni contributions on the expansion and improvement of the institution based on the findings of
the one-way ANOVA test. Although the F-value (2.515) indicates that there may be some variation
in the levels of alumni contributions, the p-value (0.137), which is higher than the alpha value
(0.05), suggests that this variation is not enough to disprove the null hypothesis. This suggests that
while alumni contributions are important and can have a good impact, institutions must also take
other crucial aspects into account and address to promote significant growth and development.

Limitations, Future Research and Implications

As this study was restricted to some colleges in Nagpur city only .There are chances of a
favorable relationship between the alumni contribution and the impact on growth and development
of the institutes if the study would have been conducted in B-schools or IIM. Future study may be
conducted in knowing the actual contribution towards development. By addressing the study’s
limitations and considering future research directions, the understanding of this relationship can be
further deepened, leading to more effective alumni engagement strategies and greater institutional
success.
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Abstract

Job satisfaction has become an important factor which is continuously gaining attention of
managers in recent time. It is important for the managers to find out the factors that contribute
towards job and employee satisfaction as it would increase the overall productivity in the organization.
Job satisfaction is an important element because most of the employees spend a great amount of
time in their work life. A happy and contended employee is expected to perform better. The purpose
of the paper is to study the job satisfaction among workers in Uttarakhand Transport Corporation.
The focus of this study is to identify the factors that influence satisfaction of employees and their
performance, with a view of aiding business managers to attract, motivate and retain their workforce
in the long term.

Keywords: Job Satisfaction, Employee Satisfaction.

Introduction

The current working environment is witnessing a major shift due to factors such as
globalization, developing economies and better and improved technology. They are constantly
presenting new challenges and creating new opportunities for working employees. There are various
factors leading to satisfaction of employees and the study is related to personal factors of employees.
The factors including salary of workers, their promotion, employee’s relationship with their managers,
working hours, welfare and other etc. Increase in level of these factors will make satisfaction of
employees improved which is identified by using statistical techniques. Job satisfaction is general
attitude towards work and work environment. The present research work attempts to study the level
of job satisfaction of UTC employees in Dehradun division. The level of job satisfaction of UTC
employees Dehradun division identifying the important job satisfaction factors. Those are associated
with the overall satisfaction of Dehradun division employees based on a survey the research attempts
to gain insights into the satisfaction level from the perspective of the UTC employees.
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“The term job satisfaction refers to an individual’s general attitude towards his or her job. A
person with a high level of Job Satisfaction holds positive attitude towards the job, while a person
who is dissatisfied with his or her job hold negative attitude about the job.”

The success of an organization depends not only on technical expertise but also on the interest
of the employee. Employee satisfaction is influenced by the total job environment and its various
aspects. Job satisfaction is a favorableness or unfavorableness with which employees view their
work. Job satisfaction is a combination of “psychological, physiological and environmental
circumstances”. The satisfaction element is utmost important in nature as it is bound to affect an
individual’s professional and personal life. Good organization tries to find out the different approaches
regarding employee’s satisfaction and also the future of any organization depends upon the satisfaction
level of its employees, when employees are satisfied. They take care about the quality of their work
and they are generally more productive. When the UTC employees are satisfied with their job it
helps to evaluate the emotional wellness and mental fitness of employees. Satisfied individuals are
likely to be willing to exert more effort than unsatisfied individuals.

The Job Satisfaction is an important aspect from the view point of an organization, since it is
a vital element in industrial relations. The level of job satisfaction related to various aspects of work
behaviour such as accidents, absenteeism, turnover and productivity. It is generally assumed that
satisfied employees are more productive. But research reveals no relationship between job satisfaction
and productivity. The less satisfied employees are more likely to quit their jobs than more satisfied
employees. After reviewing several studies Bray field and Crockett concluded that job satisfaction
did not necessarily imply high performance. Indian studies show the relationship between job
satisfaction and productivity.

Literature Review

¢ Kathawala, Moore & Elmuti (1990) concluded that the salary system is the sole motivating
factor for employees in the automobile industry. They also state that compensations and
rewards are important tools to control employee turnover rate.

e Studies by Frye (2004) show that there is a positive relationship between wages and
employee performance and that income is the major factor of employee satisfaction.

e Saari & Judge (2004) indicate that the relationship between job satisfaction and
performance is more important for those doing difficult jobs than for those in less
demanding jobs.

¢ Muecller & Kim (2008) identified two types of job satisfaction; firstly, the overall feeling
about the job, and secondly, the feelings about the aspects of the job, such as benefits,
salary, position, growth opportunities, work environment, and the relationships among
employees.

¢ Courtney & Younk Young (2017), Job satisfaction is an individual’s subjective viewpoint
encompassing the way he/she feels about his/her job and the employing organization.
Moreover, job satisfaction is the pleasurable emotional state that results from the
achievement of job values. Each individual has different criteria for measuring job
satisfaction.
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Objectives of the Study
The main objectives of the study are as follows:

¢ Tostudy the job satisfaction of employees of Uttarakhand Transport Corporation employees
in Dehradun Division.

¢ To evaluate the performance of employees in Uttarakhand Transport Corporation
employees in Dehradun Division.

¢ To suggest the remedies for improving the employee efficiency in Uttarakhand Transport
Corporation employees in Dehradun Division.

Research Design

The study seeks to understand the factors that impact employee satisfaction and performance
among workers in Uttarakhand Transport Corporation, with a view to help the corporation to utilize
those factors to maximize their efforts in increasing employee satisfaction. When these transport
corporations n companies understand the degree of influence brought by the factors of wages,
promotion policies, collective bargaining, working conditions, job satisfaction, work stress, training
and development, promotion, and job security on performance, they can use that knowledge to
control and minimize turnover rate. Moreover, the study will offer recommendations on how to
meet that purpose by positively impacting employee satisfaction.

Sample Size

The sample size for the present research paper comprises of 150 valid responses as 185
questionnaires were distributed to the workers in various categories 35 responses were rejected due
to wrong responses and other defective responses. The corrected responses were received and the
data was converted into quantitative values to allow the analysis of these numbers through statistical
procedures, thus, revealing the relationship between the determined variables.

Scope of the Study

The present study comprises of the Dehradun Division of Uttarakhand Transport Corporation.
The primary data was collected from 15t December to 22" December, 2022 while the secondary
data was from 2018-2022.

Data Collection

The present research paper is based on both Primary and Secondary data. The primary data
comprise of well designed, structured questionnaire, the reliability and validity being tested by
Cronbach Alpha test whose value derived was 0.87, the questionnaire was closed ended. The
secondary data consist of information collected from the annual reports, records and information
from the related books, periodicals, journals and related websites.

Sampling

The research population is employees in Uttarakhand Transport Corporation. Random sampling
was used to increase the probability of fair selection among members of the population.
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Data Analysis

From the collected data, it is observed that 75% of the sample respondents were male and
only 25% were females. Regarding the age f the sample respondents 31% respondents were at the
Age group of 14 to 50 years while 46% were in the age group of 20 to 40 years. In context of the
marital status of the sample respondents 85% were married and in case f'the educational qualification
of the sample respondents 35% were graduates and 23% has SSC Qualification. Only 11% had
technical qualifications. Regarding the number of dependents of the sample respondents 67% had
4-6 members dependent on them. In context of the monthly income of the respondent the collected
information revealed that 49% respondents had monthly income between Rs 10000 to Rs 20000
while 35% had income between s 20001 to Rs 30000. As far as the experience of the respondents s
concerned the data indicates that 35% respondents had experience over 20 Years and only 29% had
less than 5 years” experience. Regarding the designation of the sample respondents 21% were drivers
and 14% conductors and 16% were engaged in clerical jobs.

Job Satisfaction

Variables Yes Percentage No Percentage
Satisfaction with Job 128 85 22 15
Working Condition 120 80 30 20
Salary 33 35 97 65
Working Hours 114 76 36 24
Bonus and incentives 105 70 45 30
Night Shifts 65 43 85 537
Promotion Policies 114 76 36 24
Attitude of Workers Union 100 62 50 38
Performance Appraisal Policies 67 45 83 55
Recruitment and Selection methods 128 85 22 15
Linking wages and promotion 130 87 20 13
Retirement Benefits 48 32 102 68
Grievance Redressal Mechanism 68 45 82 55
Worker’s participation in management 50 33 100 67

In the study of Job satisfaction, it is relevant to analyze the various determinants that effects
job satisfaction as these factors play an important role in motivating the employees to perform their
services efficiently and effectively. The major determinants were considered on the basis of the
relevant studies conducted which were referred in the literature review. From the above table it is
observed that in case of job satisfaction 85% respondents were satisfied with their job while the rest
had negative opinion. In case of the prevailing working condition in the corporation 80% respondents
had positive approach while in case of the salary factor 65% respondents were not satisfied with the
remuneration being received by them. In reference to the bonus and incentives being provided by
the corporation 70% respondents were satisfied with the policies related to bonus and incentives. As
far as the working hours of the employees is concerned 76 % respondents were satisfied with the
prevailing working hours of the corporation’s context of the promotion policies being adopted by
the corporation 76% sample employees indicated that they were satisfied with the promotion policy
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of the Corporation. Night shifts is one of the major factors in transport corporations as drivers,
conductors, technicians, administrative staff are required to perform their duties at odd hours. 57%
of the sample employees asserted that they were not satisfied with the corporation policy of night
shifts as they opined that it was not effectively implemented by the management. Workers union at
different levels in the corporation indicated workers democracy. From the collected information it
is analyzed that 62% of the sample respondents were of the opinion that the workers union were
able to solve their grievances with the management. Performance appraisal policy is one of the
important determinants in job satisfaction analysis as this aspect leads to more motivation, enhancing
efficiency and imbibing the spirit of commitment towards the corporation thereby fulfilling the
objectives of the organization. From the above table it is observed that 55% respondents were of the
opinion that the corporation appraisal policies were transparent and were applied in conformity
with the rules and regulation.

Regarding the recruitment and selection policy of the corporation 85% respondents were
satisfied with the recruitment and selection procedures being adopted as they opined that the
Government procedures and reservation policy are duly being implemented. As far as the linkage of
wages and promotion factor is considered 87% respondent had positive attitude on this issue.
Retirement benefits is one of the important determinants in the study of job satisfaction as the
human resource is much concerned on the security being provided by the emplover after their
retirement in the form of pension, gratuity, provident funds, medical, leave encashment etc.68%
respondents were of the opinion that the retirement benefits offered by the corporation were in
sufficient to provide social security in the present scenario.

As far as the human relation approach is concerned grievance redressal mechanism and workers
participation in management are relevant in Transport corporations as these provide workers
democracies which provide a fecling of ownership and recognition in the organization. From the
above table it is observed that 55% and 67% respondents were of the opinion that the Grievance
Redressal mechanism being adopted in the corporation ids in effective s settling their grievance in
time and the workers participation in management at various levels not representative in any form.

Hypothesis Testing

H, : There is significant association between educational level of respondents and working
conditions.

H, : There is no significant association between educational level of respondents and
working conditions.

FEducational Satisfaction level of Working Conditions Total

Qualification Strongly Satisfied Dissatisfied Strongly

of Respondent Satisfied Dissatisfied

S.8.C 2 5 15 13 35
H.S.C 5 5 7 66 23
Graduate 6 14 22 12 54
Post Graduate 3 3 12 5 23
Technical 0 4 7 4 15

Total 16 31 63 40 150
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The above table indicate that the educational qualification of respondents is not comfortable
working in this department. The total number of samples are 150 from educational qualification
SSC are 35, HSC 23, Graduate 54, Post Graduate 23, Technical Education 15. From this samples
strongly satisfied 16, satisfied 31, Dissatisfied 63, Strongly dissatisfied 40 By applying Chi-square
test of Karl Pearson on the above computed value is 9.160, degree of freedom is 12 and tabulated
value is 21.03. As computed value is less than tabulated value null hypothesis is accepted. It may
conclude that sample respondent is not comfortable working in this department of different educational
qualification.

H, : There is significant association between Job satisfaction and Monthly income.

H, : There is No significant association between Job satisfaction and Monthly income.

Monthly Salary Job Satisfaction Level Total
Strongly Satisfied Dissatisfied Strongly
Satisfied Dissatisfied
10000-20000 15 14 28 17 74
20001-30000 6 8 18 20 52
30001-40000 3 4 8 4 19
40001-50000 1 1 1 0 3
Above 50001 1 1 0 2
Total 26 27 56 41 150

The above table indicates that respondent’s monthly income is in sufficient enough to lead a
decent life in the society. The total number of respondents are 150 from this sample 10000-20000
respondent are 74, 20001-30000 respondent are 52, 30001-40000 respondent are 19, 40001-50000
respondent are 3, above 50000 respondents are 2. From this sample strongly satisfied respondent
are 26, satisfied respondent is 27, dissatisfied respondent is 56, and strongly dissatisfied respondent
is 41. By applying Chi-square test of Karl Pearson on above computed value is 7.364 and It is 12
given value / assured value 0.000 As computed value is less than tabulated value null hypothesis is
accepted. It may be concluded that satisfaction of respondent is independent of different in respondent
monthly income is insufficient enough to lead a decent life in the society.

Findings

¢ Regarding the age of respondents, it is observed that 31% respondents are from the age
group of 41 to 50 and 21% respondents belongs to the age group of 20 to 30years, 46(31%)
belongs to the age group of 31 to 40years 34 (23%) respondents belongs to the age group
of 51 to 60years.

¢ In case of Gender it is concluded that 112 (75%) respondents are male & remaining 38
(25%) are females.

¢ For marital Status of respondents, it is observed that 128 (85%) respondents are married
and 22 (15%) respondents are unmarried.

¢ In case of the Educational level of the employees, 54 (36%) respondents are graduates, 23
(15%) respondents are Post graduates, 15 (11%) respondents have Technical education,
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35 (23%) respondents are SSC and 23 (15%) respondents are SSC holders.

It is concluded that that the monthly salary of the respondents, 74 (49%) respondents
have the salary between Rs. 10,000 to 20,000, 52 (35%) have the salary between Rs.
20,001 to 30,000,19 (13%) salary between Rs. 30,001 to 40,000, 03 (2%) salary between
Rs. 40,001 to 50,000 and only 02 (1%) respondents have the salary above Rs. 50,000,

It is concluded that 24 (16%) respondents belong to the Clerical staff, 32 (21%) are Driver,
20 (14%) are conductor, 23 (15%) Technical staff,19(13%) respondents belong to the
Administrative & Accounts staff, 23 (15%) e Traffic Control Staff and 9 (6%) respondents
belongs to the Peon & Watchman Category.

It is observed that 22 (15%) respondents are not satisfied with their job and 128 (85%)
respondents are satisfied with their job.

It is observed 36(24%) respondents are not satisfied with the working time and114 i.¢.,
76% respondents are satisfied.

It is concluded that 53(35%) respondents i.¢., are satisfied with salary structure of their
department&97(65%) respondents are not satisfied with their current salary.

It is concluded that 105(70%) respondents highly satisfied with the bonus and incentives
&45 (30%) respondents said its need improvement.

Regarding the working conditions in the organization it was observed that 53(35%) sample
respondents were satisfied and 97(65 were not satisfied with the working conditions.
As far as the promotion policies of the corporation is concerned it was seen that 114(76%)
respondents were satisfied and 36(24%) respondents are not satisfied with the promotion
policy.

It is observed that 100(62%) respondents opined that the attitude of union is good, 50
(38%) respondents said that the attitude of Union is bad.

Suggestions

On the basis of findings derived through the information collected from the employees of
Uttarakhand Transport Corporation Dehradun Division the following suggestions are offered:

As per the present Research Study, the employees of Uttarakhand Transport Corporation
Dehradun Division are not satisfied with the present salary structure, Bonus & incentive
policy of the Management, Hence, it is suggested that the Management should review
their Salary, bonus & incentive policy to motivate the employees because these factors
are very important for motivation.

It is suggested that the Management should adopt employee recognition and appreciation
policy under which they should annually distribute the best employee awards, Best
Attendance awards, and may adopt practices to increase their morale.

The division controller of Uttarakhand Transport Corporation Dehradun Division should
adopt friendly approach with their staff members and trust in all the categories. So, that
moral of employees will be increased and they may work satisfactorily.
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¢ To interact between line and staff agencies for the improvement in the work and to stand
in the market competition, the Uttarakhand Transport Corporation Dehradun Division
should take a at least monthly meeting at divisional level and fortnightly meeting at depot
level. It is necessary for the both the employees coordinate each other.
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Abstract

The function of operations management is crucial to every business. But operations can’t
grow in a vacuum, apart from other parts of the company. Keep in mind that every firm operator
oversees different functions, and they must coordinate with one another. There is a beneficial effect
on the operational performance of manufacturing enterprises that apply operations management
activities. As the importance and size of the services industry continue to grow, The need to create
and assess workable concepts that specifically address the operational efficiency of service-oriented
organizations cannot be overstated. It is critical to allocate additional funds to service organization
operations administration because of the steadfast belief that operations administration operations
may give service organizations an edge over their competitors.

Keywords: Operations Management, Service oriented organizatios.

Introduction

The term “Operations Management” refers to the branch of management that analyzes and
improves the products and services manufacturing process. Part of this role is making sure the
company is using as few resources as possible effectively meeting client needs. Overseeing the
production of goods and services is a task performed by the company’s executive department referred
to as “operational administration” (OM). Operational leadership is focused on organizing, planning,
and managing tasks related to production, building, or providing services.

Operations administration is an administrative role that includes organizing all of the cognitive,
substance, and personnel needed in producing or providing a good or service. The administration of
an organization’s activities is its main duty. This is valid regardless of how big or little, whether it’s
private or public, commercial or not-for-profit, and in what industry the firm is involved in runs. For
example: (Sanders, 2014)
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Management of operations encompasses a wide range of industries and functions, from banking
and healthcare to manufacturing and distribution to customer service and information technology.
Operations is a core business activity, alongside supply chain, marketing, finance, and HR. The
operation role entails overseeing both the long-term planning and day-to-day execution of product
and service creation.

Companies set operational performance targets to guide their efforts toward achieving the
goals laid forth in their business strategy. A few of the indicators used to assess an organization’s
efficacy, performance, and ethical behavior include duration of the cycle, profitability, reduced
waste, and compliance with regulations. A few of the metrics taken into consideration here as a sign
of operational achievement are excellence, creativity, shipping, adaptability, velocity, recuperation
of service, lowering expenses, productivity, efficiency, dependability, adaptability, performance,
and sustainability. These indicators, which together define the firm’s operational success, are very
helpful and vital since they reveal the specific areas in which the organization is deficient, and the
company works to address these issues. All firms strive to enhance their operational performance
because of the positive impression that it gives to customers, workers, and investors.

Literature Review

“Defining the Scope of Service Operations Management: an Investigation on the Factors
Affecting the Scope of Responsibility of the Operations Department in Service Companies,” Due to
the decentralized nature of many service businesses’ operations, pinpointing exactly where and who
should be in charge of implementing OM tools and processes may be challenging. This study examines
three case studies in an attempt to comprehend what other tasks are included in these businesses’
operations and why. The research contends that three factors—influence the purported sphere of
OM.

This paper (Daniel & Mark, 2014) is an example of the kind of preliminary study that might
pave the way for future research in this area. There has been a rise in the visibility of the impact of
operational administration activities in overhaul friendships in recent years. As a result of this
acknowledgment, there has been an increased focus on the locations and methods for executing
operational management tasks. The effectiveness has been impacted by the efficiency of service
providers. The majority of operational managers and operations directors have commented on this
issue, and this article is an effort to answer it.

This study (Rana, Zu’bi, Ayman, & Mahmoud, 2016) aims to analyze key aspects of the
operation’s context. The banking, information technology, insurance, airline, hotel, and healthcare
service industries were among those studied. Researchers have given several suggestions for
academics and Doctors in the area to consider in light of the results of this study, which are consistent
with earlier publications.

In addition, it looks at what influences service industries to perform well. The concept of
operational excellence in the service industry is still not well defined in the literature. Making use of
the progress made in the industry is the goal of this study, which necessitates bringing together
several previously examined aspects. To investigate the aspects that contribute to operational
excellence, a theoretical framework is proposed. In addition to existing theoretical models, this
research presents one for the service industry. In addition, it hints at the need for further research
into the barriers that certain businesses may experience on the road to operational excellence.
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This work aims to do just that via a detailed examination of the topic at hand, from which
research recommendations will be derived. From a production standpoint, the only difference between
marketing services and commodities is the operating system, and even then, the form of people and
back-office systems.

Objectives

Examining how operations leadership affects the daily operations of customer service
organizations is the main goal of this study. Specifically, we are thinking about the following goals.

¢ To learn more about how operations management is used in service businesses.
¢ To analyze how well these service providers run their daily operations.

¢ Investigate how service firms’ operational performance is affected by operations
management activities.

Methodology, Sampling, and Research Design

This study is an example of empirical research, which relies on first-hand observation and
experience to conclude. Both qualitative and quantitative methods were used in this investigation.
To learn how implementing operations management activities affects operational performance, a
qualitative study was carried out. The comparison study is part of quantitative research. This
information might be useful for studies in the service industry. The research employed stratified and
convenience sampling to collect data from 24 service providers across the transportation (courier),
retail (store), financial (bank), and hospitality (hotel) sectors.

Data Gathering

Primary data was collected for this investigation. Interviews and a written questionnaire are
used for this purpose. The purpose of the research is specified and attained via the development of
a structured questionnaire. The questionnaire is laid up in a straightforward table with four questions
that cover a wide range of topics. The “Likert Scale” was used to rank these elements, with 1 being
the lowest and 5 the highest. The questionnaire itself explains the numerous operations management
activities done by service companies. It also explains why operations management tasks are so vital
to service businesses.

Data Analysis

Sectorial Distribution of Sample of the Study

: Retails
= Transport
= Hotel
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See below for a breakdown by service sector of the proportion of sampled businesses used in
this analysis. The four types of service industries included in this analysis are retail, transportation,
hospitality, and banking. There are 50 percent stores, 12 percent transportation/courier services, 17
percent lodging establishments, and 21 percent financial institutions. All relevant data and variables
for companies operating in these four industries are recorded in this analysis.

Percentage Implementation of Operations Management Activities by Service Sectors

) . Percentage

Productivity
Cost reduction
Quality
Facility location
Facility layout
Forecasting
Customer waiting line
Processing time/speed
Responsiveness
On-time delivery
Inventory
Procurement and purchasing
Just In Time
Customer services
Technology management
Data processing and communication
Job Designing
Process control
Quality control
Work measurement
Maintenance
Staff scheduling
Resource capacity planning
Work scheduling

0% 25% 50% 75% 100%

Fig.l : Ratio of Operations Management Tasks Carried out the Service Economy

The rate of implementation of operation administration methods by suppliers of services is
represented in the aforementioned graph. According to the chart above, the operation management
activities employed by all suppliers of services include planning, measurements, service procedures,
transportation, assistance, assistance, establishment, characteristics, and effectiveness. In addition
to client service, every one of the service organizations heavily relies on work scheduling,

maintenance, scheduling employees, adaptability, on-time delivery, process time/speed, and
cleanliness.
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Operational Performance in Service Organizations is Affected by Operations
Management Activities
100%
75% -
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Fig. 2 : The Effects That Operational Performance Has Regarding the duties of operations
administration in organizations that provide services

The next graph demonstrates how operations leadership affects how well service companies
do what they do every day. The above graph illustrates the positive impact that operations management
operations have on the service of the company’s operational efficiency. As shown in the previous
graph, operations management activities enable service organizations to substantially enhance all
aspects of their operational performance, such as the quality of service shipment, adaptability, savings

Impact of Operations Management Activities on Operational
Performace in Service Organizations

100%

75%

50%

25%

0%

Quality

Grational perfolAnERcy Sustainabilit

Fig. 3 : The Effects That Operational Performance Has On Functions Of Operations
Administration In Professional Organizations
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in costs, velocity, recovery of services,
productivity, and efficiency. It is clear
that when service businesses engage in
Operations management activities, their
operational performance improves.

The top chart illustrates how
service businesses’ operational
performance is affected by operations
management activities. This research
looks at the percentage effect that
various managerial actions have on the
operational performance of service
businesses across different industries,
such as retail, transportation, hotels, and
banks. This rescarch shows that all
sectors have an equivalent effect on all
parameters. When looking at the
aforementioned aspects of operational
success, the transport and hotel service
sectors benefit more from the activities
of operations management than the

Barriers in the Implementation of Operations
Management Activities by Service Sector

100%

0%

25%

financial safety Palitical Paar
manassment manassment instability arznizational
comntral lzadesship
Earriers quality

Fig. 4: Challenges Facing the Service Industry in
Operational Management Activity Implementation

retail and banking service sectors. It is clear that when service businesses engage in Operations
management activities, their operational performance improves.

The above chart illustrates the challenges service firms face when trying to apply operations
management strategies. This research compared the proportion of difficulty in implementing
operations management tasks across the retail, transportation, hotel, and banking sectors. The
accompanying chart demonstrates the wide range of obstacles encountered by different industries.
Most service organizations struggle to conduct operations management activities due to a lack of

Perceived Importance of Operations Management
Activities in Service Organisations

financial management control. It
is clear from the preceding graph
that each industry deals with the

same set of obstacles.

RETAIL TRANSPORT

Importance

o
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.'"’
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The graphic above
illustrates the importance of
handling operations tasks in
companies that provide services.
The proportional importance of
managerial or operations
management in service providers
is revealed through investigations
contrasting the sales, shipping,

BANKING

Fig. 4.7 : Value Assumed for Operations Management
Duties at Service Providers

accommodation, and financial
businesses. The study’s findings
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emphasize the importance of operations management duties for suppliers of services. According to
the previous data, the importance of managing operational activities or operations leadership for
service firms ranges from 92% to 100%.

Conclusion

This all-encompassing research reveals that across the service sector, Operations management
activities include planning, evaluation, service procedures, transportation, assistance, establishment,
characteristics, and effectiveness. These operations are all carried out to varying degrees. It is
demonstrated that planning, delivery, function, and process of service factors are often used in
service organizations. Customer service, speed of processing, work, and scheduling of employees,
adaptability, timely delivery, control of quality, upkeep, capacity for resources organizing, just-in-
time buying, and purchasing all exhibit high levels of execution. It has been demonstrated that
operational performance metrics, such as service recovery, enhancement of quality, adaptability,
speed, lowering expenses, efficiency, and long-term viability benefit greatly from the application of
operations management activities. Therefore, it can be inferred from the aforementioned research
that the adoption of operations management activities has a significant beneficial influence on the
operational performance of service companies. Therefore, the service sector likewise places a
premium on the activities of operations management to boost the operational performance of a
business.
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Abstract

This research paper provides a comprehensive review and analysis of existing literature on
work stress, with a particular emphasis on studies that examine the effect of strain on the health of
staffs. Stress is defined as an individual’s adaptive reaction to situations that impose excessive
psychological or physical demands. The causes of stress can be diverse, including life changes and
trauma. Stress can lead to various consequences such as behavioral, psychological, and medical
problems for individuals and affect performance, attitudes, and lead to withdrawal on an organizational
level. People have various dimensions to their work and personal lives, and managing these
dimensions is crucial to balancing them. Stress management is a significant concern for the department
of human resource development in any organization. The study focuses on the nature, causes, and
outcomes of stress faced by college women teachers and suggests actions to overcome strain in the
workplace, home, and individual life.

Keywords: Stress, Work place, Home, Personal life, Behavioral symptoms, Psychological
symptoms. Physical symptoms.

Introduction

The term “stress” was derived from Latin and historically referred to hardship, adversity, or
strain. Over time, it came to denote forces, pressure, or strong effort in reference to objects or
people. While commonly thought of as a negative experience, stress actually refers to a person’s
interaction with their environment and can be caused by both positive and negative events. Workplace
stress, in particular, can lead to various fitness harms, such as heart attacks, migraines, high blood
stress, and headaches. Stress is a part of everyday life and can have physical, emotional, and behavioral
effects, creating positive or negative feelings. It is believed to be caused mainly by external events,
occurring when pressure exceeds the available resources.
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According to Pollock (1988), workplace issues can lead to various health issues, such as heart
attacks, migraines and headaches. Stress is a common aspect of daily life that can have physical,
emotional, and behavioral effects, creating both positive and negative emotions. Stress is generally
caused by external events and occurs when the pressure exceeds the available resources. The term
“stress” according to Oxford Dictionary as a situation that demands physical or mental energy. This
response on the brain and body occurs when trying to adapt to constant changes in life. The concept
of stress is subjective, and extreme stress can have harmful effects on human health, but moderate
stress can be beneficial in many cases. However, stress is generally associated with negative situations.

Review of Literature

In recent years, the stress that teachers experience while performing their professional duties
has garnered increasing interest. This is due in part to the discovery that frequent and intense periods
of stress can result in professional burnout, as noted by Embich (2001) and Mearns & Cain (2003).
Faculty members in higher education are also undergoing high levels of pressure (Gmelch, 1993),
as they must competently fulfill various professional roles (Edworthy, 2000). The primary
responsibilities of faculty members are Educating and counselling students, serving on academic
boards, leading academic research and publication, as reported by Knapper (1997, p. 41) and Edworthy
(2000). Nonetheless, numerous faculty likewise have family and other social obligations outside
scholarly world, and taking on different jobs can bring about exorbitant pressure that might prompt
burnout, as noted by Fisher (1994).

According to Viner (1999), stress nowadays is considered one of the utmost significant aspects
in human behavior and is widely accepted in various discussions about life and health. In their
research, Bette, Peet, and Wolf (2007) found that persistent exposure to challenging behavior can
exhaust a teacher’s expressive and bodily resources, resulting in uncertainty, reduced satisfaction
with teaching, impulsiveness, inflexibility, and feelings of anger and guilt. In the context of rapidly
changing organizational climates and educational school cultures, overall health is a crucial factor
to consider.

The literature related to the study titled “Literature Review on Stress Experienced by Women
Teachers in Higher Education in Jaipur, Rajasthan.

Meaning, Definition of Stress

Stress refers to a state of mental or emotional tension resulting from adverse or demanding
circumstances. It is a physiological response of the body to a perceived threat or challenge, often
resulting in an increased heart rate, rapid breathing, and the release of stress hormones. Stress can
arise from various sources, including work-related issues, financial problems, relationship difficulties,
health concerns, and major life changes. The impact of stress can be both physical and psychological,
leading to symptoms such as fatigue, headaches, anxiety, depression, and a weakened immune system.

Stress can be defined as a psychological and physiological response of the body to a perceived
threat, challenge, or demand. It is a state of mental or emotional tension that can be triggered by
various sources, such as work-related issues, financial problems, relationship difficulties, health
concerns, and major life changes. Stress can manifest in physical symptoms such as headaches,
fatigue, and a weakened immune system, as well as psychological symptoms such as anxiety,
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depression, and irritability. The impact of stress can vary based on the individual and the
circumstances, but it can have negative consequences on one’s health, well-being, and overall quality
of life.

According to Richard, stress is a feeling or condition that arises when an individual recognizes
that they lack the individual and community resources to meet the demands placed upon them. This
feeling of losing control over events can be considered a form of psychological and emotional
distress, or strain, which is the individual’s response to stressful incidents in their environment, as
defined by Cooper et al. in 2001. Job stress can have a significant impact on job satisfaction and
overall work performance, as modern times have become increasingly demanding. Beehr and Newman
define stress as a situation that forces a person to deviate from normal functioning due to changes in
their psychological or physiological condition. Stress is therefore perceived as a phenomenon that
arises from a comparison between a person’s ability to cope with demands and the actual demands
placed upon them. When coping mechanisms are not sufficient, stress and the stress response can
result, as argued by Cox in 1978.

Here are some meanings and definitions of stress by different authors:

1. “Stress is the nonspecific response of the body to any demand, whether it is caused by or
results in pleasant or unpleasant stimuli.” —Hans Selye

2. “Stress is a condition or feeling experienced when a person perceives that demands exceed
the personal and social resources the individual is able to mobilize.”
—Richard S. Lazarus and Susan Folkman

3. “Stress is the body’s response to a stimulus that disturbs its equilibrium. The response can be
physical, mental, or emotional.” —Charles A. Spielberger

4. “Stress is the psychological and physiological response to a condition that threatens or
challenges a person and requires some form of adaptation or adjustment.”
—George S. Everly Jr. and Jeffrey M. Lating

5. “Stress is a feeling of emotional or physical tension. It can come from any event or thought
that makes you feel frustrated, angry, or nervous.” —Mayo Clinic

By and large, stress is a condition of mental or profound pressur and physical response to
perceived demands or challenges, which can arise from various sources and can have negative
effects on one’s health and well-being.

Sources of Stress

Numerous studies conducted in the UK, USA, Australia, and New Zcaland have identified
common stressors experienced by academic staff. These incorporate factors, for example, work
over-burden, time requirements, absence of chances for professional success, insufficient
acknowledgment, low compensation, changing position jobs, deficient administration, and absence
of assets and financing, and communications with students.. In addition, high self-expectations, job
insecurity, poor interactions with colleagues, inequality in the system, concerns over amalgamations,
and lack of regular performance feedback have also been identified as sources of stress. The evidence
from these studies suggests that stress has a significant negative impact on individual outcomes.
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Jenkins (2004) observed that the relationship between teaching and research can be cither
supportive or competitive. He suggests that the connections among research, teaching, and other
work obligations, as well as the rewards that follow, must be clearly defined and managed at the
departmental, institutional, and individual levels.

The causes of stress among academic staff have been extensively studied in different countries.
The research has identified various factors that contribute to stress among academic staff, such as
work overload, time constraints, lack of recognition, inadequate salary, changing job roles, inadequate
management, inadequate resources and funding, and student interactions. Other sources of stress
include high self-expectations, job insecurity, lack of community, poor interactions with colleagues,
inequality in the system, and concerns over amalgamations, and lack of regular performance feedback.
The evidence suggests that stress has a significant impact on individual outcomes. Jenkins (2004)
contended that the connections between research, instructing, more extensive work assumptions,
and prizes should be overseen at the institutional, departmental, and individual level. Work over-
burden and work-life irregularity are the most often announced stressors by scholastics, and they
have been associated with low psychological well-being. Therefore, it is evident that academic
stress is caused by a combination of intrinsic job factors, environmental factors, and individual
factors.

Factors related to workload, job tasks, lack of support from leaders, low income and limited
opportunities for promotion, and inadequate staff development can contribute to burnout and job
dissatisfaction among teachers, as identified by Mearns and Cain (2003). Moriarty, Edmons,
Blatchford, and Martin (2001) found that teachers can also experience frustration when asked to
implement policies that do not align with their own professional values and pedagogical
understanding.

Scholars have endeavored to pinpoint sources of work-related stress among educators. These
include excessive workload, confusion or disagreement about one’s job responsibilities, feeling
pressured by the demands of the job, inadequate resources, unfavorable working conditions,
insufficient recognition for one’s professional achievements, low pay, lack of input in decision-
making, ineffective communication, interpersonal conflicts among colleagues, and misbehaving
students (Boyle et al., 1995; Pithers & Fogarty, 1995; Pithers & Soden, 1998). These job-related
stressors have been linked with increased instances of burnout, emotional distress, depression, and
absenteeism (Griffith, Steptoe, & Cropley, 1999; Mazur & Lynch, 1989; Pierce & Molloy, 1990).

According to studies, teacher stress and burnout are caused by external factors and individual
traits, cognitive assessment, and personal and social resources. Different tensions cause pressure
among employees in advanced education, like time constraints, deficient prizes or affirmation, absence
of force with departmental seats, proficient character, and rising assumptions without extra assets or
pay. (Edworthy, 2000)

The academic context is associated with occupational stress that leads to job dissatisfaction,
actual infirmity (like coronary illness), and poor mental prosperity (like uneasiness and misery).
There is a causal connection among stress and hindered work execution, diminished personnel
efficiency, non-attendance, high staff turnover, and the inclination to leave. Finally, occupational
stress is believed to have a spill-over effect, impacting the overall quality of life including family
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life. Studies have identified these factors (Doyle & Hind, 1998; Kinman & Jones, 2003; Taris, &
Van lersel-Van Silthout, 2001; Winefield, Gillespie, Stough, Dua, & Hapuarachchi, 2002; Watts et
al., 1991).

To study academic stress, it is important to consider the various personal and professional
characteristics of academics as they are not a homogeneous group. Gender does not seem to play a
significant role in the amount of occupational stress experienced by academics. However, there are
differences in the work stressors they perceive. Men will generally report responsibility, deficient
compensations, and absence of public acknowledgment as additional critical wellsprings of strain
than ladies. Interestingly, ladies will generally report work uncertainty, segregation from partners,
absence of institutional acknowledgment of worth, and work governmental issues as additional
notable stressors than men (Cross and Carroll, 1990; Dua, 1994).

Given that academia is predominantly male-dominated, female academics may encounter
more stressors than male academics due to various factors. These may include a lack of female role
models, limited opportunities for socialization with women at their own rank, gender stereotypes,
and heightened role conflict as they attempt to balance their professional and personal responsibilities
(Blix et al., 1994; Richard & Krieshok, 1989).

Kinman (1996) and Doyle and Hind (1998) discovered that women in academia encounter a
greater degree of conflict between their work and home lives. Women in general have to work
extended hours due to a demanding workload and greater responsibilities concerning both work and
family duties. Recent research indicates that working long hours is a significant danger to one’s
physical and mental health (Cooper, 1999; Sparks & Cooper, 1997).

Researcher Manning Crystal’s work on Managing Stress, there are three primary factors that
contribute directly to stress: a person’s attitude, physical well-being, and time management.
Meanwhile, a case study conducted by Nagesh, P and Murthy, M. S. Narasimha on Stress Management
at IT Call Centers found that 80% of employers fail to effectively manage work-related stress.
Health and safety executives have identified six factors that contribute to workplace stress, including
job demands, control over work, support from colleagues and management, working relationships,
clarity of role, and organizational change, as revealed by studies published in the ICFAI Journal of
Soft Skills in December 2008.

The article “Occupational Stress Factors as Perceived by Chilean School Teachers™ discusses
how job stress is an inevitable aspect of organizational life, even in educational institutions. The
research also acknowledges the significance of age-based differences among faculty members, with
the conventional belief being that stress decreases with age. However, Dua (1994) observed that
more youthful scholarly staff are bound to report more elevated levels of pressure because of work
legislative issues, working circumstances, and occupation importance than more seasoned staff.
This may be due to younger faculty members being more involved in undergraduate teaching rather
than research, which is considered more rewarding and essential for advancing up the faculty career
ladder (Gmelch, Wilke, & Lovrich, 1986).

Academics are facing increased pressure to produce more research output in order to maintain
employment, be retained, or promoted, due to a struggling economy that offers fewer opportunities
for success than in previous decades (Kinman & Jones, 2003). Additionally, newly hired academics



130 ATISHAY KALIT

must navigate their institution’s organizational structures and values, learn about performance
expectations, and equilibrium multiple and possibly contradictory stresses on their period (Sorcinelli,
1994). Younger academics are particularly vulnerable to occupational stress, as they may have a
harder time coping with stressors and experience more psychological and interpersonal strain
compared to their older colleagues, as found by Osipow, Doty, and Spokane (1985).

Lasky (1995) suggests that demands related to family and finances can be a significant source
of stress outside of work, which can complicate or even cause workplace stress. In Kinman and
Jones’s (2003) study, 67% of academics agreed that work now intrudes more on their personal lives
than before, and 72% believed that their families are negatively affected by their jobs. Additionally,
work over-burden and work-life lopsidedness have been connected to low mental prosperity among
scholastics, as revealed by Daniels and Guppy (1994), Kinman and Jones (2003), and Winefield et
al. (2002).

Consequences of Stress

Research has shown that psychosocial stress from both family and work life can have negative
consequences on the progression of coronary artery disease in women cardiac patients (H.-X. Wang
et al, 2006). On the other hand, a satisfying job may provide some protection against these negative
effects. Chiu (2004) found that younger individuals experienced higher job stress, while older faculty
members experienced higher job stress in relation to interpersonal relationships.

The impact of workplace stress on retention levels is a growing concern in the teaching
profession (Brown, Davis, & Johnson, 2002; Jarvis, 2002). Stress has been linked to job dissatisfaction
(Chaplain, 1995; Kyriakou & Sutcliffe, 1979; Sari, 2004), as well as negative consequences for
teachers themselves, their families, and their students, such as depression and impaired occupational
functioning. Scholars have identified stress as a significant factor in negative work outcomes,
including turnover, absenteeism, low organizational commitment, and reduced psychological and
physical well-being for human service workers (Shirom, 2003).

Stress has been linked to a variety of physical and mental health problems, including
cardiovascular disease, depression, anxiety, headaches, digestive problems, and other psychosomatic
complaints. The study you mentioned specifically focuses on the self-reported stress levels among
Zimbabwean teachers and how it relates to their behavior and job satisfaction.

It is important to note that while some degree of stress is typical and could be advantageous in
specific circumstances, drawn out or over the top pressure can affect one’s physical and psychological
well-being. Notwithstanding the actual issues referenced, ongoing pressure can likewise add to the
advancement of psychological wellness conditions like uneasiness and sorrow. Furthermore,
workplace stress can have broader societal and economic impacts, such as decreased productivity
and increased healthcare costs. Therefore, it is in the interest of both employers and employees to
recognize and address workplace stress in order to promote a healthier and more productive work
environment.

Measures to Manage Stress

Strategies to reduce stress among teachers include proper time management, establishing
healthy boundaries between work and personal life, secking support from colleagues or a mentor,



Literature Review on Stress Experienced by Women Teachers in Higher Education... 131

practicing mindfulness or relaxation techniques, and taking breaks when necessary (Johnson, 2017,
Kyriacou, 2001). Additionally, schools and educational institutions can implement policies and
programs aimed at reducing teacher workload, providing professional development opportunities,
and promoting a positive and supportive work environment (OECD, 2019).

Coping strategies are individual and what works for one person may not work for another.
Some common coping strategies for workplace stress include seeking social support, engaging in
physical activity, practicing relaxation techniques, and seeking professional help through counseling
or therapy. It is important for individuals to find the coping strategies that work best for them and to
practice them regularly to effectively manage workplace stress.

It is important to note that interventions to reduce workplace stress should be tailored to the
specific needs of the individual and the organization. For example, some strategies may be more
effective in reducing stress for academic staff in research-intensive institutions than for those in
teaching-intensive institutions. Additionally, it is important to consider the cultural and socictal
factors that may contribute to stress in the workplace, as well as the individual and organizational
factors.

Other interventions that have been suggested for reducing stress among academics include
job crafting, which involves modifying the job to better fit the individual’s preferences and abilities,
and promoting work-life balance through flexible work arrangements and policies.

In conclusion, stress is a significant issue in the academic profession and can have harmful
impacts on the well-being and health of academics, as well as the efficiency and effectiveness of the
organization. Interventions to reduce stress should be implemented at multiple levels, including
modifving the workplace environment, providing stress management training, and offering
rehabilitation for those who have experienced ill health as a result of workplace stress

MBCT, developed by Segal et al. in 2002, has been successful in preventing depressive relapse.
Researchers Kuyken et al. in 2008 and Ma and Teasdale in 2004 found it to be effective. MBSR s
based on teaching meditation techniques that are secular and easy to follow, with the goal of changing
our response to stressful thoughts and events by reducing emotional reactivity.

The study conducted by Gillespie, Walsh, Dua, and Stough in 2001 examined the factors that
influence occupational stress among teaching staff, according to their perceptions. The outcomes
showed that different parts of the workplace, like help from colleagues and the management,
acknowledgment and accomplishment, high confidence, and adaptable working circumstances were
identified as helpful in coping with stress. Additionally, personal coping strategies, including stress
management techniques, maintaining a balance between work and non-work activities, setting strict
boundaries for one’s role, and lowering one’s standards, were also reported to be effective in managing
stress among teaching staff.

The article “Reducing stress through Preventive Management” by Quick, James, and Jonathan
(2003) explores different strategies that organizations and individuals can use to decrease stress in
the workplace. The authors identify four groups of factors that contribute to work-related stress:
role factors, work factors, physical factors, and interpersonal factors. The importance of each of
these factors in causing stress can vary depending on the type of organization, but generally, role
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factors and job factors are the primary sources of stress for most employees and managers.
Additionally, the level of stress experienced may be influenced by the occupational category of the
job. The authors suggest that the role analysis technique can be used to reduce the negative effects
of role conflict, confusion, and inconsistency within an organization. Another preventive technique
is work redesign, which focuses on improving job conditions within the organization, similar to job
enrichment.

In their study on stress management, Robert E Raitano and Brian H Kleiner discuss the
importance of monitoring, diagnosing, and preventing excessive stressors that can negatively impact
employees, managers, and productivity. Stressors can arise from both the environment and an
individual’s perception of the environment, and it is crucial to continuously address them to effectively
managg stress. The study emphasizes the need for preventative measures in stress management to
maintain a healthy work environment.

Selye, a well-known stress researcher, advocates for a life philosophy approach to managing
stress. He believes that individuals should take preventive actions to adapt to stressors that may
negatively impact their wellbeing. His suggested actions, which are relevant to the workplace, include
focusing on the positive aspects of life, striving for excellence instead of perfection, simplifving
one’s lifestyle, reflecting on past successes, facing difficult tasks head-on, and building positive
relationships with others. By following these principles, individuals can better cope with stress and
improve their overall quality of life.

Selye believes that work is a fundamental necessity for humans, and every type of work
involves some level of stress. However, he distinguishes between stress and distress, suggesting
that not all stress leads to negative outcomes. According to him, the key is to find work that suits an
individual’s abilities and interests. Therefore, reducing the time spent on work may not necessarily
be the best coping strategy for dealing with stress. Instead, individuals should focus on finding work
that provides a sense of fulfillment and satisfaction, even if it involves some stress.

Oates (2001) suggests making behavioral adjustments as a way to manage stress, such as
taking a holiday that provides a change in roles and breaks away from normal norms and routines,
and exploring new experiences. He also recommends interacting with people outside of one’s work
and organization. Similarly, McLean (1974) recommended engaging in recreational activities as a
way to reduce stress.

The study by Kahn and Byosiere (2001) aimed to investigate the occupational stress experienced
by women teachers within the higher educational sector. The researchers conducted a survey using
a sample of 278 women teachers from 14 colleges and universities in the United States. They found
that the most significant sources of stress for women teachers were workload, role conflict, and lack
of autonomy. Other sources of stress included interpersonal relationships, administrative support,
and carcer advancement. The study also highlighted the negative consequences of stress on the
well-being and job performance of women teachers, such as burnout, absentecism, and turnover
intentions.

Overall, the study emphasized the need for educational institutions to address the sources of
stress experienced by their staff, particularly women teachers, in order to promote their well-being
and job performance. The findings also suggest that interventions aimed at reducing workload,
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improving role clarity, and increasing autonomy may be effective in reducing occupational stress
for women teachers in higher education.

In his work, Sparks, Dennis proposes several practical solutions for managing stress and

burnout, including setting stress and burnout management goals, using the Stress Inventory
questionnaire to identify sources of stress, practicing relaxation techniques, reducing negative thoughts
that contribute to distress, developing a balanced perspective, seeking help from professional support
groups, and implementing organizational changes or job redesign for teaching faculty who experience
stress. These solutions aim to help individual’s better cope with stressors in their work environment
and reduce the negative impact of stress on their physical and mental health.
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Abstract

Social media is building new foundations of information that effectively creates, originates
and disseminates the information about all the upcoming products, services, brands in the market.
These activities create brand consciousness, consumer’s mental orientation that allows them to go
for the products of the brand which is popular and well-advertised for FMCG through platforms of
social media like Facebook, Twitter, Instagram, Snap Chat &amp; YouTube. Consumers with high
brand consciousness strongly believe that good quality products and services are offered only by the
brand with a strong brand name and image. Social media marketing is largely responsible for high
brand consciousness when the consumers are ready to pay high prices for the products and services
of any particular brands. Brand loyalty can easily be noticed when the consumers go for the products
of popular and expensive brands due to high level brand consciousness. Consumers for whom social
status and prestige is important have high level of brand consciousness. Consumers are fulfilling
their social needs by joining brand communities to be identified with the particular brand and its
image and reputation. The analysis results make it clear that brand awareness and social media
marketing are quite effective in how customers behave while purchasing FMCG products. Regression
analysis results show that the value of R2 was quite significant and it was evident that there was a
significant variance in behaviour of consumer buying due to the influence of social media marketing
towards FMCG products.

Keywords: Social Media Marketing, Consumer Buying Behaviour, FMCG, Brand
consciousness.

Introduction

The development of disruptive technologies has significantly altered how we communicate
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and consume information. Particularly social media platforms, in particular have altered how we
interact and communicate and connect with people around the world.

According to Mujica, Villanueva, and Lodeiros-Zubiria (2021) over the past few years, social
media has become increasingly important for businesses as a tool for promoting their brands and
raising awareness among their target audiences. Thanks to the global reach of social media, businesses
can now engage with their customers on a more personal level, building trust and loyalty through
authentic and meaningful interactions. Hollebeck, Glynn, and Brodie (2014) developed as well as
validated a scale for conceptualizing consumer brand participation in social media. Social media
platforms also offer businesses the ability to monitor and analyse consumer behaviour, providing
valuable insights into customer preferences and market trends. However, with this increased
connectivity and visibility also comes the need for businesses to be more responsible and conscious
about the impact of their social media presence. Vinoth and Dilip (2018) investigated of social
media marketing’s impact on shoppers of online. With more than 3.96 billion users worldwide, it
has become an essential platform for businesses looking to engage with their target audience and
promote their brands. Chandpuri and Ahuja (2020) found that in particular, Brand awareness has
been significantly impacted by social media with and the values they represent. In this context, this
study examines how awareness of brands in the FMCG (Fast Moving Consumer Goods) industry in
the Coimbatore city influences social media marketing’s impact on consumers’ purchase behaviour.

Brands are now leveraging the platform to promote their products, engage with customers
and drive sales. By creating targeted and personalized content, businesses can reach out to their
customers and build long-lasting relationships with them.

Literature Reviews

Consumer spending has surged as a result of the growth of information technology (IT) in
recent years. Businesses generate revenue via online customer interactions, marketing, and product
promotion (Awa et al.,2015; Hennig-Thurau et al., 2004; Manyika et al., 2011). On the one hand,
Social media is a fantastic resource for information about brand perception among consumers, but it
also encourages consumer social interaction and increases consumer trust, which strongly affects
consumers’ purchasing decisions (Hajli, 2014).

Kotler and Armstrong (2001) defined consumer purchase behaviour as the way families and
individuals make purchases of products and services for their own use. Consumers throughout the
world vary in a number of areas, including age, income, educational attainment, and preference, all
of which may have an impact on how they take advantage of products and services.

Nowadays, consumers may easily get all the essential product details and review online.
These online platforms allow people to communicate their own unique and individual experiences,
information and views by an online audience of interested users. (Caputo et al., 2018; Ramadani et
al., 2014; Heinonen, 2011)

It has always been possible for sharing personal ideas and reviews to influence someone’s
buying choice; currently, due to social media sites, millions of individuals can actually affect
someone’s purchase decisions by considering their own personal insight (Evans, 2008). These online
reviewers and shoppers have more power over how information is available and conveyed (Kictzman
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et al., 2011) reviews and comments about products as well as services might affect other consumer’s
buying decisions (Kozinets, 1999).

Social media enables internet companies to sell their products in local market by promoting
their features, quality, and deals as well as by offering customers interesting and entertaining content.
It provides a chance for e-commerce businesses to create new products, build their brands, and
provide customer support. Social media is focused on broadcasting content that generates in-person
conversations and helps consumers in connecting and becomes motivated throughout the buying
decision-making process. These days, social networks are important systems in their life. Customers
look for references to support their choices. They have grown rapidly to be indispensable.

Through large systems known as social media, customers are communicating with advertisers
and other consumers in greater numbers. Due to the significant rise in users, marketers have embraced
social media marketing year after year for a type of goals, like research, advertising, relations with
customers, after -sales services, as well as sales promotions.

Few research has investigated the use of SMM in healthcare, according to Gupta, Tyagi and
Sharma’s (2013), survey of the literature on the topic. They acknowledge the benefits of social
media in terms of communicating public health-related topics usually as well as times of crisis and
say that it is the best method for training and raising public awareness of health-related issues.

Orsini (2010) analyses SMM in-home care before moving on to well-being. Orsini (2010)
makes an interesting claim that senior citizens make up one of the greatest user groups on Facebook,
however, several studies note that among the problems regarding social media is mostly utilized by
the young generation. The four most popular SMM platforms, according to Orsini, are blogs,
Facebook, Twitter and LinkedIn. He advises readers to utilize these streams to obtain and distribute
information on home healthcare.

When Lagrosen and Grundén (2014) looked into the use of SMM in seven spa hotels, they
found that this business tended to only use it as a tool for communicating with customers instead of
with similar businesses.

In contrast to media promoting the use of breast milk, Abrahams” (2012) study examined how
social networks like Facebook as well as YouTube, are utilized to promote the use of baby formula.
The study identifies 11 US-based formula brands that are active on social media.

Cvijikj and Michahelles (2011), claim that a major part of monitoring social media is gaining
user brand perception or product.

Social networking sites make use of social media to connect users and develop connections.
Users may establish their profiles on social networking sites inside a password-protected system, by
sharing them with different users, and read their contacts list as well as those that others have
created across the system (Body &amp; Ellison,2007).

Thus, it could be said that social networking websites are the social media types. The importance
of examining how social networking websites are the social media types. The importance of examining
how social networking sites is influencing everyday operations is underlined by the growing
dependence on digital for even the most basic of communications.
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Social networking sites are a new CRM tool where the customer wants to feel unique (to get
exclusive discounts and offers, unique information). The connection to a brand is a driving factor of
branding.

Now a days, social networking plays a major role in daily life. The majority of people spend
over an hour online. It is crucial for marketers to post material on the platforms of social media sites
where there is a strong probability that consumers will see it. If they are successful in pursuing
clients, then good word of mouth will automatically begin. Multiple effects will ultimately result
from this, and online discussion will start.

The choice to buy also affects the motivation of brand followers on social networking platforms.
When a customer wants to engage with a brand, whether it be interactions with brand illustrative or
with other consumers (communication between business -consumer +communication between
consumer -consumer), this interest turns into loyalty as well as advocacy of the brand, and the
consumer becomes a brand ambassador for service or product. If the marketing strategies are created
with the perception and want of the consumers in mind, the brand popularity on social networking
sites may be turned into brand sales either via physical or online purchasing channels.

Because there are so many online channels, marketers may interact directly with consumers,
which helps businesses build better bonds and channel of communication with their clients. This is
another key benefit of adopting interactive online digital media.

Jalal Rajeh Hanasha proposed to impact of perceived value, marketing by social media, sales
promotion, and shop atmosphere on consumer decision -making at the sector retail market. The
results, which were in accordance with other research, demonstrated that corporate responsibility
had a remarkable positive influence on buying decisions (Elg and Hultman,2016; Green and
Peloza,2011).

The findings of this research also show that for the retail environment, it is significantly
affects the decision -making of consumers for the greater. According to Mahmood and Khan (2014),
a brand may distinguish out of competitors in the retail environment, which influences customers’
purchasing decisions. As a result, the shop environment is an important means for retailers to use to
affect the behaviour and buying decisions of consumers.

First, social media marketing was discovered made an influence customers’ intent to buy.
This is in agreement with previous study by Hutter et al.and Kim and Ko (2010) (2013).

Social media platforms provide two -way contact between consumers and banks. As a result,
it interacts well with product evaluations and financial performance (Zhu and Zhang, 2010).

Mehedi Hasan &amp; M. Sadiq Sohail (2020), discovered that to comprehend the causes of
social media marketing, its impacts at the intention purchase, and the moderating role played by
both local and non-local companies in these relationships. Purchase intention was shown to be
influenced by brand community, awareness, brand trust, and engagement. The connections between
trust with brand and interaction with purpose to buy have been influenced by brand origin.

Social media sites like YouTube, Facebook, Instagram, and Twitter others see an increase in
use as a result of consumers using them more often and spending more time there (Rahman, Islam,
and Hollebeek 2018; Dabrowski and Schivinski 2015; Hutter et al., 2013). The increase in consumer
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presence and active on social media presents marketers with both challenges and potential, because
consumers depend their purchasing decisions on online peer reviews (Hutter et al 2013).

According to Sihombing and Pramono (2021), companies may use social media to generate
and maintain customer trust so that customers retain the product. Social media is a widely accessible
platform that hosts informative content produced by users of publishing technology with the aim of
supporting communication, influence, and interactions with other users and people in general.

Many external influences, including marketing stimuli and environmental factors, often intimate
and affect consumer buying behaviour. The factors influencing a consumer’s decision to buy a
products is the design, along with colour and social media marketing.

Consumer interest in making purchases is greatly influenced by the social media marketing.
Social media site like YouTube, Instagram, Facebook, and Twitter ads will attract customers in a
certain manner to product purchases.

Consumers may now easily get all the products that are necessary for reviews and information
online. These online platforms enable people to communicate with an audience online of interested
users over their unique experiences, content knowledge, and ideas. (Caputo et al., 2018; Ramadani
et al., 2014 Heinonen, 2011).

Sharing personal opinions and reviews has always been the potential to affect someone’s
decision to buy, but today, being thankful for social networking sites, people in millions may genuinely
affect someone’s purchase choices considering their own knowledge (Evans, 2008). Through their
reviews have more influence when sharing data and making decisions (Kietzman et al., 2011).
(Kozinets, 1999).

Traditional mass media methods of communications such as radio, television, newspapers,
magazines/brochures, etc, in contrast to social media, distribute their messaging to a single audience
with the goal of reaching limited customers. Social media has an influence on life of everyone,
whether they are regular individuals or specialists in industries like advertising, academia, marketing,
or business. (Hennig-Thurau et.al., 2010).

Through social media methods of communications, such as radio, television, newspapers,
magazines/brochures, etc, in contrast to social media, distribute their messaging to a single audience
with the goal of reaching limited customers. Social media has an influence on life of everyone,
whether they are regular individuals or specialists in industries like advertising, academia, marketing
or business. (Henning-Thurau et al., 2010).

Social media has influenced customer behaviour at every phase, from collecting relevant
information to sharing end actions on goods as well as on services according to (Hanna et al., 2011).
According to one research, social media gave 25 percent of consumers have the ability to inform
other buyers about their shopping experiences by posting information about products (Pookulangara
and Koesler, 2011).

According to various research, social media marketing has an essential a well as convincing
influence on internet consumers. According to research, 70% utilize social media to research products
in-depth before making a buying decision, and 60% of them desire to share that knowledge online
with other users and purchasers. Only 7% of customers fully involved in actual purchase transactions
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(Lammas and Miller, 2010). This means that business owners (marketers) be conscious of these
customer’s choices and predict their requirements and wishes in the future.

Before making a purchase, the modern customer searches for more product information. Most
significantly, social networks are particularly good at influencing purchase decisions because many
users increasingly value the views of other users over those of marketing strategists. Consumers
now have the freedom to challenge brands and share their thoughts about them.

As a result, marketers are forced to approach people differently and with more respect.

Consumer plays a vital role in marketing by social media, hence measuring SMM’s impact on
Consumers buying behaviour with the moderator Brand consciousness in FMCG industry is very
important.

Conceptual Framework of the Study

Social Media Marketing ‘ Tb ‘ Consumer Buying Behaviour

‘ Brand Consciousness ‘

Methodology

Sample Selection and Data Collection

The study’s research design combines qualitative and quantitative techniques. The research
looks at how social media marketing affects customers” decisions of buying for FMCG items with
the moderating effect of brand awareness using both primary as well as secondary data. Based on a
simple random selection of 80 respondents from Coimbatore City, the main data utilized for the
investigation of the study topic were gathered. A structured questionnaire was utilized collect the
primary data.

Analytical Approach

With regard to FMCG items, the Pearson Product Moment Correlation test is utilized
demonstrate the connection between the variable that is independent (Social Media Marketing), the
variable that is dependent (Consumer Buying Behaviour), and the moderating variable (Brand
awareness). To understand how the dependent variable influences the independent variable, multiple
regression analysis is also used.

Research Model and Hypothesis Testing

The focus of the research was to determine how social media marketing affected consumers’
buying decisions, with brand consciousness acting as the moderator. The study is important to be
examined since the researcher found few studies on the direct effects of consumer buying behaviour
on brand awareness, particularly about FMCG products.

Analyses of Hypotheses
H: There is no significant relationship between SMM and CBB
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The table below demonstrates the positive relationship between SMM and CBB and is seen
to be statistically highly important (r = 0.708, p<.001). Hence, H, was supported. This illustrates
that rises in SMM would result in higher CBB, with social media being viewed as the future marketing
platforms to draw in and move customer traffic. It also demonstrates that friends and family can
influence a buyer’s decision through social media, which results in purchase intent. Social media
marketing is a way to connect with people and engage them in discussion while also sharing exciting
content and information that will capture their interest and make them more likely to buy a product
or brand. The way that consumers acquire information and behave after making purchases, including
how they express their dissatisfaction and how they use the internet, has also been affected by social
media.

Correlation Analysis

Table |
Correlations
SMM CBB
SMM Pearson Correlation 1 708**
Sig. (2-tailed) .000
N 82 82
CBB Pearson Correlation 708** 1
Sig. (2-tailed) .000
N 82 82

**_ Correlation is significant at the 0.01 level (2-tailed).

H,, .There is no significant impact of Social media marketing on Consumer buying
Behaviour

Table 2
Regression
Hypothesis Regression Weights Beta Coefficient R2 F P-Value
H1 SMM -> CBB 0.708 0.502 80.502 0.000

The hypothesis examines whether SMM significantly affects CBB. To test the hypothesis
Ho,the dependent variable CBB was regressed on the predictive variable SMM.SMM remarkably
predicted CBB F= 80.502,P<0.001,which indicates that the SMM can play a significant role in
changing CBB (b=0.708,p<.001).These findings demonstrate the SMM’s positive effect on
CBB.Additionally,the R2=0.502 shows that the SMM component of the model accounts for 50% of
the variation in the CBB.The summary of the results is shown in the table.

Correlation with Moderators

H: There is no significant impact of moderator on CBB.
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Table 3
Correlations
SMM CBB BC

SMM Pearson Correlation 1 708™ 562%

Sig. (2-tailed) .000 .000

N 82 82 82
CBB Pearson Correlation 708 1 677

Sig. (2-tailed) .000 .000

N 82 82 82
dBC Pearson Correlation 562% 677 1

Sig. (2-tailed) .000 .000

N 82 82 82

**_ Correlation is significant at the 0.01 level (2-tailed).

The table illustrates a positive relationship between SMM and CBB and is found to be
statistically highly significant (r = 0.708, p<.001). The moderator BC has a positive and significant
influence on the dependent variable CBB (r= 0.677, p<.001). Hence, H, was rejected and alternate
hypothesis is accepted. This shows that an increase in SMM would lead to higher CBB and BC also
positively influences the CBB. Customers are more inclined to buy a product or service if they are
familiar with it. High-brand-consciousness consumers see brands as a mark of luxury and status.
Consumers’ group connections and social conformity are strengthened by brands, which promote
social identity. The connections between the components of the brand attitudes, marketing mix, as
well as purchase intent indicated brand awareness has a big impact on FMCG items had a major
effect on consumer buying behaviour.

Conclusion and Future Research

Products classified as Fast-Moving Consumer Goods (FMCGQG) are those that people consume
fast and frequently. The difficulty for FMCG firms is gaining clients” confidence and loyalty from
the very first purchase. Consumers of today are sophisticated and have access to a wealth of
information resources that aid in their decision-making. Before making a purchase, they consider a
number of factors, including price, packaging, branding, and quality. FMCG companies must excel
in every area to be ahead of the competition and to be at the top of the consumer’s list of preferences.
Customers must feel a personal connection with them in order to encourage repeat business and
brand awareness. FMCG companies may provide interesting content that promotes their goods and
values by utilising the strength of social networking sites like Facebook, Instagram and Youtube.
These platforms gives businesses the chance to interact with customers in real-time, address their
questions, and gather feedback.

The analysis findings make clear that brand recognition and social media marketing have a
significant effect on how consumers behave while buying FMCG goods. The findings of the regression
analysis demonstrates that the value of R2was rather large, and it was obvious that the social media
marketing impact on FMCG items had a major effect on consumer buying behaviour.
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Abstract

A self-policing business concept called corporate social responsibility(C.S.R) enables an
organization to be socially accountable to its stakeholders, including its clients, workers, and
employees. Business can be conscious of their impact on the economic, social, and environmental
facts of society by engaging in Corporate Social Responsibility, often known as Corporate Citizenship.
When a corporation engages in corporate social responsibility (CSR), it means that it conducts
business in a way that enhances rather than degrades society and environment.

Keywords: Corporate social responsibility, stakeholders, society and environment.

Introduction

This paper offers a framework for applying discrete choice theory in the Mining sector in
order to boost productivity and corporate Mining social responsibility. Also, this paper identifies
the primary technical difficulties associated with putting the created framework into practise and
offers, through the use of a case study, solutions to these issues. This study’s contribution will
fundamentally change my likelihood of survival by making it easier to incorporate successful
community engagement.

Review of Literature

¢ MoEF in (2009), the Electricity sector has consumed the most coal over the previous
forty years, followed by the steel, iron, cement and other segments. Fertilizer, textile
(including jute and its derivatives), brick and the paper companies are among other less
significant customers. As coal mining and use have severe, frequently irreversible effects
on the terrestrial and aquatic environments, they are linked to serious environmental issues.
In India, now a days open cast or surface Mining is prevalent. It not only impacts the way
that groundwater and surface water interact, but it also causes significant air pollution,
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which drastically transforms the landscape. India’s majority of Coal mining locations
have been deemed to be severely contaminated areas.

Statement of the Problem

There has been discussion of the various key factors that affect productivity, including the
operational cycle, human resource development, machine efficacy, material handling, and industry
of manpower management. The study has also concentrated on managerial, productivity, and CSR
efforts in Indian Coal Mines.

Objectives

1. To ascertain whether the infrastructure and healthcare services offered as part of CSR efforts
have any effect on the manner of life in the village.

2. To recommend best practise for managing CSR, Managerial, and productivity in Coal Mines.

Hypothesis

1. The contribution of CSR and its applicability would have a good effect on enhancing the
infrastructural facilities in both opencast and underground coal mining.

Research Methodology
Source of Data

Sources, both primary and secondary of data were used for compiling the data for this
investigation. A very well-designed survey questionnaire addressing the role of managerial and
productivity facets in Coal Mine management and aspect of CSR activities will be used to gather the
primary data from the 200-person sample, which includes managers, employees, and employees
from both Opencast and underground coal Mines located in Maharashtra.

The case study countries’ particular institutions, ministries, reports, documents, circulars,
publications, and government website content, as well as other trustworthy international institution
reports and publications and individual specific publications, reports, and other publications of
trusted source, were used to gather secondary data.

Techniques Used

For a researcher to create an exhaustive and scientifically valid analysis of his surey that can
be used to draw good conclusions, statistical analysis tool that range from basic to advanced scientific
ones are essential. When appropriate, the study used statistical tools procedures such descriptive
statistics, regression, correlation, T-Test, ANOVA, Facto analysis, and coronbach’s alpha. It also
included data on percentages, rations, frequency distribution, growth rates, and these.

Data Analysis
Impact of CSR Activities on Coal Mining operations: Western Coalfields Ltd (WCL)

The enormous socio-political risk from local people has put corporate mining commitment to
social responsibility to the test. By rising expenses and lowering the market’s impression of Corporate
Social Responsibility, these problems lower sharcholder value. In order to include mining sector
acceptability into the sustainability of the Mining industry, engagement of community is the process
of learning about the attitudes and interests of a community involvement through conducting surveys
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and analysing data. There are Three fundamental flaws in available studies, as found in the authors’
prior study, despite the fact that mining corporations have considered community engagement to
varied degrees.

The paradigm presented in this paper can be used to apply theory of discrete-choice to enhance
the participation from mining community, productivity, and activitics benefiting society through
corporate social responsibility. Also, this article identifies the key technical difficulties in putting
the proposed framework into practise and offers, through the use of a case study, solutions to these
issues. By supporting the incorporation of successful community participation, this research’s
contribution will fundamentally alter mine sustainability. As a result, local communities will support
more sustainable mines.

Table |
Community CSR : Western Coalfields Limited
# Community CSR Correlation  P-Value
1 Initiatives for improvement of Healthcare and Sanitation 432 0.000
2 Initiatives for promoting education 748 0.000
3 Contribution for Skill Development initiatives 496 0.000
4 Contribution for providing safe drinking water facility 694 0.000
5 Initiatives for women empowerment 785 0.000
6 Initiatives for Environmental sustainability and environment 772 0.000
protection
7 Initiatives to promote Rural Sports 617 0.000
8 Contribution towards relief funds 671 0.000
9 Contribution towards Rural Infrastructure development projects 510 0.000

Source: Analysed fromground survey

Table 01: The implementation of CSR for community is shown in the table to contribute to
Healthcare and Sanitation, Promotion of Education, Skill Development, Availability of Safe Drinking
water, Women empowerment, Environmental sustainability and protection, Promotion of Rural Sports,
Contribution in relief funds creation of Rural Infrastructure. All of the aforementioned elements
have a big impact on raising community benefits via Corporate Social Responsibility (CSR).

The primary focus of CSR(Corporate Social Responsibility) is on society and the local
community, and most corporates allocate the majority of their CSR budget to developing Rural
Infrastructure.

Table 2
Environmental CSR: Western Coalfields Limited
# Environmental CSR Correlation  P-Value
1 Environmental policy 891 0.000
2 Generation of electricity for domestic consumption 694 0.000
3 Use of Mine water for irrigation and drinking water 751 0.000
4 Sand segregation of unused Over Burdon 723 0.000
5 Scrap disposal / Bio Medical disposal 796 0.000

Source: Analysed fromground survey
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Table 2 demonstrates the importance of environmental C.S.R. implementation to explicit
environmental policies, environmental pollution prevention mechanism, and messaging that promote
environmental awareness. All of the aforementioned elements have a big impact on raising community
benefits via CSR.

Table 3
Employee CSR: Western Coalfields Limited
# Employee CSR Correlation  P-Value
1 Employee grievance settlement 568 0.000
2 Recreational facilities 583 0.000
3 Work-life balance 678 0.000
4 Settlement of terminal dues 495 0.000
5 Bonus / PRP etc 436 0.000
6 Initiatives to promote education in employees / dependents 413 0.000
7 Subsidized food facility in canteens etc 536 0.000
8 Health care facilities for employees and their family 412 0.000
9 Career development of employees 725 0.000

Source: Analysed fromground survey

Table 3 displays the p-value and coefficient of correlation related to each CSR metric. The p-
values are valid and consistent for measuring the objectives as demonstrated. Correlation coefficients
between each CSR variable and the overall CSR were used to gauge the questionnaire’s internal
consistency. All of the aforementioned elements have a big impact on raising community benefits
via CSR.

Table 4
Consumer and Vendors CSR: Western Coalfields Limited
# Consumer and Vendor CSR Correlation  P-Value
1 Standards / norms for tendering process 752 0.000
2 Procedure for managing complaints from vendors/clients 725 0.000
3 Vendor development program 769 0.000
4 Restrictions on unfair labour practices 841 0.000

Source: Analysed fromground survey

Table 4 details the application of consumer and vendor CSR contributions to standards and
norms for the procurement process, vendor grievance handling mechanisms, vendor development
programmes, and limits on unfair labour practises, among other things. All of the aforementioned
clements have a big impact on raising community benefits via CSR.

Reliability of the Research

An instrument’s consistency is measured by its reliability. The strong an instrument’s reliability,
the less fluctuation it generates when measuring the same attribute again. The consistency of the
questionnaire can be evaluated using the Cronbach’s alpha coefficient. This method is used to assess
the reliability of each field by comparing the mean values for all of the questionnaire’s fields. The



Role of C.S.R. (Corporate Social Responsibility) Initiatives of Indian Coal Mining... 147

range of Cronbah’s coefficient alpha is commonly .00 to +1. The consistency between the metric is
stronger the higher the value.

Table 5
CSR Measures Audit’s Major Factors
# CSR Measures Nos of Items Cronbach s Alpha Coefficient
1 Community C.S.R. 09 0.854
2 Environmental C.S.R. 05 0.67
3 Employee C.S.R. 09 0.815
4 Consumer and Vendor C.S.R. 04 0.886

Source: Analysed from Ground Survey

Cronbach’s Coefficient Alpha

The scores of the Four CSR measures were averaged to create the aggregate CSR because all
the CSR variables were equally measured on a Five-point Likert scale. This was regarded as a
thorough assessment of the Company’s CSR efforts in support of its various stakeholders, including
its employees, consumers and vendors, as well as the Local community and CSR. The four CSR
variables were the subject of a Confirmatory Factor Analysis (CFA), which served as the foundation
for the compilation of all CSR measures. The goodness of suitable Goodness of Fit (GFI) index
showed a score to the tune of 0.91, which is higher than suggested criterion of 0.90 and suggests that
this model is suitable for the purpose.

Impact of Corporate Social Responsibility Initiatives on Coal Mining Company’s
Performance

According to quantitative descriptions, the average overall CSR for the organisations under
research was to the tune of 3.27, with the smallest and maximum overall CSR score being 1.90 and
4.36 respectively.

Business that practise social responsibility put a lot of effort into creating a purposeful and
supportive workplace where individuals can reach their full potential. Greater opportunities for

Table 6
CSR Measures and Key Factors

# Parameters of Community CSR Mean  1-Value P-Value
1 Initiatives for improvement of Healthcare and Sanitation 3.58 14.25 0.000
2 Initiatives for promoting education 3.25 15.35 0.000
3 Contribution for Skill Development initiatives 3.67 13.54 0.000
4 Contribution for providing safe drinking water facility 3.95 14.25 0.000
5 Initiatives for women empowerment 3.34 15.44 0.000
6 Initiatives for Environmental sustainability and environment 3.37 13.50 0.000
protection
7 Initiatives to promote Rural Sports 3.97 17.35 0.000
8 Contribution towards relief funds 321 16.22 0.000

9 Contribution towards Rural Infrastructure development 3.601 15.39 0.000
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leisure, a better work-life balance, training and development for development of individual, as well
as job security are some of the practices. Other practises include employee empowerment,
participation in decision making, and job security. There is growing evidence that these strategies
significantly improve the employer-employee relationship and that having highly dedicated, skilled,
and engaged employees increases profits.

Customers demand the best services at the most affordable pricing in an environment of
operational excellence. The second is product leadership, where consumers demand the highest-
quality goods. The third is consumer intimacy, in which the business recognises its clients and goes
to great lengths to get the know them on a personal level.

Three components were found using a factor analysis to account for roughly 66% of the
variance.

Findings and Recommendations

According to the study, CSR investments and organizational profitability are positively
correlated. The management was advised to develop and implement CSR activities after consulting
with its stakeholders, and it was further advised to do the following:

¢ Stakeholders must be taken into account by business when developing and implementing
CSR programmes.

¢ (SR should be strategically carried out without putting the company’s very existence in
jeopardy and should never overshadow its financial performance.

¢ Business should address social concerns with an open mind and a flexible attitude.

e (SR should be taken into account while developing corporate strategies and making
business decisions.
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Abstract

Entrepreneurship is one of the forceful tools to sanction the fiscal growth of the nation which
therefore assist sustainable growth. Technical expansion, innovations in addition to entrepreneurship
has an exceptionally well-built association. Technology is one of the conquered factors in the current
industrialized business. Technology has altered the main sectors across the globe. It plays an
imperative part in the society and is the fastest emergent essential today. Technology is affecting the
way people discover, study, work, converse, consider and imitate. The position of technology has
caused a marvelous escalation in industry, trade and commerce. The big business world is leaning
more and more in the direction of technology as the years go by, thereby making it roughly
impracticable to split the two from each other. Global economic and human suffering as a result of
the Covid-19 epidemic have accelerated technological change in the business world through
digitalization. It is increasingly obvious that technoprencurship is one of the prime driver of sustainable
business. In the present times, there have been a variety of forms of entrepreneurship urbanized
across the globe and the world is now welcoming technoprenuership. Application of technology has
transformed into technology based business which therefore plays a key role in the entrepreneurship.
The expression technoprencurship is a blend of the words ‘“echnology’ and ‘entrepreneurship’.

Technopreneurship is a kind of entrepreneurship in the field of technology to accomplish the
sustainable development. It is a procedure of the combination of the technology powers with
entrepreneurial skills. Technopreneurs are business professionals who make use of technology to
produce novel products or services. Technopreneurs are entreprencurs who acquire the risks to
invest in business that adopts technological know-how. This study is an endeavor to assess the role
of Technopreneurship towards Sustainable Development. Furthermore, this study is an endeavor to
get an imminent on the awareness level of technopreneurship amongst the university students in
Guwabhati city, Assam. In the current study, information highlighting the concept of technopreneurship
was studied and subsequently the role of technopreneurship towards sustainable development was
also identified. The study shed some light and give some interesting perspectives on the role of
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technopreneurship towards sustainable development . In addition, the study also provide methods
to spread the buzz word “technopreneurship” among the universities students of Guwabhati city.

Keywords: Awareness level, sustainable development, technology, technoprenecur,
technopreneurship.
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Introduction

The UN proposal i.e. Sustainable Development Goals (SDGs) are officially known as
Transforming our world: the 2030 Agenda for Sustainable Development is a set of seventeen “Global
Goals” with 169 targets between them. On 2015, 193 leaders committed to 17 Global Goals to
achieve 3 extraordinary things in the next 15 years- End extreme poverty, Fight equality & injustice
and Fix climate change. Furthermore, in 2014, Digital India program was launched with an aim of
visualization to convert India into a digitally authorized civilization through digital tackle plus
technologies. Digital empowerment of Populace, Governments along with Businesses is mainly the
prevailing factor in achieving Sustainable Development Goals. Digital India is the world’s leading
programme for altering our nation into a knowledge economy superpower, determined to prolong
development emphasizing People, Planet, Prosperity, Peace and Partnership. The Sustainable
Development Goals put a major thrust on Industry, Innovation and Infrastructure i.¢ to build resilient
infrastructure, promote inclusive and sustainable industrialization and foster innovation and Digital
India has a fundamental task in the accomplishment of Sustainable Development Goals (SDGs) by
2030. SDG 8 sanctions “upright work along with sustainable escalation”. Fiscal expansion should
be an optimistic one and hence financial evolution should generate rewarding jobs with no harm to
the surroundings. The benefits of entreprencurship and innovation should be extensive to the public
at large.

Entrepreneurship is the course of an individual’s actions who is persistently looking for novel
effects and rotating those thoughts into profitable forecast by taking up danger and doubt with the
business. Free enterprise is an escape from a full-time job and the impression of entreprencurship is
a multifaceted event. The function of entrepreneurs not only complements but also supplements in
the economic growth of the country. Entreprencurship is the course of developing somewhat new
and precious while investing the required moment and sweat taking on the connected psychological,
monetary and societal risks, and reaping the monetary and private advantages of independence. In
the present times, technology is the latest emerging industry in the economy. Entreprencurs help in
endorsement of technology as make the most of it in their life to some extent.

This notion of new-fangled innovation and creativity with the utilization of technologies in
the business world formed by entrepreneurship is called technopreneurship. It is profusely apparent
from the phrase “Technoprencurship” that it is a blend of the expressions “Entrepreneurship” and
“Technology”. Technopreneurs are entrepreneurs who acquire the risks to invest in business that
adopts technological know-how. An entreprencur who starts and manage their own technology
business is called an technopreneur. That individual who innovates products or services in the
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technology business is called technopreneur and that journey is called technopreneurship. A new
mode of inventiveness and originality is the foremost plan of this term technopreneurship.
Technopreneurship is the new aspect to entrepreneurship. A technopreneur has the capabilities of an
entrepreneur such as  Modernization, Risk Taking,  Confidence, Passion so on and so forth.
Technopreneurship is a technique that combines technical development and business acumen.
Technology plays a key role in sustainable development.

There are so many positive developments taking place in the economy, public, and business
sectors today throughout the world. The many development projects undertaken by technopreneurs
are both thrilling and complicated. The main ingredients that result in high-quality delivery are
attentiveness and stubbornness. As for instance, Mark Zuckerberg, the co-founder at Facebook
is one of the most popular and successful technopreneur across the globe. He developed the most
popular social networking application and became the worlds’s youngest billionaire and technopreneur
at the age of 23. Today facebook has changed the way we socialize and connect with our co-workers,
peers, friends and relatives. In the world of business and entreprencurship, facebook helps in building
online brand and create connections with customers. Facebook helps in finding the top job candidate.
Google, Whatsapp and Instagram are similar instances. Another instance of technopreneurship
can be Uber and Ola Technologies Inc. that is a mobile stage. Its huge networking enables the
citizens and commodities to move from one place to another place. Cab drivers have become the
new businessman.

In traditional education, the teacher instructs the students in a classroom setting. No involvement
of third parties was there. However throughout the Covid-19 pandemic, internet education became
trendy. The COVID-19 pandemic has tinted the significance of accelerating the adoption of digital
technologies by entrepreneurs. Different forms of instruction are employed, including webinars,
collection video calls, and one-on-one video conversations, through various apps like Zoom, Google
Meet, and others. There are education start-ups today that serve the needs of people in different age
groups by preparing students for a variety of competitive exams, such as Gradeup, Byju’s, and
Unacademy app.

With closure of more and more Industries, Commerce and Trade House during the Covid-19
pandemic and in the present times, post Covid-19, unemployment still appears to be the major
hazard. However in the current period, LinkedIn is accessed by the aspiring candidates to notice
the perfect employment or placemen thereby connecting and strengthening the qualified dealings.
Users of LinkedIn can access it from a desktop, laptop or LinkedIn mobile app. Furthermore, that’s
where Technopreneurship can be understood to encompass an outgoing prospect in the current
period.

Technopreneurship has become a buzz word. It is not only coupled with exploring latest
thoughts but it is regarding risks to make out somewhat new. Some of the tips to turn out to be a
booming technopreneur:

¢ Risk-taking prowess: The competence in addition to willingness to acknowledge hazard
in mounting innovative goods as well as services as obligatory can be a eminence of a
flourishing technopreneur.

¢ Persistence: To be a victorious, a technopreneur needs to be determined in his occupation
no matter how rough the path may show.
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¢ Flexibility: Experiencing breakdown is an element of entreprencurship. When adverse
conditions take place it is obligatory for the technopreneur to have endurance and self
control.

¢ Tech Savvy: A fine technopreneur needs to have expansive technological grip of their
creation and the primary technology incorporated.

¢ Quality: A booming technopreneur needs to assure that the products and services are of
superior eminence.

¢ Leadership Quality: Leadership traits are vital for a technopreneur to bring about their
ambition and keep an eye on diverse actions.

Literature Review

Concept of Technopreneurship

To illustrate the fresh business that merge entreprencurial skills and technology, diverse
literatures exercise the expression as “technology-based entreprencurs”, “technical entreprencurs”,
“high technology entreprencurs™ or even “high tech new ventures™. (Dahlstr and and Lindholm,
1999; Renko, Autio and Tontti, 2002).

Innovations and Technology has been intensifying enormously. These two, combining together
has opened up latest opportunitics as well as challenges into the industry, trade and commerce.
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